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[Text] Preface 


The advance of Japanese manufacturing industries into Europe continued to 
gather strength during 1990. Although there were only 157 companies in Europe 
affiliated with Japanese manufacturers in 1983 when our association initiated 
this series of business status surveys, their total number has increased to 
676 as of the end of January 1991. 


In order to aggressively pursue the goal of local management, Japanese- 
affiliated manufacturers in Europe have been assisting the localization of 
Japanese companies’ manufacturing activities by increasing the percentage of 
use of locally-procured parts and raw materials, as well as by hiring local 
residents for management positions. Also, Japanese companies have rapidly 
increased over the past few years the establishment of R&D and design centers 
in order to accurately grasp consumer needs. 


The trend of Japanese parts manufacturers’ advance into Europe has also been 
increasing in response to the EC’s penalty taxation for dumping equipment 
parts, as well as in response to the EC’s request for increasing the local 
content of manufactured goods. Also becoming significant is the competition 
among the companies of the United States, Europe, and Japan. There is even a 
move towards the establishment of a comprehensive corporations for Europe to 
deal with the situation after the unification of the European market is 
completed. 


In this survey of Japanese—affiliated manufacturing operations in Europe, the 
seventh, we have worked to grasp the situation at Japanese-affiliated manufac- 
turing companies promoting localization under the background mentioned above. 


We express our sincere appreciation to all the companies in 18 European 
countries who participated in this survey and who helped us in conducting this 
study despite their busy workload. 














We would be pleased if the results of this survey serve in some way as a 
reference for the promotion of industrial cooperation between Europe and 
Japan. 


Survey Method 


This questionnaire survey (during September 1990 through January 1991) of 
Japanese-affiliated manufacturers in Europe was conducted based on the results 
of our sixth survey. We worked to follow on both the Japanese and European 
sides to the extent possible the Japanese-affiliated corporations that have 
advanced into Europe since the last survey and to get a handle on an accurate 
number of corporations. In this survey we define as manufacturing corporations 
in Europe those in which Japanese companies have a capital investment rate 
over 10 percent. These include companies which were previously established by 
Japanese corporations advancing into Europe and elsewhere. These companies 
also include those which have completed registration as a legal entity in 
their specific localities in Europe as well as those which have not started 
the operation, yet which are believed to have decided to build factories in 
cooperation with local governments. 


Among the 676 Japanese—affiliated manufacturing companies in Europe listed in 
this study are those which had started operations prior to January 1990 but 
were not included in the previous survey. They have been newly added to the 
list. 


Our method in conducting this survey was to mail questionnaires and cover 
letters requesting answers to these Japanese companies in Europe via our 
office in Europe. 


Japanese-Affiliated Corporations in Europe: 6/76 (excluding 44 
corporations which have established only R&D or Design Centers) 


Responding corporations: 323 (excluding 15 companies which have 
established R&D or Design Centers only) 


Response rate: 47.8 percent 











Figures: Number of manufacturing corporations 
Criterion: Companies with Japanese caetsa 
investment of more than 18 
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Survey Summary 


I. Increasing Strong Advance of Japanese-Affiliated Manufacturing Corporations 
Into Europe 


1. 676 Japanese Manufacturers Remarkable Advance Into United Kingdom 


According to this survey, the seventh in the series, the number of Japanese- 
affiliated manufacturers in operation or which have already established 
companies in 18 countries in Europe is 676 as of the end of January 1991. This 
is an increase of 147 companies from 529 companies at the end of January 1990. 
The number of Japanese-affiliated manufacturing corporations in Europe has 
increased markedly with each survey. There were 157 in the first survey 
(1983), 188 in the second (1984), 242 in the third (1986), 282 in the fourth 
(1987), 411 in the fifth (1988), 529 in the sixth (1989), and 676 this time. 


Comparing the results of this survey with the last one, the countries with 
large percentage increases for Japanese-affiliated manufacturers are the 
United Kingdom (41.7 percent), Italy (39.3 percent), Belgium (32 percent), 
France (28.4 percent), Germany (22.5), and Spain (16.3 percent). 


Also, the country with the largest number of Japanese—affiliated manufacturers 
is the United Kingdom with 187 (27.7 percent of the total). Next come France 
with 122 (18 percent), Germany with 109 (16.1 percent), and Spain with 64 (9.5 
percent). It is clear that the advance into the United Kingdom these past few 
years has been remarkable. 


The advance of Japanese-affiliated parts manufacturers into Europe is on the 
upswing, a response to the EC’s antidumping on parts and the demand for 
increased local contents. As of the end of January 1991, the number of 
Japanese—affiliated electronics/electrical machinery parts manufacturers in 
Europe had reached 67 (it was 53 at the end of January 1990); that of 
transportation machinery parts manufacturers, 44 (it was 24 at the end of 
January 1990). 


Also, the use and training of local parts manufacturers have advanced. 
Japanese-affiliated manufacturers have steadily increased their procurement 
rate for local parts and raw materials. The procurement rate for 1990--68.9 
percent—-came close to 70 percent. Another new trend is that all Japanese- 
affiliated manufacturers which began their operations during 1989 and 1990 
have shown high procurement rates from the start of their operations. 


Another new trend in localization and production is the localization of R&D. 
In the seventh survey, 77 percent of Japanese-affiliated manufacturers have 
recognized the need for R&D localization. The most predominant reason for 
supporting localization is "the necessity for goods produced locally to meet 
local needs." The number of design and R&D centers that Europe affiliated to 
Japanese-affiliated corporations in Europe already has increased from 73 in 
the sixth survey to 140 (96 of which are in the same location as the 
manufacturing headquarters, and 44 of which are exclusively independent design 
or R&D centers). 








Apart from the localization of production, the localization of management as 
well as closer ties to local industry have steadily developed. Among the 
corporations surveyed on participation of local hires in management, 6/7 
percent of the respondents to our questionnaire stated that "they are making 
progress," and that locals have been appointed to the highest managerial 
positions of responsibility in approximately one-third of the Japanese- 
affiliated manufacturing corporations. Even concerning the transfer of 
authority from the present company to the Japanese-affiliated manufacturers, 
93 percent of the affiliates responded that some degree of authority was being 
transferred. In a breakdown of the authority being transferred, over 8&0 
percent of the corporations have indicated 1) changes in labor hiring 2) 
changes in working systems, 3) setting wages, 4) procuring raw materials, and 
5) production and sales planning. The transfer of authority is nearly across 
the board in operation and supervision of local production sites is being 
implemented by many companies. Local autonomy is being widely recognized, 
which is becoming the background to the localization of production. 


2. Largest Categories of Japanese-Affiliated Manufacturing Advancing Into 
Europe Are Electronics and Electric Machinery 


In a breakdown by category wf the 676 Japanese-affiliated manufacturers in 
Europe, there are 178 electronics/electric machinery and parts companies (26.3 
percent of the total), 110 chemical companies (16.3 percent), 80 general 
machinery companies (11.8 percent), 60 transportation machinery and parts 
companies (8.9 percent), and 32 metal products companies (4.7 percent). These 
five types of industries constitute 68 percent of the total. 


The country into which these companies dealing with electronics/electric 
machinery and parts are most advancing is the United Kingdom, with 58 such 
companies. This is followed by Germany and France, with 41 and 30 such 
companies, respectively. 


Other than those types, we see that the United Kingdom is overwhelmingly the 
greatest host country by industry type if we show the state of advance for 
each industry type by country. For foodstuffs, it is France (19 companies) ; 
for chemicals, the United Kingdom (28 companies), for medical products, 
Germany (six companies); for metal products, the United Kingdom 12 companies) ; 
for general machinery, the United Kingdom (21 companies); for transportation 
machinery, the United Kingdom and Spain (five companies each); for 
transportation equipment parts, the United Kingdom (15 companies); and for 
precision machinery, the United Kingdom (nine companies) . 


Also, the number of Japanese-affiliated European design and R&D centers has 
increased from 73 in the previous survey to 140. By country, the United 
Kingdom has the largest number, with 51 (Table I-1). 








Table I-l1. Japanese-Affiliated Manufacturing Companies in Europe by Types of 
Industries and Country (676 companies as of January 1991) 
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Il. Profiles of Japanese-Affiliated Manufacturers in Europe 


1. Average Portrait: Medium-Scale; Average Number of Employees, 320; Average 
Capital, $2.9 Million 


Table II-l1 depicts a summary of the corporate scale of the 338 Japanese- 
affiliated manufacturing corporations in Europe which responded to our 
questionnaire (30.5 pexcent of the 325 companies that gave valid responses). 
The greatest number of companies—99—have capital of $1.01~4.99 million. If 
another 58 companies having capital of $5-~9.99 million are added to this 
category, the share of these companies with respect to the responded total is 
48.3 percent. Companies with capital of $1.01~$9.99 million occupy almost 50 
percent of the total. The average amount of capital per company is $29 
million, 2.6 times the $1.11 million at the time of the previous survey. There 
were 17 companies with over $100 million in capital as against only three in 
the previous survey. This no doubt has greatly affected the increase. 


The largest number of companies has fewer than 49 employees (30.3 percent of 
300 companies that gave valid responses). Together with the 40 companies with 
50-99 employees, the two categories of companies account for 43.7 percent of 
the total. The average number of employees per company is 320. Also, the 
average number of Japanese workers per company is seven (valid responses from 
249 companies). 








Table II-l1. Size of Companies Which Responded to Questionnaires 
(338 companies) 





—— 





1000~4993' S00~ 999 


; 






































@ Capital Over | 5000~9999 101~ 498 Less than Average 
($18, 98) 1 $188 willion | $1 million [Cin teillion) 
325 companies 17 | 9 82 58 99 60 29.0 
@ number of Over 1,088 | 500~ 999 3OO~ 499) 200~ 299! 100~ 198, SO~ 99 Less than Pverage 
employees employees 43 employers (number of 
eaployees) 
300 compenics 23 | 25 29 33 59 | 40 91 320 
@DYear companies Before 1978 ~1975 ~198@ |~ 1985 | 386 1987 1988 1989 After 
began operations 1990 
| 
| 284 companies 35 29 36 40 1s 30 37 | 29 33 | 
@VWanner in which |1882 Japanese jJoint venturelapatal ‘Acquisi- |Others 
companies began jownership with local participajtion 
operation jindustries ‘tion only 
334 companies 171 73 26 60 4 
@rumder of 1 factory 2 factories 3-4 More than |Average 
factories factor ies|? joumber / 
Factories |company | 
311 companies 266 29 12 4 hs 26; 
Gtotal sales Over S000~9999 (1000~4999) SHO~ 999) 101~ 498 Less than (Average | 
($18, 808) $188 million | [$1 million |(in million} 
| | 
260 companies 46 | 36 | 85 28 47 18 66.7 




















The greatest number of Japanese-affiliated companies had annual gross sales of 
$10~49.99 million (32.7 percent of the 260 companies that gave valid 
responses). Average gross annual sales per company was $66.7 million, slightly 
higher than the $61.8 million of the previous survey, but approximately the 
same as before. 


The number of companies indicating that they have a single factory was 266 
(85.5 percent of the 311 valid responses); the average number of factories per 
company was 1.26. 


The statistics indicated above reveal that the average Japanese-affiliated 
manufacturing corporation in Europe is medium-size, which is the same as in 
the previous survey. 


Other major statistics depicting the profiles 
manufacturers in Europe are summarized as follows: 


of Japanese-affiliated 


Concerning the form of advance into Europe, more than half of the cases, or 
171 wholly-owned Japanese companies, accounted for the majority of cases (51.2 
percent of the 334 valid responses). 


Concerning the year operations begin, 144 companies (50.7 percent of the 284 
valid responses) either began or expected to begin operations since 1986, 140 
companies (49.3 percent of the valid responses) before 1985, and 99 companies 
since 1988 (34.9 percent of che valid responses). In other words, more than 
one-third of the Japanese-affiliated companies in Europe either began or 


expected to begin their operations from 1988. 








In management localization, 98 Japanese—affiliated companies in Europe (31.6 
percent of the 310 valid responses) indicated that their presidents were local 
hires (including nine companies with a dual president system of a local hire 
and a Japanese). In addition, 40 companies had locally-hired vice presidents 
(32 percent of 125 valid responses—including seven companies which have a 
dual system of local hires and Japanese). The average number of other types of 
executives is 3.95 per company (responses from 273 companies), while the 
average number of Japanese executives other than presidents and vice 
presidents is 2.7 per company (responses from 250 companies). In other words, 
31~32 percent of executives other than presidents and vice presidents are 
local hires. 


Concerning types of business, there were 228 manufacturing/sales companies 
(72.8 percent of 313 valid responses), 64 exclusively manufacturing companies 
(20.4 percent of va_id responses), six contract manufacturers (1.9 percent of 
the valid responses), and 15 design or R&D centers (4.8 percent of valid 
responses). Of the 64 Japanese-—affiliated companies in Europe exclusively 
engaged in manufacturing, 41 companies (75.9 percent of 54 valid responses) 
use Japanese-affiliated companies as their sales agents, seven companies (13 
percent of the valid responses) use local sales agents, and six companies 
(11.1 percent of valid responses) use both Japanese and local sales agents. 


Comparing the scale of Japanese—affiliated companies in Europe with their 
parent Japanese companies by their average capital, we see the average capital 
of the parent companies is ¥44.9 billion (valid responses of 295 companies) 
against $29 million for the Japanese-affiliated companies in Europe. The 
scale and capital for Japanese-affiliated manufacturers in Europe is extremely 
small compared to their parent companies. 


2. The Number of Employees by Country and Industry 
(1) By Country, Portugal Has the Greatest Average Number of Employees 


Concerning the number of employees, 300 out of 338 responding companies 
responded. The total number of employees in these 300 companies was 96,139, or 
an average of 320 employees per company. Table II-2 depicts the number of 
responses and average number of employees per company by country. 


The average number of employees per company is the largest in Portugal at 515 
(5,151 in total). This is followed by 431 in Spain (a total of 15,959), 397 in 
the United Kingdom (a total of 35,756), 355 in Belgium/Luxembourg (a total of 
5,330), and 331 in Germany (a total of 16,529). The countries showing marked 
decreases in these figures from the previous survey are Portugal, Finland, 
Italy, Spain, Belgium, and Luxembourg. The reasons for the marked decline are 
as follows: In the case of Portugal, an automotive parts manufacturing company 
which had reported having 2,700 employees in the previous survey, responded to 
the current survey as having 1,645 employees, or 1,000 less than in the 
previous survey. In addition, a fiber manufacturing company in Portugal which 
had reported in the previous survey having 600 employees did not respond to 
the current survey. A tire manufacturing company in Finland which had 
previously reported having 1,200 employees did not respond to this survey 
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Table II-2. Average Scale of Employment by Country 
(Based on the questionnaire responses) 
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either. The same is true for an Italian hydraulic power shovel company which 
had reported having 720 employees. In Spain, a tire tube manufacturing company 
which had reported having 4,935 employees in the previous survey, did not 
respond to this survey. Although an automotive manufacturing company, which 
was not included in the previous survey, responded to this survey as having 
3,365 employees, the number of Spanish companies having 500~999 employees 
responded to this survey fell from five in the previous survey to three in 
this survey. In the case of companies in Belgium/Luxembourg, a plate glass 
manufacturing company in Belgium reported having 5,500 employees in the 
previous survey, but the actual number of employees was 2,200 because the 
previous figure had been calculated in adding the employees of subsidiaries in 
other countries. As shown above, the average number of employees by country is 
strongly influenced by the conditions of a corporation's responses. 


The total number of corporations which responded as having more than 500 
employees was 48. Viewing these by form of advance into Europe, there were 23 
wholly-owned companies (47.9 percent) and 25 companies that were mergers, 
capital participation, corporate acquisition, or other (52.1 percent), or 
nearly half-and-half. However, looking at companies with more than 1,000 
employees (23 companies), there were eight as against 15 companies that were 
wholly-owned companies, joint ventures, capital participation, corporate 
acquisition, or others, or nearly twice as many. The result is that there is 
a higher percentage of joint ventures, capital participation, corporate 
acquisition, and others among large corporations. 


A breakdown by country of these 48 companies with more than 500 employees are 
as follows: 25 companies in the United Kingdom (among which are 12 companies 
with over 1,000 employees), three companies in France (three with over 1,000 
employees), eight in Germany (two with over 1,000 employees), one in the 
Netherlands (one with over 1,000 employees), three in Belgium/Luxembourg (one 
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with over 1,000 employees), five in Spain (two with over 1,000 employees), two 
in Portugal (two with over 1,000 employees), and one in Greece (none with over 
1,000 employees). 


In addition, looking at the companies with over 1,000 employees by industry, 
one sees that there are 11 in transportation machinery and parts, seven in 
electronics/electric machinery and parts, two in rubber products (both in 


automotive rubber products), one in construction machinery, one in plate 
glass, and one in photosensitive materials. It is evident that a high 
percentage of large companies is involved in industries related to 


transportation machinery and parts. 
Table II-3 depicts the scale of employees by region. 


Table II-3. Employee Scale by Country 
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(Note) Three major European countries 
Southern Europe 
Northern Europe 


United Kingdom, France, Germany 
Italy, Spain, Greece, Portugal 
Finland, Norway, Sweden, Denmark, 


Ireland 

Benelux countries = The Netherlands, Belgium, 
Luxembour 

Others Austria, Suitzerland, Iceland 


Four major European countries United Kingdom, France, Germany, 


Italy 


(2) By Industry, Transportation Machinery Has the Greatest Average Number of 
Employees 


We received 349 responses from 300 companies (Table II-4) concerning the 
number of employees by industry. The average number of employees per company 
is 341, and companies with fewer than 49 employees account for 30.7 percent of 
the total. Companies with fewer than 200 employees account for 62.5 percent. 
These figures were 24.2 and 57.8 percent, respectively, in the previous 
survey; the percentage of small-scale corporations is increasing. 


The greatest number of employees by industry is the 1,454 in transportation 
machinery; transportation machinery had led in the previous survey as well. 
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The parts industry came next, with 506 people. Within the parts industry, 
companies handling transportation machinery parts had the highest average 
number of employees, or 723; the figure was 354 people for electronic parts 
and 258 in raw materials industries. The average number of employees for the 
raw material industry had been the second highest, or 605 in the previous 
survey, but had fallen steeply to 258 this time. This is the result of the 
number of companies with over 500 employees responding to the current survey 
having declined to 6 from 14 in the previous survey, and the number of 
companies with fewer than 200 employees having increased to 52 from 31 the 
last time. 


Table II-4. Employee Scale by Industry 

































































a ver ~ ~ ~ ~ jl ver 
Madeans Total} geg |200~ |300~ |200~ |100~ | 50~ [ese 4g fo ° 
employegs 999 | 499 | 299 | 199 | 99 Pmploy jemploy 
Total 7 349 2§ 28 38 36 66 45} 107 341 
vreceesine’ 130 13 20 20 16 21 18 22 413 
General machinery 32 1 3 4 3 6 5 8 244 
ogee pene ened 67) os} sas] oa] at a 865 
Transportation 13 7 4 ? . . . 1. 454 
machinery ° 
Precision 18 _ 2 l l 3 l 10 141 
Parts industries 75 10 9 10 6 15 9 20 306 
Chemical products 52 l l 3 6 ll 5 25 128 
apr ee a) a) a) a) 
‘Others 27; I 2] a 142 
Remarks: Parts industries = Electronic parts and transportation 


machinery parts 

Chemical products = Chemicals and pharmaceuticals 

Raw materials = Foodstuffs, textiles, clothing/furniture, 
fixtures, grt pont rubber goods, ceramics 
and stone, steel and iron, nonferrous metals, 
and metal products 


Table II-5 depicts the percentage figures by employee scale seen by type of 
industry. These percentage figures are high in companies having more than 500 
employees; transportation machinery, electronics/electric machinery and parts. 
There is a remarkable inclination toward a large scale of employees for 
transportation machinery, the percentage of small-scale corporations is 
relatively high in electronics/electric machinery. The percentage of small- 
scale corporations is even higher in the parts industries. Of the parts 
industries, corporations with under 199 employees, 51.6 percent are in 
transportation machinery parts industry and 63.6 companies in the electronics 
parts industry. In short, these statistics indicate that the advance of small 
and medium-scale parts corporations has grown along with the advance of the 
transportation machinery and electronics/electric machinery and parts 
industries into Europe. Furthermore, the number of corporations with fewer 
than 199 employees in the raw materials industry increased from 18 in the last 
survey to 29 this time. The percentage also increased, respectively, from 67.2 
percent in the previous survey to 80 percent in the current survey, showing 
the increasing advance of small-scale corporations in the new materials sector. 
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Table II-5. Percentage of Employee Size for 
Different Types of Industries (%) 









































ver 568 909~ ess 
(Industry) Total paploy than 3. By Form of Advance, Wholly-Owned 
oe 499 [199 emp. Companies--at 171l--Account for More 
Total 100 16.3) 21.2} 62.5) ‘Than Half 
Processing/ b] 7 100 25.4; 27.7] 46.9 
General machinery 100 12.5, 281] 59.4) Concerning the form of advance of 
Electronics/elec- 100 29.91 283] 41.8| Japanese-affiliated manufacturers 
incutcee 100 | 53.8} 46.2 : into Europe, 171 companies moved in 
paachirery 100 1A nil 7.8 with wholly-owned companies (51.2 
| machinery ; : : percent of the valid responses), 
Parts industries 100 20.0) 21.3) 38.7 constituting more than one-half of 
Chemical products 100 3.8} 17.3) 78.9 the total Japanese-affiliated 
oer oe 100 9.3; 10.8} 80.0) manufacturing companies in Europe. 
[Others 100 | 3.7) 222] 74.2 








The manner in which Japanese 
companies started out in Europe can 
be classified as follows: the "wholly-owned" by 171 companies (out of the 
valid responses of 334 companies or 51.2 percent), 73 companies "joint 
ventures with local firms" (21.9 percent of the valid responses), 60 companies 
by corporate acquisition (18 percent of the valid responses), among which 41 
companies were total capital acquisition, and 26 companies by capital 
participation only (7.8 percent of the valid responses). The majority of 
corporations are wholly-owned (Table II-6). If these statistics are viewed 
with respect to the years in which these companies began their European 
operations, one can see a clear distinction between the 1980s, when the 
advance of Japanese companies into Europe began to grow vigorous, and the 
years before. Among the companies that started operating before 1980, many 
were joint ventures and acquisitions; 38 percent were wholly-owned companies. 
more than 60 percent of those started during 1981-1989, however, are wholly- 
owned companies. This trend has continued since 1990: over 60 percent of 
Japanese-affiliated companies advancing into Europe are wholly-owned. 


Concerning corporate acquisition as well, there appears to be a unique feature 
depending upon the starting years of these Japanese affiliates. Among the 
companies that started operations before 1985, 20.9 percent were by corporate 
acquisition, but the figure had decreased to 10 percent among companies that 
started between 1986 and 1988. Yet this figure shows an increasing trend since 
1989 reaching to 18 percent. This could be related to a trend showing a 
remarkable move to merger and acquisition (M&A) as the methods of overseas 
direct investment have diversified in recent years. It is also unique that all 
companies which started operations since 1988 by corporate acquisition are all 
by total capital acquisition. 


On the other hand, looking at the form of advance into Europe by country and 
industry, we see different forms depending upon the country and the industry. 
First, the differences in form of advance by country are as follows: 


e Countries with a high percentage of wholly-owned corporations: Belgium (88 
percent), the Netherlands (70 percent), the United Kingdom (69 percent), and 
Germany (54 percent) 
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Table II1-6. Number of Corporations by Country and Region by Form of Advance 


Into Europe 























Mholly- = |Joint Capital | 
ote Tefen S| he, 
companies {companies 

Total —«|-:«334 (200) | 171(51.2)| 73(21.9)) 26 (7.8)| 60(18.0)| 4 (1.2) 
United Kingdom | 97 (100) | 67(69.1)] 12(12.4)] = (- d] 1646.5) 2 (2.0), 
France 39 (100) 14 (35. §) | _13(33.3) | _ 1 (2.6) 1428. 2) t-) 
Germany «86 (100) | 0653.6)| (14.3) BAH) 9006.1) 1 (1.8) 
The Netherlands 23 (100) 16 (69. 6) A(T. 4) _ 1 (4 3) to. 2 (8.7) ae) 
Belgium 6 (100) | 140875) 1 I] - (-P  9)) - CD 
Luxembourg st (100) oo] = (-T  C-Y  C ) 
Ireland 14 (100) 8(57. 1) 2(14. 3) (2049) 1 (7.0) 1 (7.1) 
Spain a G00) Tsao] 2008's)] eae Peso" - C=) 
Italy AO OC) OC) dE) 
Finland ae 8S) ee) Se) 
Norway Me 
Sweden N00) YC CT 00) YC 
Denmark — 2 (100) |] 150.0)) CD OD 160.0)) C= 
lavstria 7 00) | 342] AD] = C= DY 929) C=) 
Portugal i ed nee [oo 4(36. 4) poo. 3(27. 3) : ay A ee (-) 
Switzerland | 1 (000) | 1 (100) OD 
iresee 3.00) | 2066.7)) 1093.9) CD 
Iceland een es 01) ee en | eee On) ee es 0) 
UK/France/Germany 192 (100) | 111(57.8)] 3317.2) 9 (4. 7)] 36(18.8)] 3 (1.6) 
Southern Europe | 73 (100) | 18(20.5)]_ 31(42.5)| 19(17. 8)] | 14(19.2)] = (=) 
Northern Europe —_—|_—_-20 (100) | 10(50.0)) = 3(15.0))  9(15.0)} ~—3(15.0)) 1 (5.0) | 
Benelux, 40 (100) | 3177.5) 5(22.5)/ 1 (2S) 37.5) - CD 
Others | § (100) 4(44 | 1(11. 1) (-) 4(44. 4) - (-) 























e Countries with a high percentage of joint ventures/capital participation: 


Spain (64 percent), Portugal (64 percent), 


percent) 


e Countries with a high percentage of corporate acquisitions: 
France (28 percent), 


percent), 


Looking at this by regions, 
percentage of wholly-owned companies (77.5 percent) ; 
highest percentage of joint ventures and capital participation (39 percent). 


Next, 


e The industries with a high percentage of wholly-owned corporations are: 
electronic 


precision 


machinery 


(72 pe 


and Spain 25 percent) 


recent), 


electronics/electric machinery and parts (65 percent), 


percent), 


and chemicals (49 percent). 
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parts 


Italy (53 percent), 


we see the differences in form of advance by industry: 


( 


general 


and France (36 


we see the three Benelux countries had the highest 
Southern Europe had the 


72 





Austria (45 


percent), 
machinery (59 








e The industries with a high percentage of joint ventures and capital 
participation are: transportation machinery (73 percent), transportation 
machinery parts (56 percent), textiles (50 percent), pharmaceuticals (50 
percent), and metal products (44 percent) 


e The industries with a high percentage of corporate acquisitions are: 
foodstuffs (43 percent), clothing and textile products (49 percent), rubber 
products (40 percent), ceramics and stones (40 percent), and metal products 
(36 percent) 


Table II-7 depicts a summary of patterns by industry. The percentage of 
advancing wholly-owned corporations in the parts manufacturing industries is 
for electronics parts (71.7 percent) but low for transportation machinery 
(23.5 percent). In the chemical products industries, the percentage of wholly- 
owned corporations is relatively high in chemicals (48.9 percent) but low for 
pharmaceuticals (25 percent). 


Table II-7. Corporations by Form of Advance by Industry (multiple responses) 















































Molly Joint = [Capital | ae 
(Industries ] Total eecilan with lecal (gad sananies Others | 
100% [companies jcompanies j 
Total 386(100) | 198(51. 3); 86(22.3)) 30 (7.8)) 67(17.4)| 5 (1.3); 
Processing/assembly 136(100) | 81(59.6)} 27(19.9)/ 11 (&1)| 17412.) (-)j 
General machinery 32(100) | 19(59.4); 2 (6.3); 4012.5); 7421.9)) - (-) 
‘fectelesl machinery | 71(100) | 46(64.8)| 16(22.5)| 3 (42)| 6 (8.5) (-)) 
Transportation 15 (100) 3(20.0);  8(53. 3) 3(20. 0) 1 (6.7) (-) 
machinery ; 
Precision machinery 18(100) | 13(72.2)' 1 (5.6) 1 (5.6)) 3416. 7)} - (-) 
Parts industries 80 (100) 41(51.3); 17(21.3) 9(11.3); 10412.5) 3 (3. 8) 
Chemical products §5(100) | 25(45.5)} 14¢25.5)] 4 (7.3)] 11420.0)] 1 (1.8) 
Raw materials 73(100) | 19(26.0)| 22(30.1)] 5 (6.8) 27037.0) = (=D) 
Others 27(100) 20(74.1)|  4(14. 8) 1 (3.7) 2 (7.4) -4*) 
Design/R&D Centers 15 (100) 12 (80. 0)) 2(13. 3) a Ga. ~ (-); 1 (6.7) 














The difference in the form of advance into Europe can be explained to some 
extent according to the above differences in form of advance into Europe by 
country. In other words, in the United Kingdom and Germany, where many 
Japanese-affiliated companies advanced into the’ precision machinery, 
electronics/electric machinery and parts, electronic parts, and general 
machinery industries, the percentage of wholly-owned corporations tended to be 
high. On the other hand, in Spain, where many Japanese-affiliated companies 
advanced into the transportation machinery, transportation machinery parts, 
and metal products industries, and in France, where many Japanese-affiliated 
companies advanced into foodstuffs, the percentage of wholly-owned 
corporations tends to be low e.d the percentage of joint ventures, capital 
participation, and corporate acquisition tends to be high. However, while 
these differences in the type of industries are significant, it is important 
to consider fully the effect due to differences in the investment climate in 
each country. 
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III. Current Status of Japanese-Affiliated Manufacturers in Europe 


1. Motivations and Purposes for Advancing Into Europe and Reasons for Deciding 
Where to Advance 


(1) Increasingly Strong Motivation for Advancing Into Europe as Part of 
Globalization Strategy 


Although the motivations and purposes for Japanese companies’ advance into 
Europe tend to be increasingly diverse, the results of this survey have 
clearly shown the position of doing so in line with a strategy of management 
globalization is becoming clear. 


Table III-1. Motivations by Industry at the Time of Advance Into Europe 
(multiple responses) 































































































| ©] O{ &] O| ©] OO Bl Of Ot Dl Sl Ol Ol OO! O OO rotate 
Country totals 128} 27) 53} 10) 31/235) 60) 75) 35| 18) 42) 94) 32) 20) 18) 40) 58) 6 32) 323 
Three major European ecien 73) $) 34) S| 20/141) 42) 45] 20) 13] 17] 60) 28) 14] 12) 28) 38) 4) 21) 190 
Southern Europe 24) 10) tS] 8 8 eh Se ee 
Northern Europe ye ee ee 
Benelux countries p28 ee v7] 
Others ; 3) 0 1} 1) 8 “| LY -p oS oc} oc] cy | 4 
Industry totals 149 31] 64 13) 37/263) 66) 84) 39) 20) 48/106) 35) 22) 18) 33) 70; 6) 37 387 | 
Processing/assem ly 70' 7) 45; -| 20/1201) 37) 35) 18) 7) 12) 47) 27) 11) 6] 14) 14) 3) 8 aol 
}...-} aoe Ped Hn GE Hy a .. 
Parts industries 28 | 12) 3) 4) 5B) 16) 16; 7) 5S) 13) 17%] § 4; 10) 27) 3} 9 73 
ie > oe o ow Sh ie . m A seseens 
Materials industries | 34) 16) S| 10) 10) 85) 12) 29) 12) 6) 19 (2) 2 _& if 8) 28) -| 17) | 122 | 
Others bia 42 3) 19) 1) 4) 2) 2] 4) 17%)  -} a yo 3) S| 
Note: Materials industries = Foodstuffs, textiles, clothing/fabric, furniture/fixtures, pump/paper, 
chemicals, pharmaceuticals, rubber products, ceramics/stone, steel, nonferrous metals, and 
metal products 

@® Shift from exports to local production @ Because parent company advanced into Furope 
@ lo reduce production costs @ Favorable investment measures from tax 
@ lo avoid discriminatory import quotas against Japanese standpoint 

products @ lo respond to consumer needs 
@lo secure inexpensive raw materials ® lo avoid violation of antidumping regulations 
®lo avoid risks resulting from exchange rate @ To avoid violation of antidumping regulations 

fluctuation imposed on parts 
@As a part of globalization strategy To take advantage of European designs 
@Worrying about European protectionism accompanying To conduct R&D in Europe 

EC market unification in 1992 @ To supply parte and raw materials to Japanese- 
®lo enjoy expanded economy resulting from EC market affiliated manufacturers in Europe 

unification in 1992 @ Company acquired a European manufacturing base 


As a strategy anticipating expansion of European t of ‘siti fy 
market resulting from realization of EEA (European a © enquisition of 8.5. company 


Economic Area) concept and liberalization of Eastern 
Europe market 


We had Japanese corporations choose by multiple responses from 19 items the 
motivations and goals of their securing production bases in Europe. We 
received a total of 1,014 responses from 323 companies. Among them, we 
received 179 responses from 152 companies concerning their particularly 
important motivations and goals. The most popular motivation/goal for 
advancing into Europe——made by 235 companies (72.8 percent of responders )—was 
"as a part of a globalization strategy." Next, was "in response to increasing 
demand, we switched to local production from exports" cited by 128 companies 
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(39.6 percent of the companies that responded), and "in order to meet consumer 
needs," cited by 94 companies (29.1 percent of the companies that responded). 
Although these results are identical to those obtained in the previous survey, 
the valid response rate for "as a part of a globalization strategy" has in- 
creased by 3.5 percent from the previous result of 69.3 percent (Table III-1). 


Table III-2. Top Seven Motivations by Industry at the Time of Advance Into 
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| 2. To reduce production costs 6| 6 4 
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6.As a part of globalization strategy le es Je 
7.Worrying about European protectionism accompanying EC market unification 5} 5) 6 ] 6) 5) 5 i 
8.To enjoy expanded economy resulting from EC market unification in 1992 4} 4) 3) 3 4 8 5) a « 
_ g As a strategy anticipating expansion of European market resulting from 
| “realization of EEA concept and liberalization of Eastern Europe market 6 
ST al 
lil. Favorable investment measures from tax standpoint 2) 4 : 75 4 
'12.1o respond to consumer needs 3,5 3] 2) | 3) 3 4) 3} 2 
113.To avoid violation of antidumping regulations 7 
16. To conduct R&D in Europe f | 
17.To supply parts and raw materials to Japanese-affiliated manufacturers 6] 6 4) 4 5} 3 +4 
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Table III-2 depicts the top seven motivations and goals of Japanese companies 
advancing into Europe. Comparing the items from the previous survey the 
fourth-ranking item shown "to enjoy the effect of economic expansion resulting 
from EC market unification," which was ranked eighth in the previous survey is 
now ranked fourth in this new survey. The valid response rate for this item 
also significantly increased from 15.2 percent in the previous survey to 23.2 
percent in this new survey. "To avoid import restrictions against Japan" was 
ranked fifth in the previous survey and has now dropped to seventh (the valid 
respor. rate was approximately the same). Furthermore, "favorable tax 
climate," which was ranked sixth in the previous survey, has dropped to eighth 
in this survey (the valid response rate also fell by three points). "Concern- 
ing the protectionist trend resulting from EC market unification" has fallen 
from the previous ranking of fourth to the current ranking of fifth, yet the 
valid response rate for this question has increased by 1.1 points from the 
previous 17.5 percent to the current 18.6 percent. From these observations, 
one may conclude that the unique features of this new survey are the response 
rate for "as a part of our globalization strategy," which has further 
increased, and that for "to enjoy the increased economic activities resulting 
from EC market unification" has increased markedly. 
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Table III-2 shows the weighted ranking of the Japanese companies’ motivations 
by country and industry. Let us examine the differences in weight by country 
and industry. First, shown below are the comparison of the valid response 
rates for the top seven rankings. 






























































Three Countries other than three major 
= a part of globalization strategy 74.2 70.7 | 66.7 | 81.0 | 67.6 | 88.9 
Shift from exports to local production - 38.4 al | 36.4 | 23.8 | 56.8 55.6 | 
To respond to consumer needs _ 31.6 23.6 | 162 | 143 | 37.8 | 55.6 
To enjoy expanded economy due to EC market unification in 1992 23.7 22.6 ; 30.3 | 266 | 10.8 - 
Worrying about European protectionism due to “~ “~~ : 22. 1 13.5 | 15.2 9.5 | 16.2 
To supply parts, materials to Japanese-affiliated ‘manufacturers 20.0 14.3 | 10.6 | 23.8} 21.6 
‘To avoid discriminatory import quotas against Japanese products 17.9 | 15.0 22.7 48) 81 











The item for which the valid response rate for the three major countries is 
lower than those for the other countries is "conversion from exports to local 
production in response to increased demands." "To enjoy the effect of 
increased economic expansion" received approximately the same valid response 
rate. For all the other items, the valid response rates are higher for the 
three major countries. One could say that the motivation to advance into the 
three major countries has a relatively stronger strategic coloring. 


Likewise, the table below depicts the top seven rankings for the valid 
response rates by industry. 













































































— —— Parts Materials 
As a part of globalization strategy 2 m1] 9s 5 | 69.7 2 
Shift from exports to local production eee sees oe _ 38.4 27.9 
To respond to consumer needs _ | 43 23.3 20.5 
To enjoy expanded economy due to EC market unification in 1992 25. 5 21.9 23.8 | 
Worrying about European protectionism due to "  " . 10.2 37.0 23.0 | 
To supply parts, materials to Japanese-affiliated manufacturers 27.0 219g $8 
‘To avoid discriminatory import quotas against Japanese products _ | %8 | 164 13.1 














The valid response rate of the processing and assembly industries is naturally 
low for "parts and materials supply to Japanese-affiliated manufacturers, 
which otherwise shows a high response rate across the board. This tells us 
that there are various motivations and goals of the processing and assembly 
industries in advancing into Europe. 


The top four rankings of especially important motivations are shown in Table 
III-3. 











Table III-3. Top Four Motivations by Country and Industry (Particularly 
important at time of advance into Europe) 
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(2) The Top-Ranked Reason To Decide Where to Advance Is, on the Whole, Where 
"Distribution Conditions Are Geographically Favorable" 


As the result of having companies choose multiple answers for 13 items as to 
their reasons for deciding where to advance, we received a total of 880 
responses from 308 companies (Table III-4). The top four rankings are 1) 
distribution conditions are geographically favorable (109 companies, 35.4 
percent of the 308 companies responding), 2) English-speaking managers are 
available (99 companies, 32.1 percent), 3) quality of laborers is relatively 
good (99 companies, 32.1 percent), and 4) infrastructure is well established 
(93 companies, 30.2 percent). These results are the same as those from the 
previous survey. 


If we analyze these figures by region and industry, several characteristics 
emerge (Tables III-5 and III-6). The top-ranked item for the three major 
countries is "good infrastructure." This is due to the United Kingdom and 
Germany ranking it second. The number of valid responses for this question for 
the United Kingdom was 38 companies (39.2 percent of the 97 companies respond- 
ing), and for Germany was 23 companies (43.4 percent of the 53 companies 
responding). France ranked it fifth with six companies (15.8 percent of 38 
companies responding). "English-speaking managers are available" ranked second 
as a whole, yet it ranked fourth among the three major countries. The reason 
for this is that this particular item ranked first in the United Kingdom (50 
companies, 51.5 percent of those responding), but ranked 1lth in France (two 
companies or 5.3 percent of those responding) and eighth in Germany (seven 
companies or 13.2 percent of those responding). This particular item has 
slipped from the top four rankings in southern Europe. In other areas, "cheap 
labor costs" ranked first in southern Europe while "English-speaking managers 
are available" together with "pro-Japanese atmosphere" ranked first in 
northern Europe. Although "distribution conditions are good geographically" is 
first on the whole, it was fifth in both southern Europe and northern Europe. 


18 








Table III-4. Reasons for Deciding on Area Into Which To Advance by Country 
and Region (multiple responses) 

































































= __|Total |® |@ |@ |@ [© |@ |O |@ |@ |S (8 |e B 
By country —s| | 
Total _ | 880) 93) 80/109) Si} 62] 99) 31] 99) $6) 62! 24] 27. 87) 
United Kingdom | 327] 38] 21/38) 23] 24] So] 18] 35] 27] 16) 8] 47 24) 
France ee 
Germany 159) 23) 26) 17) 9) 18) 7) 6) 8 |) 4d 
The Netherlands | 62) 9) 1) 16) 2) 6) 13) td a at 2 
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Italy | as a al aaa a aye) ap ats) 
Finland meee rer) ice Oe 1 Kol Bile Soe Fas Tak Et OE oe et 
Norway... afi. Be Wek eae Reni Set Rowe Mal Da Gee eae Ste oe 
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UK/France/Germany | $65/ 67) 57/ 66] 36| 46) 59] 27] 62| 30 R 20) 15) 58. 
Southern Europe | 132] 7] ao] 13] ‘tif 2) "Sf "a] aa] aa) as] a] | a7! 
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Note: Three major European countries = United Kingdom, France, and Germany 
Southern Europe = Italy, Spain, Greece, Portugal 
Northern Europe = Finland, Norway, Sweden, Denmark, 
and Ireland 
Benelux = The Netherlands, Belgium, and 
Luxembour 
Others = Austria, Sthvirtead, and Iceland 
® Good infrastructure 
@ Large domestic mark>t size 
@ Geographically favorable distribution conditions 
Existence of related industries such as parts industries 
Good railways, highways, and air transportation network 
@Possible to employ English-speaking managers 
@Many Japanese-affiliated manufacturers are now advancing into 
area of operations 
®Local labor quality in area of operations was better than 
other places 
@Local labor costs were low 
Pro-Japanese atmosphere 
Few problems for children’s education because of existence of 
Japanese schools 
@BeEasy to obtain raw materials 
Bothers 


By industry, we see that "the country has a large domestic market" ranked 
sixth on the whole, ranked first for the processing and assembly industries 
and fourth for "other" industries. It is thought that this is the result that 
these are industries directly connected to the market. "Distribution 
conditions are good geographically" ranked first as a whole but fourth (46 
companies) for the processing and assembly industries; 48 companies identified 
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Table III-5. Top Four Reasons by Region for Deciding on Area Into Which 
To Advance 
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Table III-6. Top Four Reasons by Industry for Deciding on Area Into Which 
To Advance 
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"English-speaking managers are available" and "quality of labor is relatively 
good," resulting in these items becoming second in the ranking. The difference 
between second and fourth is very slight; incidentally, 52 companies 
identified "large domestic market," which ranked first. 


(3) "Creation of Local Jobs" Is What Is Most Expected of Japanese-Affiliated 
Manufacturers 


In response to the question, "what types of requests were there from the local 
governments or organizations when your companies advanced into operation in 
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those areas" 306 companies chose a total of 416 answers to eight items. Among 
those, 138 companies responded in depth that "there were requests" and offered 
a total of 248 responses. The most frequent response was "creation of 
employment opportunities over a specified number," cited by 106 companies 
(which is 76.8 percent of the companies which responded by saying "there were 
requests"), far ahead of the second-ranked response, "transfer of newest 
technology" indicated by 51 companies (37 percent of the companies which 
responded by saying “there were requests") (Table III-7). 


Table III-7. Requests of Governments Into Which Companies Advanced at Time of 











Advance 

Request item Number of 

requests 

Transfer of newest technologies 51 
Increase of export/import ratio 33 
Increase of procurement rate for local parts and materials 40 
Creation of employment opportunities above a set level 106 
Employment of locals in management positions 5 
Fundraising from local banks 3 
Others 10 
No requests 168 
Total 416 














Table III-8 summarizes the responses by industry and region. The highest 
percentages of corporations responding that "there were requests" were in the 
processing and assembly and parts industries. By region, they were in southern 
Europe, northern Europe, and Benelux. Especially among the processing and 
assembly industries, a high percentage of corporations answering that "there 
were requests" were in transportation machinery, where 85 percent of the 
corporations received that request. In electronics/electric machinery, it was 
60 percent; in general machinery, 48 percent; and in precision machinery, 26 
percent. In the parts industries, it was 74 percent for electronics parts and 
43 percent for transportation machinery parts. 


Viewed by industry, the parts industry had the most cases of expectations for 
"creation of employment opportunities above a specified level" (34 companies 
of 42 were requested, or 81 percent of the total). In particular, 27 
electronic parts companies (93.1 percent of the 29 companies), received 
requests for job creation. Next was the raw materials industry (30 of 40 
companies, or 75 percent). Processing and assembly industries came third (52 
of 71 companies, or 73.2 percent). There were 351 electronics/electric 
machinery companies (35 of 41 companies, or 85.4 percent) in the last group. 


Viewed by region, one interesting point in southern Europe is the high 
percentage for “increase the export-import ratio." Of the 31 companies who 
received requests, 20 companies received that request (64.5 percent), which 
ranked first. This is followed by 18 companies (58.1 percent) which received 
requests for "creation of employment opportunities." 
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Table III-8. Requests by Industry and Country of the Governments of the 
Countries Into Which Companies Advanced (multiple responses) 
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By year of startup of operations, there is shown a characteristic change in 
"transfer of the newest technology." Before 1985, 18 companies out of 55 (32.7 
percent), which applied for entry, received such requests. This increased to 
39.1 percent (18 companies out of 46 companies) during 1986-1988. But, the 
emphasis for this request dropped sharply to 8.3 percent for 1989, or only one 
company out of 12. However, it has shown a record high percentage at 53.3 
percent, or eight companies out of 15, since 1990. Incidentally, "creation of 
new employment opportunities" was requested of 10 companies (66.7 percent) 
since 1990; the difference has decreased suddenly. It is expected that the 
emphasis of requests for the transfer of the newest technology will grow in 
the future. 


2. Competition With U.S. and European Companies To Grow More Intense With EC 
Market Unification--The Response, Localization of Production, and Management 


(1) On the Whole, Anticipation of Open EC Market 


EC market unification by the end of 1992, is already within shouting range. 
What kind of impact do Japanese-affiliated manufacturers in Europe anticipate 
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it will have on their own company? What kind of impact have they already felt 
from matters related to EC market unification? What concrete measures are they 
planning against this impact? We asked these questions of Japanese-affiliated 
companies in Europe. 


Table III-9. Anticipated Effects of EC Market Unification Upon Japanese 
Companies (multiple responses) 
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Note: Four major countries = United Kingdom, Germany, France, and Italy 

Trend toward protectionist trade 

$ tren toward requesting reciprocity 
Trend expanding total business opportunities 
Bringing vitality to EC country companies 

© Competition with U.S.and European companies in Europe intensifying 

®© Competition with Japanese companies will increase 

@ Administrative procedures are becoming sisplified 

®@Irade barriers are being removed 

@® Trend is for Japanese companies to be excluded from European market 

® New participation in government procurement and public works made 
possible 

Q@ Existing distribution patterns in Europe will change 

@ Intraregional distribution will become easy as result of 
unification in safety, health, environmental standards 
Import quota against Japan will be removed 
Tax advantages will be lost as result of unified tax system 
Customs procedures will be simplified 

® Introduction of certification system (CE mark) 

@0thers 


First, for the question "how do you see the anticipated effect on Japanese- 
affiliated companies due to EC market unification," we had them choose 
multiple responses on 17 items. We received a total of 1,164 responses from 
315 companies summarized in Table III-9 (total responses by industry were 
1,371 because some industrial types are counted more than once). Table III-10 
shows the top seven ranked items in the order of number of responses. The top 
ranking is "expansion of business opportunities," indicated by 171 companies 
(54.3 percent of the 315 companies responding). More than half of the 
companies that responded selected this item. Ranked second is "change in the 
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Table III-10. Anticipated Effects of EC Market Unification Upon Japanese 
Companies—Top Seven Items by Industry and Country 
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European distribution pattern," chosen by 139 companies (44.1 percent of the 
companies responding), and ranked third is "the customs process will be 
simplified," chosen by 125 companies (39.7 percent of the total companies 
responding). The contents of the top three items are identical to those 
obtained in the previous survey. Japanese-affiliated manufacturers in Europe 
anticipate EC market unification will bring them the effect of an expanded 
market. Although responses to these three items had been almost identical to 
each other in the previous survey, the number of responses to "expanded 
business opportunity" has increased its lead over the other two items in the 
new survey. This may indicate a trend in Japanese-—affiliated companies in 
Europe are more sensitive to the effects of changes rather than to changes in 
market conditions. In short, we can speculate that the reason for this change 
in the responses of Japanese companies towards the EC market unification is 
that it has become a more immediate concern to them than it was before. 


Items ranked fourth through seventh are "it will vitalize EC companies," 
"increasingly intense competition with U.S. and European companies," "tendency 
to request reciprocity," "standards for safety, hygiene, and the environment 
will be unified and intraregional distribution will become easier"; identical 
to the results of the previous survey. Also, while "tendency to request 
reciprocity" is ranked fourth (96 companies, or 30.5 percent of companies 
responding), "tendency toward protectionist trade" is ranked ninth (66 
companies, or 21 percent). 


We see from the above that Japanese-affiliated manufacturers anticipate that, 
along with requests for reciprocity, the European market is taking an open 
form, and the economy is expanding and growing vigorous due to EC market 
unification, competition with European and U.S. corporations to secure market 
share in the EC market will grow more intense as EC corporations gain vitality 
and U.S. corporations enter the market more actively. 
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To the question what are the most important among the effects on Japanese 
corporations anticipated due to EC market unification, we received a total of 
104 responses from 79 companies. Ranked first was "expansion of business 
opportunities," with 21 companies (26.6 percent of the 79 companies 
responding), the second ranking was "move towards mutual cooperation" by 16 
companies (20.3 percent of 79 companies responding), the third was "material 
distribution pattern in Europe will change" by 15 companies (19 percent of the 
79 companies responding). Table III-l1l shows the ranking of these responses 
with respect to different industries as well as to different countries. 


Table III-1l. Anticipated Effects of EC Market Unification Upon Japanese 
Companies (most important items)—-Top Three Ranking Items 
by Industry and Country 
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Tables III-9 and III-10 are analyzed to show the unique features of these 
statistics by industry and country. By industry, "intensifying competition 
with Japanese companies" is eighth as a whole. By industry fields, this item 
ranks seven in the processing and assembly industries, fifth in the parts 
industries, seventh for chemicals, and fourth in the R&D-type industries. 
Although “intensifying competition with U.S. and European companies" ranked 
low, or ninth, in the processing and assembly industries, it ranked fourth in 
the other industries. The ranking for "intensifying competition with U.S. and 
European companies" for the processing and assembly industries obtained in 
this survey is the same as that from the previous survey. The parts industries 
showed the ranking of seventh for both items mentioned above. It is thought 
that such responses are linked to the increase in the number of parts 
companies advancing into Europe. In the previous survey, the parts industries 
gave sixth ranking to the "trend toward protectionist trade." The same ranking 
was given in this survey by 11 electronics parts companies (39 companies 
responding, or 28.2 percent). Seventeen electronics/electric machinery 
companies (24.3 percent of the 70 companies responding) gave the ranking of 
eighth to the same item. This may reflect a relatively serious concern among 
Japanese-affiliated electronics/electric machinery companies in Europe about 
the growth of protectionist trends in the EC. 
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If one looks at the responses by country, "trend toward request for 
reciprocity" is relatively high in the three major EC countries (United 
Kingdom, Germany, and France). Yet in Germany, the "trend toward protectionist 
trade" ranked seventh, indicating the companies’ concern about growing protec— 
tionism in the EC. The ranking for the "trend toward request for reciprocity” 
is especially low in southern Europe, ranked 10th. Northern Europe also shows 
a low ranking for the same item, resulting in an overall ranking of sixth for 
the "trend toward requests for reciprocity." "Increasingly intense competition 
with Japanese companies" ranked eighth as a whole, yet it is third in the 
United Kingdom. This is the result of the advance into the United Kingdom of 
the Japanese-—processing and assembly and parts industries being greater than 
in other European companies and 30.6 percent of the parts companies, ranked 
first. 


(2) Increasingly Intense Competition With Japanese, U.S., and European 
Companies With EC Market Unification 


"Which among the anticipated effects of EC market unification have already had 
an actual effect on your company’s production and sales activities?" To this 
question, we received a total of 164 responses from 120 companies. Among 
those, "competition with U.S. and European companies will intensify within 
Europe" received the highest number of responses, and it ranked first (29 
companies out of 120 companies responding, or 24.2 percent). The second 
highest ranking was "business opportunities appear to be increasing" by 24 
companies (20 percent), and the third ranking is "competition with Japanese 
companies will intensify" by 23 companies (19.2 percent), and the fourth 
ranking is "goods distribution patterns within Europe will change" by 21 
companies (17.5 percent). The contents of these top four responses are the 
same as those of the previous survey. Although “unification of safety, 
hygiene, and environmental standards" ranked fifth in the previous survey, 
this item dropped to llth. The ranking for "trend toward requests for 
reciprocity" was llth in the previous survey, yet it has moved up to fifth in 
this new survey (11 companies or 9.2 percent of the total number of companies 
responding) (Tables III-12 and III-13). 


By industry, we see that processing and assembly industries gave fourth 
ranking to “competition with U.S. and European companies will intensify within 
Europe" (seven companies out of 58 companies responding, 12.1 percent) 
"competition with Japanese companies will intensify" was ranked first (16 
companies out of 58 companies responding or 27.6 percent). Among these 
processing and assembly industries, greater weight was given to "competition 
with Japanese companies will intensify" in the general machinery and 
electronics/electric machinery industries. The responses by the former were by 
five out of a total of 13 companies (38.5 percent), and by nine of a total of 
the latter 31 companies (29 percent). Both industries rank it first. 


By country and region, we see that ranked first is "competition with Japanese 
companies will intensify" by 17 companies in the three major countries (the 
United Kingdom, Germany, and France) of 60 companies responding, or 28.3 
percent. Second rank has gone to "business opportunities appear to be 
increasing" and "competition with U.S. and European companies will intensify 
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Table III-12. Realistic Effects of EC Market Unification (multiple responses) 
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Note: Four major countries = United Kingdom, Germany, France, and Italy 

Trend toward protectionist trade 

P Irena toward requesting reciprocity 
Trend expanding total business opportunities 
Bringing vitality to EC country companies 

© Competition with U.S.and European companies in Europe intensifying 

® Competition with Japanese companies will increase 

@ Administrative procedures are becoming simplified 

®@ rade barriers are being removed 

@ Trend is for Japanese companies to be excluded from European market 

@ New participation in government procurement and public works made 
possible 

@ Existing distribution patterns in Europe will change 

@ Intraregional distribution will become easy as result of 
unification in safety, health, environmental standards 
Import quota against Japan will be removed 

@tax advantages will be lost as result of unified tax system 
Customs procedures will be simplified 

@ Introduction of certification system (CE mark) 

®Others 


within Europe," both items by 14 companies (23.3 percent of the 60 companies 
responding). The advance of processing and assembly industries—particularly 
general machinery and electronics/electric machinery corporations is greater 
in the three major countries than in the others, which is linked to this 
result (65 percent for general machinery and 77.5 percent of electronics/ 
electric machinery) The major difference between the three major countries and 
other countries and regions is centered around the item "competition with 
Japanese companies will intensify." Apart form the three major countries, only 
six companies chose this item (10 percent of the 60 companies responding). 


Next, we asked whether the actual effects due to EC market unification are 
positive or negative for their companies; 180 companies responded, 72 
companies (40 percent) saying the effect is "positive." Those who replied 
"negative" were 47 companies (26.1 percent), and "no effect" were 61 companies 
(33.9 percent) (Table III-14). 
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Table III-13. Realistic Effects of EC Market 


by Industry and Country 


Unification—Top Four Rankings 
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By country 1 countries ..|.104(100) | 43(41. 3) J 39(37. 8) [22 (21. 2) 
Other EC countries oon 0100) | 27(98. GY] 20028. 6) | 23.092. 9) 
| Non-EC countries § (100) 2 (33. 3) 2(33. 3) 2 (33. 3) 
By country 2 UK of S800) 21 (39. 6) 26049. 1) ] 6 CLD. 3) 
France CC LC 
11) BT C100) 933. 9) | S08. S$) | 13.48. 1) 
Seetore Cerepe dN) | BO 088. 1) BE KRS. 1) 10006. 0) 
Northern Europe. od... 14100) FS C2N a GT | 3G w) 
Benelue | 2800) 2a) Tay | 0) 
Others 3 (100) 1 (33. 3) (- ) 2(66.7) | 
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Table III-15. Reasons for Realistic Effects of EC Market Unification 
(multiple responses) 















































a | total (© |@ |B |@ |© |® |® |® 
pBy indvetry 
Total is? | bi] 4] 4] S|] $] 5] 28] 41 
Processing/assembly | a AA OD OD Oa A BD 
Parte | Lae 2 ee se 2 se. 
| Chemical products | a A Ha xa ees eee aD 
Al __.__ ee | ns nd oe) Oe) Oe) Ge DB) BO 
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Design/R&0 centers 3 t4i- ft -teded- 1} 1 
By country — 
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| Other EC countries | i dS SO ed MD OD OO 
| Won-EC countries 8 jE gi cei: 2; 2 
iby country 2 UK | 0 OS GOED OO MA DOD Oe 
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tee a ae aay aay 
| Others SSB eeewe: 
































DM Intraregional unimpeded distribution is made easier 
Distribution costs have been lowered 
Newly admitted as a result of public procurement 
Production costs have been lowered 


®evelopment of domestic regulations under EC’s control has been delayed 
in country into which operations advanced. This is reason benef its 


have been received from other countries rather than country itself 

®Since standards certification system has been unclear, company still 
does not understand application procedure resulting in loss in 
business 

@Since application procedures are working to benefit of European 
competitors, our company’s competitiveness has declined. 

Bothers 


Table III-15 shows the reasons behind their replies of "positive" or 
"negative," which 115 companies provided. Among the answers, items [1] through 
[4] may be considered the reasons for saying "positive" (although there are 
exceptions), and [5] through [7] are considered "negative" reasons (with some 
exceptions). Thirty-four companies answered "others," among which 14 companies 
gave positive effect reasons and 16 companies gave negative effect. the 
remaining four companies gave the reason of no effect. 


Among the reasons for the positive effect, 52 companies (45.2 percent of the 
115 companies responding) selected "it will make unimpeded intraregional 
distribution of goods easier." For the reason of the negative effect, 27 
companies (23.5 percent of the companies responding) selected "because EC 
market unification works to benefit competing European companies, our 
company’s relative competitive strength is in decline." Among "others," there 
are 11 companies (9.6 percent of the companies responding) selected 
"competition on price and such became increasing intense" as the reason for 
the negative effect. 
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By country and region, we see in comparing the major four countries (the 
United Kingdom, Germany, France, and Italy) with the other EC countries a 
relatively high percentage of the former responded that the actual effect of 
EC market unification was positive and a high percentage of the latter replied 
it was negative. This was the same trend as in the previous survey. Comparing 
the percentages of negative responses given by the three major countries with 
the other regions, we see that there were four Benelux companies (19 percent), 
three companies in northern Europe (21.4 percent), 22 companies in the three 
major countries (22.9 percent), and six companies in southern Europe (34.8 
percent), the highest percentage. Among the lowest of the three major 
countries, the United Kingdom had six companies (11.3 percent), and Germany 
had 13 companies responding likewise (48.1 percent), the highest. 


Table III-15 shows what reasons Japanese-affiliated manufacturers in Germany 
raise for the negative effect of EC unification. Six companies (25 percent) 
selected "because EC market unification works to the benefit of competing 
European companies, our relative competitive strength has declined." Moreover, 
of the 11 companies which have selected "other reasons," seven companies 
selected those as negative reasons. That is, four companies replied "increas- 
ingly intense competition on price and such" and one company each chose "trend 
toward import restriction," "restrictions on price and quantity," and 
"competition with Japanese companies." However, the background for these 
survey results as in Germany are unclear. In southern Europe, 10 companies 
cited "because EC market unification works to the benefit of competing 
European companies, our relative competitiveness has declined" as the reason 
for the negative effect (23.8 percent, of which seven companies are in Spain), 
"one characteristic is that five companies cite due to the lag in turning EC 
directives into domestic laws, our company has not benefitted" (11.9 percent, 
of which four are in Spain). 


By industry, we see that in the chemical products and processing and assembly 
industries there are high percentages for responses as to the positive actual 
effect of EC market unification. These two industries show a relatively low 
percentage of companies responding that the effect is negative. 


(3) Response to EC Market Unification Is Promotion of Production and 
Management Localization and Establishment of Comprehensive Corporations 


To the question, “how are your companies responding to EC market unification 
in 1992" we received replies from 288 companies for a total of 707 responses 
on 10 items (Table III-16). The top four items are identical to the responses 
(content as well as ranking order) of the previous survey. 


1) "We will promote the Europeanization of our corporation by improving the 
procurement rates for parts and raw materials, promote local hires to 
management, and so forth" (163 of 288 companies responding, or 56.6 percent). 


2) “We will establish comprehensive European corporations for integrated 


manufacturing, sales, fundraising, and product development (138 companies, or 
47.9 percent). 


30 





Table III-16. Concrete Policies for EC Market Unification 
(multiple responses) 
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By industry _ . 
Total | 819 | 158 133) 191] 114) 43] 52) 83 7; 18, 20 
| Processing/assembly | 378) 74) 71] $2] 48] 27] 16] 27) 3) na) 
Parts , ASE) 25) 28) 38) 20 _A 
Chemical products} 90) 18) 7) aay AM a 4 
| Raw materials 1 100 , 18) 8) 18) aay aya 7) 
‘Others } 53 | io “3 1 
0 P RED _ oe ua o 
By country __ . — — 
q Total {707 | 138) 117) 163 19) 
[By country 1: countetbe | 903 | 102] 83] 112 | 12) 
| Other EC countries 169 | 32) 32) 50) 6 
__Non-EC countries ib 4 2 ] a 
By country 2: UK 238 | 52) 41) 50 | LF 
France 37] 1g) a3} as ae 
Germany 138 | 28) "597 a a 
Southern Europe | INS | 23) 22) 26 8} UY ) oe 
Northern Europe) 5} 10 ee) ees ee if q 
Benelux (73) 10) 10) at) ad 1 7 
Others ee | $2 lj_- l l l 2 -j UY 





























(1) Due to EC market unification, we will establish or are considering a 
comprehensive company for Europe to bring manufacturing, sales, 
fundraising, and technology development under one roof 

(2) To meet intensifying competition, the local office will be 
made responsible for part of design and development of products to meet 
market needs. For this, we will establish within Europe facilities for 
product development design centers 

(3) Promote European region of company through not only raising procurement 
rate for local parts and raw materials, but by hiring locals for 
management and contributing to local society as well 

(4) To increase present production, we will increase our production share 
in Europe by strengthening production capability and by establishing 
production bases where we have not yet advanced 

(5) To increase local parts procurement rate, we will nurture parts 
companies and request that Japanese-affiliated parts manufacturers move 
into Europe 

(6) Considering cooperation/know—how use with European companies in 
production and sales as well as, on a case-by-case basis, acquisition of 
European corporations 

(7) Nurturing talent of employees sent to Europe, both quality and quantity 

(8) Considering moving production bases to countries with greater develop- 
ments in labor costs, taxes, etc., in reviewing our present production 
bases 

(9) Considering production of products suitable for EC's unified 
certification system (CE) 

(10) Others 
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3) "In preparing for intensifying competition, we will leave to the field part 
of planning to meet market needs and some of the design and establish in 
Europe facilities for product development and as design centers" (11/7 
companies, or 40.6 percent). 


4) "In order to expand our current production, we will increase our production 
share in Europe by establishing production bases in countries into which we 
have not yet advanced" (96 companies, or 33.3 percent). 


One could say that Japanese companies, placing a priority on the localization 
of production, management, and R&D along with promoting the capacity of their 
production bases and diversification to meet European market unification, feel 
the necessity to establish comprehensive companies for the integrated 
concentration and management of local corporations. 


Table III-17. Policies for EC Market Unification—Top Four Ranking Industry 
and Country 
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Table III-17 shows the top four rankings by country, region, and industry. By 
country and region, the responses from all countries and regions are 
concentrated in those four items mentioned above. In France and Germany, 
however, the percentage for "by increasing the number of resident employees 
dispatched from the main office" is high. Both rank "by raising the production 
share in Europe" in fourth place. In Italy, "by raising the production share 
in Europe" falls to seventh and fourth is now shared by "by nurturing parts 
subsidiaries and requesting the advance into Europe of entry of Japanese parts 
manufacturers," "the acquisition of European companies," and “increasing the 
number of resident employees dispatched from the main office." 


By industry, as in the last survey, differences are visible between the trends 
between industries engaged in processing and assembly parts industries and the 
chemical products/raw materials industries. However, the latter industries "by 
establishing/examining comprehensive corporations in Europe" was not among the 
top four rankings in the last survey. This time, however, it ranked third for 
both types of industries. This indicates that the importance of this item has 
grown. However, "establishment of design and R&D centers in Europe" is not 
among the top four, nor was it the last time. This may be due to the character 
of these industries. 
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3. Current Management Status of Japanese-Affiliated Manufacturers 


(1) More Than Half the Companies Are Doing Well, But Earning a Profit 
Immediately After the Start of Operations Is Difficult 


Concerning the recent (1990) business performance of Japanese-affiliated 
manufacturers in Europe, 156 of 303 companies (51.5 percent) responded that 
they were in the black. Although this number exceeds the total, the percentage 
is the lowest compared to those of 1984, 1987, 1988, and 1989. On the other 
hand, 92 companies (30.4 percent) indicated that they were in the red, highest 
percentage of all (Table III-18). The reason that a high percentage of 
companies answered that they were in the red is due to the high percentage of 
corporations that have just started operations. This fact is evident by the 52 
percent of the companies starting operations since 1988 being in the red 
(Table III-19). In the responses for the curve of their deficits, they cited 
the first item "because we have just started operations," chosen by 43.6 
percent of the companies that responded (Table III-20). 


Table III-18. Comparison of Annual Business Performance by Japanese- 
Affiliated Corporations in Europe 
(Number of companies, figures in parentheses are percentages) 























Profit Balance Loss Total 
1984 64 (56.1) 17 (14.9) 33 (28.9) 114 (100) 
1987 85 (55.2) 30 (19.5) 39 (25.3) 154 (100) 
1988 109 (53.4) 34 (16.7) 61 (29.9) 204 (100) 
1989 139 (58.9) 41 (17.4) 56 (23.7) 236 (100) 
1990 156 (51.5 55 (18.2 92 (30.4 303 (100) 
( ) ( ) ( ) ( 











Table III-19. Cumulative Busiess Performance From Start of Operations 
































Profit Change Loss ag | | 
from the | from Balance |from the |from I total | 
start loss to start jiprofit | | 
rofit jto loss | | 
1970 12(36.4)| 11(33.3)) 3( 9.1)! 618.2), 1(3.0)) 33(100). 
~1975 8(28.6)| 15(53.6)| 2¢ 7.1); 1¢3.6)) 2( 7.1), 280100); 

~ 1980 9(29.0)| 16(51.6)| 1 3.2)/ 3(9.7)| 2(6.5)] 31(100) 

~1985 7(17.5)| 23(57.5)| 34 7.5)] 5(12.5)| 2(5.0)| 40(100) 

1986 4(26.7)| 8(53.3)| 1(6.7)} 2(13.3)| -( -)} 15(100) 
‘1987 4(13.8)| 12(41.4)| 2¢6.9)} 10(34.5)| 1( 3.4] 29(100) 
1988 6(16.7)| 14(38.9)} 2( 5.6)| 13(36.1)} 1(2.8)| 36(100) 
1989 -( - )| 8(30.8)} 3(11.5)] 15(57.7)] -( - )} 26100) 
1990 2( 8.3) -( - )} 4(16.7)1 17(70.8)| 10 4.2)|  24(100) 
Unknown 10(23.8)| 14(33.3)| 8(19.0)} 10(23.8)| -( - )} 42(100) 
Total ~62(20. 4) /121(39. 8)| 29( 9. 5)| 82(27.0)] 10( 3.3)| 304(100) | 
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Table III-20. Factors in Losses of Japanese-Affiliated Local Corporations 
(multiple responses) 























Industry type ® | |9 |@ |® |© |9 |® 
Processing/assembly — 27) 5) 4) 4) Uj - | 9 5) 55 
General machinery © | 8} 1) 2) 2) 1) - 2) 17 
elec +, laa 2; 31 2) 21-1] - 7) Al (27 
Transportation machinery | 2) - | - | - | -|-]-]- 2 
Precision machinery Ss} li - | -J|-f- 1) 2 g 
Parts industries 16} 4)-}-] 2) 2] 6 2) 3 
Material industries 26; 8} 6 1) 4) 2) 18) 7) 22 
Others » | ae ie lij- |} -] 2) 7 
Total 72| 17) 10) 6} 7) 4) 35) 14) 165 






































@® Because the company has just begun operations 
@ Labor costs are too high 
Market scale has shrunk 
@ Reduced market share due to increasingly intense competition 
@ with other Japanese-affiliated companies 
Reduced market share due to increasingly intense competition 
with European companies 
Competitiveness has declined 
@ Cost of capital--such as burden of interest payments--is too 


great 
¢ Others 


If we look at recent (1990) business performance by industry, we see that 
those in the black leaned toward clothing/textile products (71.4 percent), 
pharmaceuticals (71.4 percent), electronic/electrical machinery (61.2 
percent), transportation machinery (69.2 percent), and others (73.1 percent). 
Those in the red lean toward textiles (42.9 percent), ceramics/stones (50 
percent), metal products (42.9 percent), and electronic parts (41.5 percent). 


Table III-21. Business Performance Comparison 
by Form of Advance Into Europe 

















(1990) 
Profit |Balance Loss Total Furthermore, Tale eti~at 
Wholly owned 100(61.7)| 15( 9. 3)] 47(29.0)|162(100) weirs = en ae 
Joint ventare 36(60.0)) $( 8.29] 19(31.7)] 601100] ence into” Europe. The 
adie — 16(72. 8) 3(13.6)} 3(13.6) soe highest percentage of compa- 
Acquisition 27(50.0)} G6C11.1)) 21(38.9)| 54¢ nies in the black are those 
Others 1(50.0)} -( - )|_1(50.0)] | 2(100) in the field of capital par- 














ticipation. In the previous 
survey, corporate acquisition was the highest and capital participation was 
lowest with the exception of "others." However, by a combined percentage in 
the black or in balance, the percentages by rank order are capital participa- 
tion (86.4 percent), wholly-owned companies (71 percent), joint venture (68.3 
percent), and corporate acquisitions (61.1 percent), the same ranking as in 
the previous survey. 


Regarding their cumulative business performance since starting operations, 304 
companies responded: 62 companies (20.4 percent) indicated "profitable from 
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the start"; "change from loss to profit" was indicated by 121 companies (39.8 
percent); "loss from the start" by 82 companies (27 percent); and "change from 
profit to loss" by 10 companies (3.3 percent); while "balance" was reported by 
29 companies (9.5 percent). 


Table III-22. Cumulative Business Performance in View of Industry Type 















































Profit Change Balance |Loss Change 

Total from the |from loss |from the |from the (from 
start to profit jstart start profit to 

loss 
Processing/assembly 131(100) | 33(25.2)} 53(40.5)} 10 (7.6)} 29(22.1)} 6 (4.6) 
General machinery 31 (100) 6(19.4)} 22(387)) 3 (9.7)) 8(25.8)| 2 (6.5) 
Electronics/ 

electrical machinery ; 69(100) | 19(27.5); 28(40.6)) 5 (7.2)) 13(188)| 4 (5.8) 
—— 13(100) | 2415.4)}  9(69.2)) - (-)] 205.4)] - ¢-) 
Precision machinery 18 (100) 6(33.3);  4(22.2)) -2C1L. 2D] 6033. 3)) - ( - +) 
Parts industries 66 (100) 10(15.2)} 27(40.9)} 7(10.6)} 19(288)} 3 (4.5) 
Raw materials 66 (100) 6 (9.1)} 28(42.4)} 7(10.6)) 24(36.4)} 1 (1.5) 
Chemical products 50(100) | 10(20.0); 21(42.0)} 3 (6.0)) 14(280)) 2 (4.0) 
Others 26 (100) 7(26.9)} 3050.0); 1 (3.8)} 4(15.4);) 1 (3.8) 
Total 339(100) | 66(19.5)} 142(41.9)} 28 (8.3)) 90(26.5); 13 (3.8) 








Table III-22 summarizes the results of this particular phase of the survey by 
industry (in this survey some industries are counted more than once). 
Companies having a higher percentage of "profitable from the start" are found 
in processing and assembly industries and in the "others" category. Among 
processing and assembly industries, electronic/electrical machinery (27.5 
percent) and precision machinery (33.3 percent) have high percentage figures. 
Other industries showing a high percentage for "profitable from the start" are 
clothing/textiles (42.9 percent), raw material industry, and pharmaceuticals 
(57.1 percent) within the chemical industry. High percentage figures for 
"change from loss to profit" are found in the raw materials and chemical 
product industries: foodstuffs (50 percent), rubber products (55.6 percent), 
ceramics and stone (66.7 percent), in raw material type industries, chemicals 
(46.5 percent) in the chemical products industries, and processing and 
assembly companies (69.2 percent) in the transportation machinery industries. 


The industries having higher percentage figures on the combination of 
"profitable from the start" and "change from loss to profit" are 
electronic/electrical machinery (68.1 percent) and transportation machinery 
(84.6 percent) in the processing and assembly industries, clothing/textiles 
(71.4 percent), rubber products (66.6 percent), ceramics/stone (66.7 percent) 
in the raw-material type industries, and chemicals (60.5 percent) and 
pharmaceuticals (71.4 percent) in the chemical products industries. In other 
words, industries for processing and assembly, raw materials, and for chemical 
products have a high percentage of companies "profitable from the start" or 
with "change from loss to profit." Among these, the transportation machinery, 
rubber products and chemical industries have relatively lower percentage 
figures for “profitable from the start" of 15.4, 11.1, and 14 percent, 
respectively. Conversely, these industries have high percentage figures for 
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"change from loss to profit." In short, there are industries for which early 
profits were difficult but that had a high percentage of shifts from loss to 
profit. 


On the other hand, industries having higher percentage figures for "loss from 
the start" are foodstuffs (35.7 percent), textiles (42.9 percent), and metal 
products (36.8 percent). Relatively high percentage figures for this same 
category are also found in the rubber products (33.3 percent), ceramics/stone 
(33.3 percent), electronic parts (32.5 percent), and precision machinery (33.3 
percent) industries. 


Table III-23 shows cumulative business performances by the number of company 
employees. There is a clear demarcation at the level of 500 employees. There 
is a high percentage of corporations profitable from the start for corpora- 
tions with more than 500 employees, and the percentage of the companies which 
have changed from loss to profit has reached nearly 60 percent. As a result, 
the percentage of corporations in the red from the start is extremely low. 


Table II1I-23. Cumulative Business Performance In View of Number of Employees 















































Profit | Change Balance | Loss —— 
Total from the |from loss| from the | from the ofit t 

start to profit} start start oes. ° 
Total 304 (100) 62(20.4)| 121(39.8)| 29 (9.5)| 82(27.0)| 10 (3.3) 
More than 508 employees | 42(100) | 10(23.8)) 24(57.1)] | 2. (4.8)) 4 (2.5) 2 (4.8) 
200-499 employees | 61(100) | 13¢21. 3) 23(97.7)) (11. 9) 17027. 9)) 1. (1. 6) 
108-199 employees | 56(100) | 11 (18.6) 24(42.9)) 1 (1. 6)) 16(28.6)) 4 (7.1) 
Less than 100 employees | 120(100) |  20(16.7)) 48(40.0)} | 11 (8.2)) 38 (31.7)] 3 (2.5) 
Unknown 25 (100) 8(32.0); 2 (80)) 84320); 7(280)} -(-) 





(2) Primary Use of Profits Is for "Reinvestment To Build the Factories and 
Facilities" 


We had the 183 companies which respe ded with "profitable from the start" and 
"change from loss to profit" how they spent or used their profits in terms of 
six different answers. In this survey, the companies were allowed to choose 
multiple answers out of these six. We received 284 answers from 169 companies. 


The greatest number of responses was "reinvestment to reinforce production 
capacity of factories, etc.," chosen by 134 companies (79.3 percent of 169 
companies responding). Ranked second was "new investment for product 
diversification" chosen by 79 companies (46.7 percent). Ranked third was 
"remitting the profits to Japan as dividends," chosen by 46 companies (27.2 
percent of 169 companies responding). 


Table I1I-24 summarizes the result of these responses by industry. Since the 
same industries are counted more than one time, there were 328 responses from 
208 companies. The percentage of companies responding with "reinvestment in 
factories and facilities" is high for the electronic/electrical machinery 
(52.1 percent), electronic parts (53.3 percent), and chemical industries (51.2 
percent), and, among raw material industries, for the foodstuffs (55.6 
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percent), rubber products (62.5 percent), ceramics/stone (60 percent), and 
metal products industries (55.6 percent). Especially characteristic among them 
is the electronic parts industry showing an extremely low percentage (6.7 
percent) for "remitting the profits to Japan as dividends" compared to other 
industries, and a high percentage (36.7 percent) for "new investment for 
product diversification." 


Table III-24. Use of Profits (multiple responses) 

































































: lotal D @ @ ® | © | © | 
| Processing/assembly 133(100) | 63(47.4) | 1813.5) | 950263) | 5 (38) | 3 (23) | 96 a 
General machinery 25(100) | 114440) | 40960) | $(2.0) | -(-)) 140) | 4(16.0) 
Electronics, electrical 71(100) | 37¢52.1) | 8¢ui.3) | 19(26.8) | 3422) ]) -(-) | 466) | 
iininasahien wah 20(100) | 8(40.0) | 2010.0) | 9(45.0)] 160) ) -(-)}] -¢-) 
Precision machinery 170000) | 741.2) | 4023.5) | 2th) | 1 G9) | 201.8) | 1 9) | 
Parts industries | §3(100) | 2649.1) | 5 (94) | 19(35.8) | 1.8) | - (-) | 28) | 
Electronic parts 30(100) | 16(53.3) | 2 7) | 1003887) | -(-) 7] -(-)d} 109 
Transportation machinery 23(100) | 10443.5) | 3(13.0) | 8(948) | 1 @3) |] -(-)) 149) 
Raw materiale 49(100) | 24(49.0) | 9(184) | 10(20.4) | 2 41) | 1 (2.0) | 3 (61) | 
nenioal aeodushe §2(100) | 24(46.2) | 12(23.1) | 19(288) | 1 (1.9) | - (-) (-) 
Chemicals 43(100) | 22051.2) | 9(20.9) | 1125.6) | 123) 7 -(-)) -¢-) 
Pharmaceuticals 9(100) | 2(22.2) | 3(33.3) | 4444), -(-) | - 0-07 OD) 
Others aio) | 171.8) | 922.0) [1301.7 | rae | 0) 1 ee | 
ape Ory) 328(100) |154(47.0) | $3(16.2) | $2(28.0) | 10 (3.0) | 4 (1.2) | 15 46) | 


























(DReinvested profits to strengthen facilities capacity such as 
building more plants 

@Remitted them to Japan as dividends 

@DNew investment for product diversification 

@ Recycled part of profits to local society 

® Invested in financial assets, real estate, etc. 

@ Others 


The pharmaceuticals industry has an especially low response rate for 
"reinvestment in factories and facilities" (22.2 percent). This industry had 
high percentage figures for "remitting the profits to Japan as dividends" and 
"new investment for product diversification." 


Other than the electronic parts industries, electronic/electrical machinery 
(11.3 percent), transportation machinery (10 percent), foodstuffs (11.1 
percent), rubber products (12.5 percent), and metal products (11.1 percent) 
have low response rates for "remitting the profits to Japan as dividends." 


Transportation and its parts industries have a slightly lower response rate 
compared to other industries for "reinvestment in factories and facilities" 
and, even more so, for "remitting the profits to Japan as dividends." The 
industry tends to have a higher response rate for "investment for product 
diversification." 


(3) Labor-Management Relations Are Good--Problems Are Absenteeism, Overtime, 
and Holiday Work 


To our question related to problem areas in labor management, 194 companies 
responded with a total of 311 items. Eight companies (4.1 percent of the 
companies responding), five companies of which are those by acquisition) 
responded with "labor-management relations are poor." The number of companies 
responding with "there are many strikes" is only five (2.6 percent of the 
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companies responding). The result emerges that the labor and management 
relationship of Japanese-affiliated manufacturing companies in Europe is 
generally good (Table III-25). 


Table III-25. Labor Management Problems by Country (multiple responses) 
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The items most indicated were "absenteeism is high," by 63 companies (32.5 
percent of the companies responding), followed by "it is difficult to have 
workers work overtime" by 62 companies (32 percent), and "it is difficult to 
have workers work on holidays" by 59 companies (30.4 percent). As with the 
results from the previous survey, differences emerge in the work and societal 
customs between Europe and Japan. The fourth most indicated item was "high 
rate of turnover" by 52 companies (26.8 percent). The item "it is difficult to 
adopt the triple-shift system" received responses from 20 companies (10.3 
percent), a relatively low number indicating the triple-shift system does not 
cause so negative a reaction as the "overtime requirement." 


Table III-25 summarizes the response on labor management problems by country 
and region. One characteristic is that the U.K.'s responses are concentrated 
in "high turnover rate" and “absenteeism is high," the French response rate is 
high for "it is difficult to have workers work on holidays," and the German 
response rate is high for "it is difficult to have workers work overtime" and 
"absenteeism is high." The characteristic of southern Europe is the relatively 
high percentage figures for "labor-management relations are poor," "there are 
many strikes," and "it is difficult to have workers work on holidays" than the 
other countries. On the other hand, the response rate figures for "high 
turnover rate," and "it is difficult to have workers work on holidays" are 
extremely low. In northern Europe, response rate figures for "it is difficult 
to have workers work overtime," and "absenteeism is high" are particularly 
higher than elsewhere, while those on "high turnover rate" are lower than in 
southern Europe. For the Benelux countries, the response rate figures on "it 
is difficult to have workers work overtime," and "it is difficult to have 
workers work on holidays" are relatively high, but the figure "high turnover 
rate" is not too high. 


Table III-26 summarizes this by "it is difficult to have workers work over- 
time." The predominant features of this summary are as follows. The response 
rate for "poor labor management relations" is relatively high in the raw 
materials industries; “absenteeism is high" is high for electronic/electrical 
machinery industries; "it is difficult to have workers work overtime" is high 
for precision machinery industries and "other industries; "it is difficult to 
have workers work on holidays" is high for the transportation machinery and 
"other" industries. 
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Table III-26. Labor Management Problems by Industry (multiple responses) 
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Of the 52 companies responding with “high turnover rate," 37 companies 
provided actual turnover rate figures, with an average rate of 27.5 percent. 
There are 23 companies (62.1 percent), the largest number, answered in the 
range of a 10~39 percent turnover rate; five companies indicated rate of over 
50 percent. Similarly, 35 of 63 companies responded concerning absentee rates, 
35 companies. The average absentee rate is 15.1 percent: 6~7 percent for nine 
companies (25.7 percent), 8~9 percent for seven companies (20 percent), and 
10~19 percent for 10 companies (28.6 percent). Five companies had a rate of 
more than 50 percent. As to the number of strikes, two of five companies 
answered. One company had 3~4 incidents; the other company more than five. 


(Note) 
(1) The turnover rate is calculated by: 
Number of resignations among the factory workers 
who have been hired during the last one-year period x 100 


Number of factory workers hired during the last 
one-year period 





(2) The absentee rate is calculated by 


Annual set number of working days- 
actual number of days worked per year x 100 
Annual set number of working days 





Concerning labor unions, 302 companies responded; 139 (46 percent) companies 
responded there "are" labor unions and 163 companies (54 percent) there "are 
not" labor unions. In other words, nearly one-half of the corporations have 
labor unions. 


Viewing the number of companies responding that there "are" labor unions by 
country and region, we see that there are 71 companies (40.6 percent) in the 
United Kingdom, France, and Germany, 36 companies (59 percent) in southern 
Europe, 11 companies (55 percent) in northern Europe, 15 companies (39.5 
percent) in the Benelux countries, and six companies in "others." There is a 
high rate that there "are" labor unions in southern Europe and northern 
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Europe. By “it is difficult to have workers work overtime", we see there are 
/0 companies (53.8 percent) in the processing and assembly industry, 28 
companies (43.8 percent) in the parts industry, 27 companies (40.3 percent) in 
the raw materials industry, and 22 companies (44 percent) in the chemical 
products industry. Industries with an especially large number of companies 
having unions are the textile industry (six companies or 85.7 percent), the 
transportation machinery industry (11 companies or 84.6 percent), 
ceramics/stone industry (five companies or 83.3 percent), and general 
machinery industry (18 companies or 60 percent). 


Viewing the numbers and rates of corporations with unions by the number of 
employees, we see there are 14 (77.8 percent) for those with more than 1,000 
employees, 38 (70.4 percent) for those between 300~1,000 employees, 57 
companies (67.9 percent) with 100~300 employees, and 26 (21.5 percent) with 
fewer than 100 employees. The rate for there to be unions is lower the fewer 
employees a corporation has. 


Viewed by form of advance into Europe, we see for corporations that have 
unions that 58 (35.6 percent) were wholly-owned companies, 31 (52.5 percent) 
joint venture companies, 13 (59.1 percent), capital participation companies, 
and 34 (65.4 percent) acquired companies. The union rate was lowest for 
wholly-owned corporations and highest for corporate acquisitions. 


IV. Localization Efforts of Japanese-Affiliated Manufacturers in Europe 
1. Steady Improvements in Production Localization 


(1) Rate of Local Parts Procurement by Wholly-Owned Companies Has Increased 
Markedly 


In the questionnaire, we had companies do their locally manufactured major 
products in three categories, and to enter the procurement rates for local 
parts and raw materials used in each product separately. For the procurement 
rates for local parts and raw materials at the time they started operations, 
we received responses from 217 companies for a total of 333 answers. According 
to the responses, 102 companies (4/7 percent) have a procurement rate of less 
than 51 percent for parts and raw materials produced within the EC community, 
eight companies (3.7 percent) have a rate of 50 percent, 107 companies (49.3 
percent) have one of over 51 percent. The average rate was 52.4 percent. 
Moreover, the procurement rate in the EFTA was less than 50 percent for 211 
companies (97.2 percent), 50 percent for one company (0.5 percent), and less 
than 50 percent by five companies (2.3 percent); the average procurement rate 
was 2.7 percent. Consequently, the local parts and raw material procurement 
rate at the time when the companies started operations (the sum of those 
within the EC community and in the EFTA) is 55.1 percent. 


On the other hand, concerning procurement for the local parts and raw 
materials in the 1990 survey, we received 223 responses for a total of 354 
responses. The number of companies within the EC countries which have a 
procurement rate of less than 50 percent is 65 (29.1 percent of 223 
companies); 50 percent, seven (3.1 percent); and over 51 percent, 151 (67.7 


40 





percent). The average procurement rate of the companies within the EC 
countries was 64.9 percent. The procurement rate in EFTA countries is less 
than 50 percent for 216 companies (96.9 percent); 50 percent, two companies 
(0.9 percent); and over 51 percent five companies (2.2 percent). The average 
procurement rate was 4 percent. Consequently, the 1990 local procurement rate 
for Japanese-affiliated manufacturers in Europe was 68.9 percent. 


This resulted in an improvement of 13.8 points over the 55.1 percent at the 
time these companies started operations. Viewed by form of advance into 
Europe, the "acquired" companies have the highest procurement rate, followed 
by capital participation, joint ventures, and wholly-owned companies in that 
order. This order has not changed since the time when these companies started. 
The largest improvement in the procurement rate is in the wholly-owned 
companies, where the rate increased by 20.1 points from 43 percent to the 
current 63.1 percent. The next largest improvement was made by joint venture 
companies, from 55 percent at the time of their start to 68.1 percent, an 
improvement of 13.1 percent. 


Viewed by years operations began, there is a relatively high percentage of 
wholly-owned companies that began operations in 1989 or 1990. Even so, they 
show the characteristic of a high procurement rate for local parts and raw 
materials from the start of operations. It is thought that the high 
procurement rate—63.4 percent—for local parts and raw materials at the start 
of operations for corporations that started operations before 19/70 is 
connected to the many cases of advance into Europe at that time in the form of 
joint ventures, acquisitions, and capital participation. 


(2) Manufacturing and Assembly Industries Have Shown Great Improvement in 
Local Parts Procurement Rate 


Table IV-l1 summarizes by industry the local parts and raw material procurement 
rates. The rate for manufacturing/assembly industries increased by 17.4 points 
from the startup time to 60.7 percent in the 1990 survey; the parts 
industries, by 14.4 points to 66.7 percent; the raw material industries, by 
6.5 points to 75 percent; the chemical products industries, by 10.8 points to 
83.1 percent; and "other" product type industries, by 27 points to 70.1 
percent. The improvement in the local parts and raw materials procurement rate 
is the highest in the processing and assembly industries except that for 
"other" industries. 


Among the processing and assembly industries, the general machinery industry 
increases its local parts procurement rate by 15.1 points to reach 75.7 
percent in the 1990 survey; the electronic/electrical machinery industry, by 
20.7 points to reach 52.8 percent; the transportation machinery, by 11.1 
points to reach 67.3 percent; and the precision machinery industry by 13 
points to reach 57.2 percent. Although the local parts procurement rate of the 
electronic/electrical machinery industry is the lowest for all industries in 
the 1990 survey, it had the most improvement, as it did in the previous 
survey. The reason why the local parts procurement rate is low in the 
electronic/electrical machinery industry and in the precision machinery 
industry reflects the difficulty of localizing the core technology (for TVs, 
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Table IV-1. Procurement Rate for Major Product Parts and Raw Materials (in %) 





At time operations started | As of 1998 (354 items) 
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Processing/assembly 42.5 | O8[ S45) 22] 81] 26) 330) 63) 
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(1) Procurement rates for parts and raw materials given here 
are obtained by simply averaging the survey responses on 
different types of products 

(2) The questionnaire asked each company to determine the parts and 
materials procurement rate by the following formula: 





Parts and raw Value of factory shipments—Imports 
materials pro—- = (parts, etc.)—on customs clearance basis x 100 
curement rate Value of factory shipments 

(%) 


for example, cathode ray tubes). Furthermore, the electronic parts industry 
has improved the local parts procurement rate by a large margin of 16.6 
points. 


(3) Forty Percent of Japanese-Affiliated European Companies Reported That 
Their Rate for Local Parts Procurement Had "Increased" 


Regarding the change in the local procurement rate for parts and raw 
materials, 262 companies have responded; 104 companies (39.7 percent of the 
262 companies responding) answered that "the procurement rate for local parts 
and raw material utilization has increased," 18 companies (6.9 percent) 
answered that it has “decreased,” and 140 companies (53.4 percent) indicated 
"no change." The highest percentage of companies responding with "increased" 
were the wholly-owned companies (50 percent), by form of advance into Europe, 
those with more than 500 employees (65 percent) by number of employees, and 
companies with capital of more than $50 million (54.2 percent) by scale of 
investment. Table IV-2 depicts procurement rates by industry. The highest 
percentage of companies which reported that procurement rates "increased" is 
the processing and assembly industries (60.7 percent); at which the 
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Table IV-2. Changes in Procurement Rates for Parts and Materials 


















































Increase No change Decrease Total 
ceananntanianmatie 71 (60.7) | 4 (342) 6 (51) | 117 (100) 
General machinery 11 (@.7) | 16 (99 (-) 27 (100) 
Electronics/electrical 45 (72.6) 122.089) 5 (&1) 62 (100) 
machinery 
leepertebien eachinery| § 420 5 (41.7) 1 (a9 12 (100) 
Precision machinery (56. 3) 7 (43.7) = 3 16 (100) 
Parte industries 24 (40.0) 3% (50.0) 6 (10. 0) 60 (100) 
(Chemical products $ (20.9) | 3 (720 | 3 (7.0) | 43 (100) 
'Raw materials 1S (25. 4) 4 (67. 8) 4 (68) 59 (100) 
Others 6 (24.0) | 16 (640) 3 (12.0) 25 (100) 
Total 495 (ata) [157 7) | 22 (7.2) | 306 (100) 








electronics/electrical machinery industry is the highest (72.6 percent). The 
local parts procurement rate of the electronic parts industry is also 
relatively high (47.1 percent). 


As to the reasons for the increase in procurement rates, 101 companies 
responded with a total of 175 items (multiple response was allowed). Below are 
the top four items: 


1) The quality of local corporations’ parts and materials has improved (32 out 
of 101 companies, 32.7 percent) 


2) We raised the local content rate of parts and raw materials which had 
previously been imported from outside Europe (30 of 101 companies, or 29.7 
percent) 


3) We switched procurement of parts and raw materials we had previously 
improved from outside Europe to Japanese-affiliated corporations in Europe (25 
of 101 companies, or 24.8 percent) 


4) We switched procurement of parts and raw materials which had previously 
been imported from outside Europe to other than Japanese-affiliated parts 
manufacturers (22 of 101 companies, or 21.8 percent) 


The second ranking reason, shown above, was ranked fourth in the previous 
survey. “Local companies have developed the capability to supply the required 
amount of parts and materials," which ranked fourth in the previous survey, 
has fallen to fifth. It can be read from those top four reasons that 1) the 
quality of local parts and materials has improved 2) the manufacturing 
structure of Japanese-affiliated manufacturer has expanded, 3) and that the 
number of Japanese-affiliated as well as other non-European parts 
manufacturing companies in Europe has increased. 


Table IV-3 summarizes the results by industry, which shows that "we raised the 
local content" ranked first or its equivalent for the transportation machinery 
parts, precision machinery, chemical products, and other industries. In 
contrast, the electronics/electrical machinery industry shows the difference 
of higher weights for "quality of local companies has improved," "procurement 
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Table IV-3. Reasons for Increased Procurement Rates for Parts and Materials 
(multiple responses) 
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Processing/assembly 23; 7) 6) $) 19} 5} 21] 18) S| 10) 123 
General machinery 1} 1} - | 2) 2] af 3} 2) 2): 65))lC8 
EMechineweelectrical = 1 17) §/ 5] 2] 10) 4) 16] 14) 1) 3] 82 
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Parts manufacturing industries = electronics parts and transpor- 
tation equipment parts 

Chemical products industries = chemicals and pharmaceuticals 

Raw materials industries = foodstuffs, fibers, clothing, 
textiles, furniture, fixtures, 
pulp, paper, rubber products, 
ceramics and stone, steel, non- 
ferrous metals,and metal products 


(Responses) 
1. The quality of local corporations’ parts and material has 
improved 


2. Local manufacturers have begun to keep to delivery schedules 

3. Prices for local corporations’ parts and raw materials have 
decreased 

4. Local corporations’ production capability for parts and raw 
materials has improved so that the required quantity can now be 
obtained locally 

5. We increased local production rate of parts and materials. We 
previously imported from outside Europe 

6. We invited related parts and materials manufacturers from Japan 
to produce in Europe 

7. We switched from parts and materials which we had been importing 
from outside Europe in the past, to those manufactured by 
Japanese-affiliated companies that had already advanced into 
Europe 

8. We switched procurement of parts and materials we had previously 
been importing from outside Europe to corporations apart from 
Japanese-affiliated parts manufacturers that have advanced into 


Europe 
9. We complied with the wishes of the local government 
10. Others 
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from Japanese-affiliated corporations," and "procurement from other than 
Japanese-affiliated corporations." 


When we asked 18 companies which responded that "the procurement rate for 
local parts and materials has de-clined" about their reasons, 16 companies 
gave a total of 25 responses (multiple responses). Shown below are the reasons 
listed in order of responses. 


1) The prices of local corporations’ parts and materials increased—seven 
companies (43.8 percent of the 16 companies responding) 


2) Decline in quality of local corporations’ parts and materials—four 
companies (25 percent) 


3) Local corporations do not adhere to the promised delivery schedule—three 
companies (18.8 percent) 


4) We lowered the local content of parts and materials and switched to imports 
from outside Europe as a cost strategy—three companies (18.8 percent) 


5) The productivity of local corporations for parts and materials declined, 
resulting in difficulty in securing the required amount of products two 
companies (12.5 percent) 


In addition, there were six companies responding with "others." 
(4) Over Half the Japanese-Affiliated Manufacturers Have Local Subcontractors 


The top reason for increasing the local procurement rate for parts and mate- 
rial procurement rate was "improvement in the quality of parts and materials 
of local corporations." As for Japanese-affiliated manufacturers having local 
subcontractors, 280 companies responded, 146 companies (52.1 percent) indi- 
cating "we have local subcontractors." Despite the significant increase in the 
number of Japanese-affiliated companies, the percentage of companies having 
local subcontractors was the same as in the previous survey (Table IV-4). 
Corporations with a high percentage having local contractors are those with 
more than 300 employees (72.7 percent); "by form of advance into Europe they 
are capital participation (68.4 percent), and joint venture companies (61 
percent). 


Related to the degree of satisfaction of Japanese-affiliated corporations with 
local subcontractors, 145 of 146 companies responded; of those, 47 (32.4 
percent) indicated "we are satisfied." This degree of satisfaction was the 
same rate as in the previous survey. By the form of advance into Europe, there 
was a high degree of satisfaction for acquired corporations (39.1 percent), 
the joint venture (36.1 percent),the capital participation companies (33.3 
percent), and wholly-owned companies (28.2 percent); wholly-owned companies 
were the least satisfied. Table IV-6 summarizes by industry the degree of 
satisfaction. It is especially low for the precision machinery and parts 
industries. It is 27.8 percent for the electronic parts industry, and 16.7 
percent for the transportation machinery parts industry. Even the electronic/ 
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Table IV-4. Status of Local Subcontractors (1): By Time of Survey 
(figures in parentheses represent $%) 



















————————————— 
No. of Japanese-— | No. of Japanese- No. of 
affiliated affiliated responding 
corporations corporations corporations 
with local with no local 
subcontracting subcontracting 
manufacturers manufacturers 












24 (23.3) 79 (76.7) 103 (100) 
1987 70 (47.0) 79 (53.0) 149 (100) 
1988 98 (48.8) 103 (51.2) 201 (100) 
111 (52.1) 102 (47.9) 213 (100) 
146 (52.1) 134 (47.9) 280 (100) 




















Table IV-5. Status of Local Subcontractors (2): As of 1990 
































Have local Do not have Total | 
Industries subcontractors|subcontractors 
Processing/assemby 85 (69.1) 38 (30. $) 123 (100) 
General machinery | 21 (77.8) 6 (22. 2) 27 (100) 
Electronics/electrical | 41 (61.2) 26 (38. 8) 67 (100) 
machinery 

Transportation machinery | 10 (83. 3) 2 (16. 7) 12 (100) 
Precision machinery 13 (76.5) 4 (23.5) 17 (100) 
Parts industries 36 (55. 4) 29 (44. 6) 65 (100) 
Chemical products ; 15 (31.9) 32 (68. 1) 47 (100) 
Raw materials | 27 (44.3) | 4 (55.7) | 61 (100) 
Others 8 (29.6) 19 (70. 4) 27 (100) 
Total 171 (52.9) | 152 (47.1) | 323° (100) 




















Table IV-6. Degree of Satisfaction With Local Subcontractors 




















Industries Satisfied Dissatisfied Total 
Processing/assemby 24 «=(28. 6) 60 (71. 4) 84 (100) 
General machinery 7 (35.0) 13. (65. 0) 20 (100) 


Reinet: ical 12 (29. 3) 29 (70. 7) 41 (100) 
Transportation machinery Y (30.0) ? (70. 0) 10 (100) 
Precision machinery 2 (15. 4) ll (84 6) 13 (100) 

Parts industries 8 (22.2) 28 (77. 8) 36 (100) 
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Chemical products (33. 3) 10 (66. 7) 15 (100) 
Raw materials 13. (48.1) 14 (51. 9) 27 (100) 
Others (37. 5) § (62. 5) 8 (100) 
$3 (31. 2) 117 (68. 8) 170 (100) 
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electrical machinery industry, which ranked first on “improved quality of 
local corporations," has a low degree of satisfaction of 29.3 percent. The 
percentage of companies with local subcontractors does not necessarily 
coincide with the degree of satisfaction. 


Well, then, what were their reasons for dissatisfaction? We had them choose 
multiple answers from three items: "quality," "price," and "delivery 
schedule." Ninety-eight companies that responded "dissatisfied" gave a total 
of 201 responses. Sixty-eight companies (69.4 percent) chose "quality"; 66 
(67.3 percent), "price"; and 66 companies (67.3 percent), "delivery schedule." 
There is almost no difference in the three items. By form of advance into 
Europe, “quality” was highest among the wholly-owned companies (39 of 51 
companies, or 76.5 percent). Other than that was "delivery schedule," chosen 
by 73.9 percent of the joint venture companies (17 of 23), 87.5 percent of the 
capital participation companies (seven of eight), and 78.6 percent of the 
corporate acquisition companies (11 of 14). By industry (Table IV-7), the 
processing and assembly industry showed more dissatisfaction with price and 
delivery schedule than quality. For other industries, there was a high degree 
of dissatisfaction with quality. 

Table IV-7. Reasons for Dissatisfaction With Local Subcontractors 
(multiple responses) 





























Industries Quality Price schedule Others Total 
Processing/assemby 37(29.6)} 44(35.2)} 43(34.4); 1 (0.8)| 125(100) 
General machinery 8(27.6)| 11(37.9))} 10(34.5) - (- )} 29100) 
Electronics/electrical 18(31.0)| 20(345)] 19(32.8)} 1 (1.7)| 58100) 

machinery 
Transportation machinery | 428.6); 5(95.7)) =5(95.7)) - (- )|  14(100) 
Precision machinery 7(29.2)| 8(33.3) 9(37. 5) - (-)} 24(100) 
Parts industries 20(34.5)} 17(28.3)| 20(34.5)} 1 (1.7)) 58(100) 
Chemical products 9(42.9); 7(33.3)) 5423.8); - (- >} 21(100) 
'Raw materials 10(43.5)} 7(30. 4) 6(26.1)} - (- )}| 23(100) 
Others §(41. 7) 3(25. 0) 4(33. 3) - (-)} 12(100) 
Total 81(34.0)| 78(32.6)| 78(32.6)} 2 (0.8)| 239(100) 


























When we asked the companies that responded "we do not have subcontractors" 
about their efforts to cultivate subcontractors, 90 companies responded: 22 
companies (24.4 percent) indicated "we are cultivating subcontractors," and 68 
companies (75.6 percent) indicated "we are not cultivating subcontractors." In 
the previous survey, 21.4 percent said "we are cultivating subcontractors," 
and for the survey before that 15.7 percent. Therefore, perhaps we can say 
that cultivation is steadily improving. By year of start of corporations, 
there is a visible trend for a high response rate for "we are training 
subcontractors" for corporations that started operations in recent years: 45.5 
percent for 1988, 50 percent for 1989, and 25 percent since 1990, which is 
still higher than in other periods. The result is that consciousness of 
"subcontractor cultivation" is high for corporations that have recently 
advanced into Europe. By industry, the response "we are cultivating 
subcontractors" is relatively high for the processing and assembly industries 
(Table IV-8), given the industry's character. 
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Table IV-8. Status of Local Subcontractor Cultivation 

















Industries Cultivating c MP, SF Total 
Processing/assemby 11 (35. $) 20 (64 5) 31 (100) 
General machinery 2 (30.0) 2 (50. 6) 4 (100) 
Electronics/electrical (31. 8) 15 (68 2) 22 (100) 
machinery 
Transportation machinery (50. 0) 1 (30. 0) 2 (100) 
Precision machinery (33. 3) 2 (66. 7) 3 (100) 





(3.0) | 14 (700) | 20 (100) 
(25.0) | 12 (75.0) | 16 (100) 
(19.0) | 17 @1.0) | 21 (100) 
7.1) | 13 G29 | 14 (100) 
Total 26 (25.5) | 76 (745) | 102 (100) | 


Parts industries 
Chemical products 
Raw materials 
Others 
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When we asked the 22 companies which responded "we are cultivating subcon- 
tractors" how they were doing it, we received 26 responses. Eighteen companies 
(81.8 percent of the 22 companies) responded with “technical support,” two 
companies (9.1 percent) with "manpower support, one company (4.5 percent) with 
"financial support," and five companies (22.7 percent) with "other." 


2. Progress in Assigning Local Hires to Management Positions and in the 
Transfer of Authority to the Field 


(1) 30 Percent of Corporations Have Assigned Local Hires to the Highest 
Management Positions 


Related to the assignment of local hires to management positions and the 
localization of management, 308 companies responded; 206 companies (66.9 
percent) indicated that "management localization has been making progress” 
(Table IV-9). By form of advance into Europe, wholly-owned companies (55.7 
percent) gave the lowest response rate for "management localization has been 
making progress" (167 of 308 companies, or 54.2 percent). However, although 
more than 60 percent of the corporations starting operations in Europe since 
1990, 75.9 percent of them indicated "management localization is progressing,” 
a proportion higher than those of corporations that started operations in the 
1970s and 1980s. In other words, one can see the trend that companies starting 
operations since 1990 are localizing management to a great degree from the 
moment they advance into Europe. 


By industry, the processing and assembly industry's response rate for “locali- 
zation of management has been making progress" is high compared to other types 
of industry. By country/region, management localization is a step ahead in the 
major three countries (the United Kingdom, Germany, and France). 


To what positions then, are assignments of local hires progressing? To this 
question, almost one-third of the 305 companies—95 companies (31.1 percent)— 
responded "top positions of responsibility." This is followed by 65 companies 
(21.3 percent) each who answered with "vice-presidents" and "division chiefs" 
and 36 companies (11.8 percent) who answered with “factory managers" (Table 
IV-10). By number of employees, there is a clear difference of companies 
responding "top positions of responsibility” between those having more than 
200 employees and those with fewer than 200 employees. The response rate is 
higher for companies having more than 200 employees. Also, by form of advance 
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Table IV-9. Management Participation of Local Hires 
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| | - Total lpreantes | wedi | Unknown 
‘By industry - 
Grand tetal 357(100) | 242(67.8) | a8(24.6) | 27 (7.6) 
'Processing/assembly 134(100) | 106(79.1) | 200149) | = 8 (6.0) 
| General machinery 31(100) | = 23(74.2) | 619.4) | 2 6.4) 
| Elec Septeeiatoverse 71(100) §5(77. 5) 10 (14. 1) 6( 8.4) 
| Transportation machinery 14(100) 14(100) “(> ) ~(-) 
Precision machinery 18 (100) 14(77. 8) 4(22. 2) -(-) 
sii tediaielen 69(100) | 43(62.3) | 22(31.§) 4 (5.8) 
Chemical products 49(100) 29(59. 2) 18(30.6) | $(10.2) 
Raw materials 65 (100) 41 (63. 1) 16 (24. 6) 8(12. 3) 
‘Others 26(100) | 14(53.8) | 10(38 5) 2 (7.1) 
Design R&D centers 14(100) 9(64. 3) 5(35. 7) | (-) 
‘By country a 
Grand total 308(100) | 206(66.8) | 79(25.6) | 23 (7.5) _ 
United Kingdom $3(100) | —62(66.7) | 23(247) | 8 86) 
France af | Te) 4(10. 5) 
Germany 0d N00) 96070. 6) 1325.5) 2 3.9) 
Southern Europe | 600100) 1. 50663.) | 17@AD | 5 UO | 
Northern Europe |" 20¢100) |" $45.0) |" 1060.0) | 1 6.9) | 
ocenceeen T 39(100) jf 25 (64.1) J 1028.2) | 97.7) 
‘Others 7(100) | 6085.7) | day | (>) | 
‘By form of advance into Europe 
Whol ly- owned ~] 167(100) | 9305.7) | 9035.3) | 15 (9.0) | 
Joint venture | 62(100) | $0(80.7) | 1006.1) | 2 (3.2) 
Capital participation | | 18(100) i: 17(94. | -(- ) | 1 (5.6) 
Corporate acquisitions | $4100) a 43(78. 6) | 703.0) | 2 4 (7.4) | 
Others | 4(100) - 2(50. 0) 1(25.0) | 1(25.0) | 
Unclear | N00) | 3.3) | 266.7) | - (-) 

















into Europe, the response rate for "top positions of responsibility" is 
markedly low for the wholly-owned companies, reaching only 7.5 percent. The 
response rate is highest for capital participation companies (90 percent), 
followed by joint venture companies (61.3 percent), and corporate acquisition 
companies (47.3 percent). 


Next, when we asked about where local hires have responsibility, we received 
1,223 responses from 294 companies (Table IV-11). Departments that 50 percent 
of the companies resending indicated were "labor personnel" (76.5 percent), 


“general affairs" percent), “manufacturing” (61.2 percent), and 
“accounting” (5! t). All of these departments have a great deal of 
contact with the ° employees and laborers. By form of advance into Europe, 


looking at departments indicated by over 50 percent of the corporations, they 
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Table IV-10. Highest Executive Positions of Local Hires—By Form of Advance 
Into Europe 











| hief Vi Factor Depart- Divisi . 
Total kid sce y ment SVESION Section Others 
lof Ficer president] aanager director|Pief —_|chiefs 
305 95 65 36 65 23 7 14 


Grand total 





(100) | (31.1) | (21.3) | (11.8) | (21.3) (7. 5) (2. 3) (4. 6) 
jNumber of employees } 








‘Over 588 42 16 10 4 7 1 : 4 
employers | (100) | 9.1) | cag) | (2s) | er) | Ga} ¢-) | os 
(200~ 499 62 27 15 7 1) - 2 
jemployees = | (100) | (43.5) | (24.2) | (1.9) | Ca.) | (-) | (-) | en 
/100~ 199 as) 4a} YO ee fe es | ee er ee ee 
employees | (100) | 26.4) | (26.4) | Gt3) | (20.8) | as | (C=) | Cd 
Less than 100; 118 22 24 18 1 2) os | s§ 
peeve. i (100) | (18.6) | (20.3) | (15.3) | (26.3) | (10.2) | 42) | (5.1) 

50 16 2); ail! si 2}, 2] 2) 
Unclear 


(100) | (33.3) | (6.7) | (39) | (167) | (67) | (67) | (6.7) 


‘Form of advance into Europe 






































‘Whol ly-owned 161 12 39 22 51 22 5 10 
corporations | (100) | (7.5) | (24.2) | 27 | (31.7) | 37) | (1) | 62) 
Joint venture) 62 | 38 | il 6 5 | - ! 1 
corporations | (100) | (61.9 | 07.7 | | Ov | C9] 8 | 8 | 
‘Capital 20 18 ° l 1 - . . 
participation) (100) | (90.0) | (-) | (6.0) | 0) | (-)] (-) 4) C2). 
Corporate 35 26 14 7 +) : 3 
jaequisation | (100) | (47.3) | (25.5) | 127) | (90) | C-) | (-)} OS 
; DL oe ee es ee 

hentai (100) | @5.0 | (-) | ¢-) | oO] ¢-) | eso | (> 
Unclear ’ , : . ; 

(100) | (-) | (33.3) | (-) | (93.3) | G39] (-)] C-) 








were the labor personnel, general affairs, and manufacturing departments for 
wholly-owned corporations. For joint ventures and corporate acquisitions, 
however, they are advertising, sales, and accounting in addition to the three 
above. For processing and assembly industries companies it is nearly all the 
departments. 


Lastly, we had 79 companies which responded that "localization of management 
has not been progressing" give the reasons why. We received a total of 94 
answers from 77 companies (multiple answers were allowed). The most numerous 
response was "it is not necessary because the scale (sales and production) of 
the office is small" given by 42 companies (54.5 percent of the 77 companies 
responding). Next most numerous was "because it is difficult to get 
outstanding people" by 22 companies (28.6 percent) (Table IV-12). Companies 
answering "scale of business is small" were concentrated among corporations 
having fewer than 100 employees (31 companies with fewer than 100 employees, 
23.7 percent of them responded that the localization of management is not 
progressing because "scale of business is small." 
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Table IV-1l. Departments for Which Local Hires Are Responsible 



































No of = er oll ertiei- so Others | Unclear 
response ing|companie ation [tions 
: 1,223 | 294 156 63 17 52 3 3 
rand total 
(100) | (100) | (100) | (100) | (100) | (100) | (100) | (100) 
Labor 225 225 116 53 15 37 2 2 
personnel (18.4) | (76.5) | (74.4) | (641) | (88.2) | (71.2) | (66.7) | (66. 7) 
General 194 194 99 42 14 37 1 l 
affairs (15.9) | (66.0) | (63.5) | (66.7) | (e2.4) | (71.2) | (33.3) | (93.3) 
Public 135 135 52 35 12 34 1 1 
relations (11.0) | (45.9) | (33.3) | (55.6) | (70.6) | (65.4) | (33.3) | (33.3) 
i 135 135 43 37 12 41 1 l 
(11.0) | (45.9) | (27.6) | (587) | (70.6) | (788) | (33.3) | (39.3) 
ihsaibaceer tha 180 180 80 44 12 4l 2 1 
(14.7) | (61.2) | (51.3) | (69.8) | (70.6) | (788) | (66.7) | (33.3) 
leniatina 150 150 63 39 13 33 1 ] 
(12.3) | (51.0) | (40.4) | (61.9) | (76.5) | (63.5) | (33.3) | (33.3) | 
ar 99 99 31 31 13 24 - - 
(8.1) | (32.7) | (19.9) | (492) | (76.5) | (462) 1 (-)] (-) 
ma Dd 68 68 21 16 10 20 1 - 
(5.6) | (23.1) | (13.5) | (25.4) | (58.8) | (385) | (33.3) | (-) 
is 37 37 22 6 4 4 - 1 
(3.0) | (12.6) | (14.1) | (95) | (23.5) | 07.7) | C-) | (33.9) 



































Table IV-12. Reasons Why Management Participation of Local Hires Is Not Making 











Progress 
cio «(Of 2 g @ ® 

Grand total 94(100) | 22(23.4); 6 (6.4)) 7 (7.4)) 42(447)) 1718.1) 
Number of 

emp loyees 

Over 500 7 (100) 4(57. 1) *¢*) 1(14.3)} - (-) 2(28. 6) 
200~499 14 (100) 7(50. 0) 1 (7.2)) 0 3(21.4)} = 321. 4) oe ae 
100~199 11 (100) 1 (9.1) 3(27. 3) 1 (9.1)} = 3(27. 3) 3(27. 3) 
Less than 10@ | 53(100) 9(17. 0) 2 (3. 8) 2 (3.8)) 31(58 4) $(17.0) 
Unclear $ (100) 1(11. 1) ot) *{<-) 5 (55. 6) 3(33. 3) 





























@ It is difficult to find outstanding talent 

@ As the policy of our parent company, we do not have local 
hires participate in management 

@ Communication with non-Japanese managers is inadequate 


@ It is not necessary, given the size of the office (sales 
production) 


® Others 
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(2) Over 90 Percent of the Companies Indicated That There "Has Been a Transfer 
of Authority From the Parent Company" 


To the question "has there been a sufficient transfer of authority from your 
parent company" 290 companies responded; among these, 269 companies (92.8 
percent) answered "there has been a transfer." By form of advance into Europe, 
there were high percentages for corporations that responded that there had 
been a transfer in the order of acquired, wholly-owned, and joint venture 
companies. Only capital participation corporations were low compared to the 
others which was characteristic of the previous survey as well (Table IV-13). 


Table IV-13. Transfer of Authority From Parent Company With Respect to the 
Form of Advance Into Europe 


























Total Has been Has not been 
transferred transferred 
Total (inclusive of 290 (100) 269 (92.8) 21 (7.2) 
| those unc lear) __ 
Wholly—owned companies 157 (100) 147 (93.6) 10 (6.4) a | 
| Joint venture 56 (100) 51 (91.1) 5 (8.9) _ 
Capital participation 15 (100) 12 (80.0) ___3 (20.0) | 
| Corporate acquisition 54 (100) 51 (94.4) 3 (5.6) a 
Others 4 (100) 4 (100) -(-) 




















By industry, there is a high percentage of corporations that responded that 
there "has been" a transfer in the processing and assembly industry (96.8 
percent), the parts industry (93.7 percent), the chemical product industry 
(93.6 percent), the raw material industry (91.5 percent), in that order. 
Within the processing and assembly industry, the figures are general machinery 
(96.4 percent), electronics/electrical machinery (98.5 percent), 
transportation machinery (100 percent), and precision machinery (88.9 
percent). 


Also, to the question, "are your parent company’s wishes reflected locally" 
284 companies responded; of those, 241 companies (84.9 percent), responded 
"they are reflected" (Table IV-14). There is a lower percentage for wishes 
being reflected than that for authority being transferred. Here, too, the 
percentage for reflecting the parent company's wishes is lower for processing 
and assembly industries companies. It can be thought that this is because the 
authority of the local company at reflectivity strong composed to that for 
other forms of advance into Europe. 


We now understand that for over 90 percent of the Japanese-affiliated 
manufacturers in Europe there has been a sufficient transfer of authority and 
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Table IV-14. Reflection of 


Parent Company’s Wishes in Local Areas 






































| Total |__ Reflected Not reflected j 
Total (includes unclear) 284 (100) 241 (84.9) 43 (15.1) 
Wholly—owned companies 154 (100) 128 (83.1) 26 (16.9) 
Joint venture 54 (100) 48 (88.9) | 6 (11.1) | 
Capital participation 14 (100) 8 (57.1) 6 (42.9) 
Corporate acquisition 54 (100) 50 (92.6) _ 4 (7.4) 
Others 4 (100) | ° (75) 1 (25.0) 























Table IV-15. Scope of Authority Transferred From Parent Companies to Local 
Corporations (multiple responses) 
















































































| No. responses | No.companies | 
Totals 2,798 (100) 296 (100) 
1. Change in capital 7 (0.3) 7 (2.4) 
2. Appointment of officers 21 (0.8) 21 (7.1) 
3. Profit utilization 32 (1.1) 32 (10.8) 
4. Capital investment 124 (4.4) 124 (41.9) 
5. Change of manufacturing methods 178 (6.4) 178 (60.1) 
6. Sales of new products 115 (4.1) 115 (38.9) 
7. Determination of investments 32 (1.1) 32 (10.8) 
8. Borrowing for capital investment 102 (3.6) 102 (34.5) 
9. Production and sales planning 244 (8.7) 244 (82.4) 
10.Borrowing for operating funds 173 (6.2) 173 (58.4) 
11.Raw materials procurement 254 (9.1) 254 (85.8) 
12.Changes in customers 170 (6.1) 170 (57.4) 
13.Setting wages 256 (9.1) 256 (86.5) 
14.Employment of managers 229 (8.2) 229 (77.4) 
15.Change in employment policy 260 (9.3) 260 (87.8) 
16.Change in management organization 190 (6.8) 190 (64.2) 
17.Change in working system 259 (9.3) 259 (87.5) 
18.Determination of advertising strategies 148 (5.3) 148 (50.0) 
19 .Others 4 (0.1) 4 (1.4) 
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that they have been left to manage themselves independently. Well, what kind 
of authority has been most transferred? We had the companies choose multiple 
responses to 19 items. We received 2,798 responses in all from 296 companies 
(Table IV-15). The top five answers the companies chose are 1) changes in 
labor employment, 2) changes in work situation, 3) wage determination, 4) raw 
material procurement, and 5) production and sales planning. All these items 
were chosen by more than 80 percent of the responding companies. In addition, 
"hiring of managers," "changes in management organization," and "changes in 
the manufacturing method" were indicated at the 60~70 percent level. This 
shows that behind production localization transfer of authority has been 
implemented at many companies and local authority has been widely recognized 
almost across the board. 


On the other hand, however, transfer of authority from headquarters has still 
not progressed in such areas as changes in capital, appointments of 
executives, the determination of loan recipients, and the handling of profits. 


3. Responding to Local Needs by Localized Product R&D 
(1) R&D Localization System Has Made Progress 


The number of Japanese-owned design/R&D centers (departments attached to 
branch offices, research institutes, and factories) in Europe has almost 
doubled from the previous survey, from 73 to 140. Concerning the year of 
establishing these design/R&D centers, 82 companies provided answers. 
According to these replies, 11 companies established the design/R&D centers 
before 1970; between 1971 and 1975, four; between 1976 and 1980, 10; between 
1981 and 1985, eight; between 1986 and 1990, 49. During 1988, 1989, and 1990, 
14, 17, and six such centers were established, respectively; their number has 
increased rapidly in recent years. The average number of researchers for the 
101 responding companies is 39. The average number of Japanese researchers in 
these design/R&D centers for the 66 responding companies, is four. Concerning 
the contents of these design/R&D centers, we also received a total of 204 
responses from 105 companies. According to these responses, their 22 companies 
conduct basic research (21 percent of the companies responding); in 70 
companies new product development, (66.7 percent); 67 companies, changes in 
product design specifications (63.8 percent); 32 companies, the development of 
product manufacturing processes (30.5 percent); and 13 companies "others" 
(12.4 percent). 


These replies indicate that a Japanese corporate R&D system in Europe has been 
making rapid progress in recent years, but what do Japanese-affiliated 


manufacturers in Europe think about localization of an R&D system? 


e All basic research, product development, design, and planning is centralized 
at headquarters—61 companies (23.3 percent) 


e In order to meet customer’s needs, a part of the design is transferred to 
the field—120 companies (45.8 percent). 
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e We establish such bases internationally as basic research, product 
development, and design centers and plan for the globalization of corporate 
activities—81 companies (30.9 percent). 


These responses indicate that 76.7 percent of all Japanese-affiliated 
manufacturers in Europe have expressed the desire to localize all or some R&D 
(Table IV-16). 


Table IV-16. Localization of R&D Structure 

























































































, All R&D [Local \Bases 
poten central- affiliates estab- 
responses | hesd-  |bie’for’ liner: 
quarters |some nationally 
Grand total 262 (100) 61 (23. 3) |120 (45.8)| 81 (30. $) 
By country 
United Kingdom | 03 (100) | 24 2 9) | 38 (65. 8) 21 G5. 3) 
France 35 (100) | 6 (17. DI 16 (4.7)| 13 (7.2) 
Germany ef. 47 (100) - 817. 0)| 27 (57.5) 12, (25. 5) 
Southern Europe | a6 (i00) 1% 12 (28 1)| 20 (43.5)| 14 (30.4) 
Northern Europe 18 (00) | 4 26.7)" (20.0)/"" 8 3.3) 
Benedee 31 (100) [6 Gs. 3) | 18 4a. | 10 G2. 9) 
Others ; 5 (100) 1 (20.0)} 1 (20.0); 3 (60.0) 
By capital 
More than $108 million | 11 (100) | 4 (36.4)] 2 (18.2)) |S (45.4) 
$58 to 99.99 million 6 (100) 11 GEM) 1 G67) 4 (66. 6) 
[sie to 49.99 million | 10 (00) iz G2] @ GO| is ae 9 
45 to 9.99 million | _¢9 (100) | 12 @4S)| 21 (@2.8)| 16 G27 
$1.01 to 4,99 million | 73 (100) | 29 GL8)| 4 (46.8)| 16 Gi.) 
Less than $1 million | 43 (i00) | 8 (186) 19 (44.2)) 16 (97. 2) 
Unclear | |. 10 (100) | 1 (10.0)} 1 (10.0)! 8 (0.0) 
By industry 
Industry totals 305 (100) | 72 (23.6)|142 (46.6)) 91 (29. 8) 
Processing/assem ly | 121 (100) | 22 (182)) 75 (62.0); 24 (19. 8) 
General machinery 26 (100) 6 (23.1)) 17 (65.4); 3 (11.5) 
eee ew inal 66 (100) | 14 (21.2)) 40 (60.6)) 12 (18 2) 
Transportation machinery 12 (100) -(- )| 8 (6.7)) 403.9 
Precision machinery 17 (100) 2 (11.8)! 10 (58. 8) § (29. 4) 
Parts industries 60 (100) 18 (30.0); 24 (40.0); 18 (30.0) 
Electronic parts 32 (100) | 10 (31.2); 15 (46.9)) 7 (21.9) 
|_ Transportation machinery | 28 (100) | 8 (266)| 9§ (32.1)) 11 (39.3) 
Raw materials 48 (100) | 18 (37.5); 21 (43.8)} § (187) 
Chemical products 39 (100) | 12 (30.8)| 12 (30.8)) 15 (38 4) 
Design/R&D centers 1S (100) ( )} 3 (20.0)) 12 (80.0) 
Others | 22 (100) | 2¢9.1)) 7 (31.8)) 13 681) 








When these results are analyzed by the capital size of the Japanese-affiliated 
manufacturers in Europe, those with more than $50 million have the highest 
weight for "establishing bases internationally." In contrast, the greatest 
weight for corporations with less than $50 million capital is for "leasing 
part of the field." The desire for the globalization of their research system 
is stronger for companies with large amounts of capital. 
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By industry, the high percentage in processing/assembly industry answered 
“part is left to the field." If this percentage is added to that for 
“establishment of bases internationally," it becomes 81.8 percent, the desire 
of the processing/assembly industry to localize its R&D system is very high. 
In contrast, “centralize everything at headquarters" has a relatively high 
weight in industries engaged in the parts, raw materials, and chemical 
products industries. 


As the reasons for "centralizing everything at headquarters," 57 companies 
provided answers on 74 question items (multiple answers were allowed). The 
item checked most by the companies were "there is no margin to disperse our 
strength in funds and personnel," chosen by 34 companies (59.6 percent of 57 
companies responding). In second was "company’s growth is based on the 
development of our own technologies," chosen by 21 companies (36.8 percent). 
The response "Japanese ideas and designs are good enough" was small, chosen by 
12 companies (21.1 percent) (Table IV-17). 















































Table IV-17. Reasons for Main Office Centralization of R&D Activities 
Total 
No. of ®@ @d @ @ 
responses 
Grand total 74 (100) 21 (26. 4) 12 (16. 2) 34(45. §) 7 (3. 5) 
|By country 
United Kingdom | SN C100) | 10(32.2)) 412. 9)| 14(45.2)] 3 (8. 7) 
France 1000) | = (=) Ce 60S. NT 104.3) 
Germany | 12000) || 308.0] 2089] Sa] 206-7) 
Southern Europe | 12400) | 40.4) 1 @ 3] GRO! 1 @ 9) 
Northern Europe | 8100) | 1@0.0)| 4(80.0)] = (-)]  - (-)) 
Benelux E00) 233.9)] 106] 050.0)) = C=) 
Others 1(100) 1 (100) -(-) -(-) -(-) 
By industry 
Grand total 87(100) | 23(26.5)| 13(14.9)/ 43¢49.4)/ 8 (9.2) 
Processing/assenbly | _32(100) | 8(25.0)) 6 (18. 8)]  13(40.6)] 5(15. 6) 
Parts industries } 18100) 316.7) 36] NGL] (5.5), 
Raw eateriale industries | 20(100) | 7(95.0))  3(15.0))  8(40.0)]  2(10.0) 
Chemical products = |_-14(100) | 4(28.6)} 1 (7.1) 964. 3)[ - (- ) 
‘Others P ya00y Parag ey -2(66.7). = (-) 


























@ Because the company considers its unique technological development 
to be the foundation of its corporate growth 
@ Japanese-type ideas and design are considered sufficient 
@ There are not enough resources and manpower in the companies to 
spread them 
Other reasons 


(2) Responding to Local Product Needs, Intensifying Technological Competition 


We had 201 companies which had recognized the need for localization of the R&D 
system to choose multiple answers from nine items. We received answers from 
165 companies for a total of 483 responses. The top four items are given below 
(Table IV-18). 


1) It is necessary that products we produce locally meet local needs—139 
companies (84.2 percent of 165 companies) 
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Table IV-18. Reasons for Promoting Localization of R&D Structure 


(1) 
(2) 


(3) 
(4) 
(5) 


(6) 
(7) 
(8) 
(9) 


(multiple responses 

































































Ital | @ | @/1/@|@|}|o!]e@/|oe! @| @ 
pape #3; 199) m| nl 2] | 65| 2| 25 7 
(100) | (28.8) | (15. 3)} (2.3)] (66) | (19. 7)| 12.5)) (5.2)} (7.2) (4) 
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It is necessary to meet local needs with goods produced locally 

To broaden R&D in concepts and way of thinking by employing 
foreign researchers 

To respond to future technological friction 

Joint research with foreign corporations 

To quickly grasp local trends and meet increasingly intense 
competition 

To reduce the lead time from R&D to commercialization 

The shortage of R&D personnel in Japan 

In line with being treated as an insider 

Others 


2) To respond to intensifying technological competition by understanding local 
trends—95 companies (57.6 percent) 


3) To broaden the range of concepts and ways of thinking in employing foreign 
researchers—/4 companies (44.8 percent) 


4) To shorten the lead time from R&D to commercialization—65 companies (39.4 


percent) 
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These results reflect the pressing necessity for understanding needs of local 
consumers and to localize R&D activities from the product development stage in 
order to respond to intensifying competition to capture the local market share 
of products that is accompanying an increasingly active European market. In 
order to understand local needs, technologies suitable to local needs are 
demanded, and companies must anticipate that technological competition will 
increase. 


By industry, too, all industries have chosen to respond to local product needs 
as their first reason for localization of R&D activities. This shows it is the 
most important goal for the R&D localization of Japanese-affiliated 
manufacturing companies in Europe. 


Table IV-19. Participation or Lack Thereof in Local Economic Organizations by 
Country and Industry (number of companies responding in each 






















































































country) 
Total Participating A aa 

By country 

Totals 296 (100) 190 (64. 2) 106 (35. 8) 
United Kingdom $2 (100) | | 63 (68.5) | 29 (31.5) 
france 38 (100) | 21 ($5.3) | 17 447) 
[Germany 50 (100) | 4 (68.0) | 16 (92.0) 
The Wetherlande = 20 (100) = 8 (40.0) | 12 (60.0) 
Belgium cc cccccseneafeeeeeenne 13. (100) | 10 (76.9) 3 23.1) 
Lcereenot ST TE re COR ve A fo) 
pTredand eee heeeeeeeee 14 (100) | _ 12 (85.7) 2 (14.3) _ 
| Spain 3% (100) 19 (55. $) : 15 (44. 1) 
LS eee ne 10 (106) | 8 (@0.0) | 2 (20.0) 
A, exes 2 (100) | 1 0.0) 1 (30.0) 
Sc | 1 a oe ee (oo) 
C.D oA Conn ee Oe 
Bema en Dn el 
(cholic | an 6 (100) | 4 (66.7) | 2 G39 
Portugal [F009 | aay 
ci Ga) TC a 
(or ee. OO. OO NO 
Iceland 1 (100) 1 (100) . =2 
By industry 

Totals 342 (100) 218 (63. 7) 124 (36. 3) 
Processing/assembly 129 (100) 89 (69. 0) 40 (31. 0) 
General machinery 31 (100) 18 (58. 1) 13 (41. 9) 
== 67 (100) | $277.6) | 15 (22.4) 
Transportation machinery 12 (100) § (75. 0) 3 (25. 0) 
Precision machinery 19 (100) 10 (52. 6) $ (47. 4) 
Parts industries 66 (100) 43 (65. 2) 23 (34. 8) 
Chemical products 47 (100) 31 (66. 0) 16 (34 0) 
Raw materials 60 (100) 37 (61. 7) 23 (38 3) 
Others @ (100) | 18 (45.0) | 22 (550) 
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4. Penetration of Local Society and Points for Avoiding Investment Friction 
(1) Steady Improvement in Creating Close Ties to Local Industry 


The results of this survey have shown that the close ties between Japanese- 
affiliated manufacturers in Europe and local industry has developed steadily. 
To our question as to whether or not a company was participating in local 
economic organizations, we received “we are participating" answers from 190 
companies of 269 companies which responded (64.2 percent) (Table IV-19). The 
percentage of "we are participating" answers to the same question in the 
previous survey was 53.4 percent. The participation rate in local economic 
organizations has increased by more than 10 points. By industry, the high 
response rates for "we are participating" is given, as the previous survey, by 
the processing/assembly industry—including the electronics/electrical 
machinery industry (77.6 percent)—and the transportation machinery (75 
percent) industry. By form of advance into Europe, the highest response rate 
for "we are participating" was given by corporate acquisition companies (77.6 
percent); the lowest rate was given by the wholly-owned companies (59 
percent). Although this result was identical to the previous one, the rate for 
"we are participating” for the wholly-owned companies increased by seven 
points from 52 percent in the previous survey. 


Concerning the relationship between Japanese-affiliated manufacturers in 
Europe and local economic organizations, 256 companies responded, the most 
popular answer was "we have often attended meetings as a member and have been 
accepted as a local company," chosen by 111 companies (43.4 percent) (Table 
IV-20). The same question in the previous survey received 35.2 percent for the 
similar response, so the percentage of these Japanese—affiliated manufacturers 
being accepted as local companies has steadily improved. The second-ranking 
answer to the same question was "we are a member but our degree of 
participation is passive" chosen by 72 companies (28.1 percent). 


By country/region, the percentage of corporations “accepted as a local 
corporation" tends to be higher in Germany, southern Europe, northern Europe, 
and the Benelux countries than in the United Kingdom and France. This trend 
had also been shown in the previous survey. By industry, the percentage of the 
companies "is accepted as a local corporation" is high for the processing and 
assembly industries (50.9 percent) and chemical products (46.3 percent) 
industries. Within the processing and assembly industry, it is high for the 
electronics/electrical machinery industry (54.8 percent) and transportation 
machinery industry (72.2 percent). 


(2) Future Issue Is Creating Close Ties to Local Community 


To the question "does your company conduct cultural and social activities in 
the local society," 290 companies gave a total of 296 responses. The top four 
items are shown below (Table IV-21): 


1) "Our company does not have a specific policy, but we participate in local 
community activities when the need arises—159 companies (54.8 percent of 290 
companies responding) . 
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Table IV-20. Relationship With Local Economic Organizations 
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By industry 
Sa decals 294 (100) ]122(41.5)| 8828.9] 23 7.8] 1 @.3)] 44015.0)] 16 (5.5) 
Processing/asseably 114(100)| $8(50.9)| 27023.| 97.9) 1 @9) Mu2D) 5 a4 
General anchinery 24 (100)! -9(37.5). 803! 2 @D) 1 ad!) 3025) 1 a2 
Electronics/electric 62(100); 34(54.8)) 18(24.2)) 4 6.5)) - ¢-)} 6 7)) 3 @ 8&8) 

y 
Iraneportation machinery | 1(100)) (72.7) 2008.20} - (-)} -¢-)) 1@D! -¢-) 
Precision machinery | 17(100)/ 7(41.2)] 241.) 307.6] -¢-)| 4@a5/ 16.9) 
ete Setenteten T 53(100)) 18(34.0)) 2047.2) 2 @8) - (-)) 6419) 2 G7) 
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Others 23(100)| 8(34.8)) 8(948)| 6(28) -(-)) 149) -(-) 
Design/RED centers | 13000) 1 (7.7)} 4€30.8)} 1 °07.7)) - (-)) 4(90.8)! 3(23.0) 
By country 
Grand total | 256(100)) 111443. 4)| 72(28.1)) 21 (@.2)) 1 @@.4)) 36(14.1)] 15 (5.8) 
United Kingdom =| 79(100)) 33¢41. 8) | 30(98.0)) 2 @5)) 1 9) 91.) 4 6.0) 
France | 35 (000) } 10028. 6) 8022. 8)] aca. a] = C= 9] 67. DT 7020.0) 
Germany 44100) | 24054. 5) 705.99) SLO) = C=) SUL) 3 68) 
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(1) We frequently attend meetings as a regular member and are accepted 


as a local company 
(2) Although a member, we are passive in degree of contact 
(3) No intention to become a member 
(4) We want to become a member, but are rejected 
(5) There is no such organization 
(6) Others 


2) “Our company responds in choosing responsible offices and people and based 
on specific policies"—40 companies (13.8 percent). 


3) "We have almost never experienced such activities"—33 companies (11.4 


percent). 


4) "Our company actively provides funds and budgets and sets clear operational 
guidelines"—-29 companies (10 percent). 


These results are nearly the same as those of the previous survey; the degree 
of penetration into local society is still low and much more is to be desired. 
By industry, the processing and assembly industries are making a relatively 
great effort for closer communication with local society. Their percentage 
figures for “active participation under clear operational guides" is 13.7 
percent and for "participate under specific guidelines" is 20.2 percent, 
higher percentages than for the other industries. 
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Table IV-21. 


(multiple responses) 


Cultural and Social Volunteer Activities in 


the Local Society 


























































































































7 _lfetas] ©@ | ® |S |@O@ ]|]® |®@ oO 
By industry | 
Totals 338(100) | 35 (10.4) | 48(14 2)) 164 4 7)/182(53.8)) 7( 2.1)] 14041) 36010. 2) 
Processing/assembly 124(100)| 17(13.7)) 25(20.2)) 7¢5.6)| 60(48.4)| 2( 1.6)) 3(24)| 10( 81) 
General machinery 26(100); 4(15.4)) 1¢38)) 1¢38)) 18057.7)| 1(3.8)) 2(7.7)) 2¢ 7.7) 
Electronics/electrical machin) 68(100); $(13.2)) 19(27.$9)) 5¢7.4)| W(44. 1} 10 15)) -( -)] 4€5.9) 
Transportation machinery 10(100)} 2(20.0); 3(30.0); -¢ -)} S630.0)} -( -)} -( -)} -€ -) 
Precision machinery 20(100); 2(10.0); 2(10.0); 1¢5.0)) 10650.0)) -( - )} 1(5.0)} 4(20.0) 
Parts industries 65(100); 5( 7.7)} 8(123)| 3¢ 4 6), 39(60.0)} 1(1.5)} 5(7.7)| 4( 6.2) 
| Chemical products 48(100)| 6(12.5)} 7(146)) 2(42)) 266542); -( -)} 2(42)) 500.3) 
Raw material industries 57(100)} 4( 7.0)) 4( 7.0)) 2(3.5)] 32056.1)) 4(7.0)] 3(5.3)| 8(14.1) 
Others _ 28(100)} 3(10.7)} 2 (7.1)} 1 (3.6)) 18(64.3)) - (- )} 1 (3.6)) 300.7) 
Design/R&D centers 16(100)| - (- >} 20125)] 1 (63)) 7043.7) - (-)} - (- dj} 6037.5) 
By country | aa 
Totals 296(100)| 29( 9.8)] 40(13.5)| 16¢ 5.4)/159(53.7)| 6( 2.0)] 13( 4.4)) 33011. 1) 
[United Kingdom 95(100)| 10(10. 5)] 20(21. 1))  7¢ 7.4)] 4951.6)] 10 1.0)) 30 3.1)) 903.9) 
5 ooo ES ES Mt et ee a 
Germany asco] “4Ca 7] S09] "38 9] ra nT -C = aCe] a 80] 
{Seuthern Europe wd $6(100)| 7(12.5)] 8 (14 3) aS OP aa |” 203. 6} 1 1.8)) 10017. 8). 
\Nerthern Europe 20(100) | 2(10.0))1(°5.0)] 1¢°5.0)] 1975.0] = = dP -C =] 105.0) 
Bere nee eteccneeeeeeehes 36(100)| 2 5.6)) 3( 83)] 1¢2.8)) 20655.6)) 10 2.8)] 3( 83)) 616. 6). 
Others 7100) | 14 HT -( = )T -C - 47 -C - 7 -C- 0] 28.6) 
(1) Actively participate in the local cultural and social activities 
by setting special funds and budgets aside, and establishing clear 
guidelines for such participation 
(2) Participate in such activities through specific departments and 
personnel under specific guidelines 
(3) Operate in accordance with the guidelines provided by headquarters 
(4) Although there are no specific guidelines for such activities, the 
company participates socially as needed 
(5) Since the local affiliate cannot make decisions for such activities, 
we participate only when it is absolutely necessary with the 
persmission of headquarters 
(6) Passive 
(7) The company has seldom participated in such activities 


(3) Key Point for Avoiding Investment Friction Is Further Localization of 
Production and Management 


With the increasing presence of Japanese-affiliated manufacturers in Europe, 
there is increasing concern about the growth of friction with local companies 
and society. How do Japanese-affiliated manufacturers in Europe anticipate the 


possibility of friction arising and its causes. 


To this question, 


291 


companies gave a total of 411 responses (multiple answers) from a choice of 
nine items. The most popular response was "we do not expect serious friction," 
chosen by 140 companies (48.1 percent of 291 companies responding). In other 
companies 
possibility of friction arising (Table IV-22). 


words, 


approximately half of 


the 
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are 


optimistic 


about 


the 





Table IV-22. Anticipated Future Friction With Local Industries and Society 
(multiple responses) 
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Totals 483) 24) 20) 64) 65) 34) 56) 54/161) 5 
Processing/assem ly 183; 12; 6| 26; 20; $) 18) 25) 65 
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Transportation machinery 19} 1) -}) 2) i] 3} 3) 3) 6 
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Chemical products 72; 1) S} 8) il} 16) 4) 14) 12) 1 
Raw materials 76; 3) 2] 7) 13) 5S} 10) $j} 31} - 
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Others 19} 1) 3) 4) 2) 1 - | 2 6 1 
By country : 
Totals _ 411} 18) 16) 56; 56) 28) 47) 46)140) 4 
By country 1: countries aes Tae 270) 10) 35] 38 12) 33) 36) 92) 3 
Other EC countries |i od A Bd Od Od dD 
Non-EC countries Il} W-} WY Y-f-]-] 6 
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(1) Friction resulting from advancing into industries which have been 
protected by the local government and by the EC 

(2) Technological friction in high-tech areas 

(3) Friction resulting from inadequate localization of management and 
production 

(4) Backlash of labor unions and employees against Japanese-style 
management practice 

(5) Rise of such citizen movements as environmental protection and 
consumer protection 

(6) Backlash of local competitors 

(7) Backlash by local society due to the overpresence of Japanese 
companies 

(8) We do not think there will be any serious friction 

(9) Others 
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On the other hand, the following are in order the top four responses as to the 
causes of friction when it does arise. 


1) Friction due to inadequate localization of management and production—56 
companies (19.2 percent). 


2) Backlash against the Japanese-style management practice by labor unions and 
employees—56 companies (19.2 percent). 


3) Backlash of local competitors—47 companies (16.2 percent) 


4) Backlash by local society due to the overpresence of Japanese companies—46 
companies (15.8 percent). 


Summarizing these results, the recognition is shown that further localization 
of production and management based on local labor practices and industry 
situations is a necessary condition for avoiding friction. 


Viewing the top four items by industry, we see as characteristic "such citizen 
movements as environmental protection and consumer protection movements" 
ranked first in the chemical products industry. "We anticipate no serious 
friction" is ranked third. This reflects the industries character as well as 
the current rise of environmental problems on a global scale (Table IV-23). 


Table IV-23. Anticipated Friction With Local Industry and Society 
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2 Technological friction in high-tech areas 3 
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6. Backlash of local competitors 4; |4 3/2 
7. Backlash against overpresence of Japanese companies 2 
& We do not think there will be serious friction Ljlj1j)3}1)1)1 








By country/region, northern Europe and the Benelux countries rank "such 
citizen movements as environmental protection and consumer protection" second. 
It is thought that this is the result of the relatively high weight of the 
chemical products industry in both regions (25 percent for northern Europe, 
34.1 percent for the Benelux countries) (Table IV-24). 
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Table IV-24. Anticipated Friction With Local Industry and Society—Top Four 
by Country and Region 
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5. Citizen movements: environmental protection and consumer protection nie 
§. Backlash of local competitors 4}3)|3 4 
7. Backlash against overpresence of Japanese companies 4 2 4 
8 We do not think there will be serious friction Lplidpijliirjij. 








64 





Summary of the Questionnaire Survey 


1. What are the purposes and motivations for advancing into Europe? 
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(1) To respond to increased demand, the company policy has changed from export 
to local manufacturing 
(2) To reduce production costs 
(3) To avoid discriminatory import quotas against Japanese products 
(4) To secure inexpensive raw materials 
(5) To avoid the risks of exchange rate fluctuation 
(6) As part of the company's globalization strategy 
| (7) Concerns about protectionism accompanying EC market unification 
(8) In order to enjoy expanded economic activities 
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113.1 -| 11.1 - - - -| $.6 - - -| 12.5 
2 - 2 - - - - i - - - 1 
- -| 6.0] 6.0] 6.0] 12.0 - -| 20.0 -| 6.0] 20.0 
- ° i 1 i 5 - - s - 2 2 
-} 6.7] 13.3 - - -| 6.7] 6.7 ° -| 6.7 . 
- 1 2 - - - 1 1 - - i - 
- : -| 25.0 - - - - - -| 2$.0 - 
- - - i - - - = - — i - 
1.4 1.4 2.7 9.6 1.4 1.4 1.46 1.4 11.0 = 1.4 8.0 
1 1 2 7 1 1 1 i 8 - 1 2 
3.8 7 2.8 8.$ 4.7 4.7 0.9 &.7 3.8 2.8 2.8 © 
® - 3 9 % 5 1 5 . 3 3 - 
3.8 1.5 2.6 9.0 7.9 1.9 0.8 2.3 2.6 - 1.1 = 
10 . 7 24 21 + 2 » ? - 3 ° 
4.2 6.7 7.0 7.0 3.5 3.5 - 2.8; 13.3 0.7 4.9 8.7 
. i 10 10 $ 5 - * 19 1 7 . 
1.8 - 3.6 9.1 1.8 - 3.6 1.8 1.8 - - 6.7 
1 - 2 5 1 7 2 i 1 : - 1 
1.0 3.9 2.9 4.8 - - 3.9 5.8 7.8 1.9 1.9 8.8 
1 4 3 7 - - . a 8 2 2 3 
5.5 $.5 - 16.4 - 1.8 1.8 3.6 3.6 e 3.6 - 
3 3 7 9 - i i 2 2 . 2 ° 
$.0 2.5 2.5} 10.0 ° . $.0 |} 306.0 2.5 - 2.5 - 
2 i 1 4 - - 2 12 1 7 i - 
2.4 2.4 &.9] 20.7 1.2 - 1.2 1.2 1.2 - 3.7 7.4 
2 2 4 i7 i - i 1 i - 3 2 









































(9) As a strategy with an eye to an expanded European market due to 
realization of the European Economic Area _ (EEA) concept and 
liberalization of the Eastern European market 

(10) Because the parent company advanced into Europe 

(11) Preferential investment treatment is given in the area of taxation 

(12) To respond to consumer needs 

(13) To avoid violating antidumping regulations 

(14) To avoid violating antidumping regulations imposed on parts 

(15) To take advantage of European design 

(16) To conduct R&D in Europe 

(17) To supply parts to Japanese-affiliated manufacturers in Europe 

(18) Acquisition of a U.S. company resulted in gaining a manufacturing base 
in Europe 

(19) Others 
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2. What are the reasons and causes for choosing an area into which to advance? 
(multiple responses) 











Totals |Sub- OR Oe 
total 1 2 3 4 5 

100.0 / 100.0] 16.6 9.1] 12.6] 5.8] 7.0 
338 | 880 93 80 109 $1 62 

Industry types 
Subtotals 100.0/| 100.0] 10.2 9.2} 12.6] 6.0] 6.9 
390 | 1037 106 9s 129 62 72 
Foodstuffs 100.0 | 100.0 3.7 - 7.6] 3.7] 3.7 
a4 27 i - 2 i 1 
Textile industries 100.0 | 100.0 - 7.7? 1$.46 _ a 
8 13 - 1 2 - - 
Clothing and textile 100.0 | 100.0 6.7 -| 13.3] 13.3] 6.7 
products 7 iS i - 2 2 i 
Furniture and fixtures 100.0 | 100.0 - - ~ ~ ae 
i i - - - - - 
Pulp and paper 100.0 | 100.0 - | 100.6 ° . ° 
1 1 - 1 - - - 
Chemicals 100.0/ 100.0] 12.3 6.9] 18.0 4.1 6.6 
48 122 iS é 22 s 8 
Pharmaceuticals 100.0} 100.0] 17.6] 17.6 5.9 - 5.9 | 
8 17 3 3 i - i 
Rubber products 100.0 | 100.0 - 6.3) 18.8 - - 
10 16 - 1 3 . ° 
Ceramics and stone 100.0 | 100.0 16.7 6.3 8.3 - - 
rs 12 2 i i - - 
Iron and steel 106.0 | 100.0 ~ 16.7 16.7 - - 
2 6 - 1 i - - 
Nonferrous metals - - ~ - ~ - ~ 
Metal products 100.0} 100.0] 11.9] 6.8! 10.2/ S.1 8.5 
2s $9 7 ‘ ‘ 3 s 
General machinery 100.0 | 100.0 $.9}| 12.9 9.4 9.4 8.2 
, 32 8s 5 11 8 8 ? 
Electronics/electrical 100.0/100.0| 12.6] 10.1] 12.7] 6.9] 4.5 
machinery 72) 247 i 25 29 17 11 
Electronics parts 100.0/100.0] 10.1 2.9] 15.1] 46.3] 9.6 
. 46] 139 14 ‘ 21 6 13 
Transportation machinery | 499.0 | 100.0 7.$| 22.5 7.$| 17.5] $.0 
1S 40 3 9 3 7 2 
Transportation machinery | 100.0 | 100.0 8.8| 12.5] 13.8] 13.8] 7.5 
parts at 80 7 16 il il 6 
Precision machinery 100.0} 100.0) 12.3] 12.3} 10.5 3.5 7.0 
19 $7 7 7 é 2 ‘ 
Design/R&D center 100.0 /100.0| 12.8} 10.3 2.6 -| 23.1 
i$ 39 $ ‘ i - 9 
Others 100.0 | 100.0 8.2] 11.5] 16.6 -| 6.6 
27 61 5 7 10 ° ‘ 
































(1) Infrastructure is well established 

(2) Domestic market size is large 

(3) Distribution conditions are geographically excellent 

(4) There are related industries such as those for parts 

(5) Transportation networks, such as railroads, highways, and air routes, 
are well established 
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tipper sp ip sponseResponselto 
6 7 8 3 18 ll 12 13 response 
11.3) 3.5] 21.3] 6.4] 7.0] 2.7] 3.2] 9.9] 8.9 
ty) 31 99 56 62 24 27 87 30 
11.5) 3.8] 12.2] 6.7] 6.8] 2.5] 3.0] 9.8) 9.0 
119 39/ 116 69 71 26 31} 302 35 
-| 3.7] aa.a 7.4] 3.7 -| 25.9| 29.6 - 
- 1 3 2 i - ? 8 - 
23.1 - -| 7.7] 18.6 - -| 30.8| 12.5 
3 - - i 2 - - ‘ i 
6.7 -} 13.3} 6.7] 13.3 -| 13.3] 6.7 - 
1 - 2 1 2 - 2 1 - 
- - - - - - - | 100.0 - 
- - - - - - - i - 
11.5] 6.1] a1.5] 6.1] 6.6] O.8] 7.6] 8.2] 6.3 
16 5 14 s 4 i 9 10 3 
11.8] $.9] 11.8] $.9] 11.8 - -| $.9| 28.0 
2 i 2 1 2 - - 1 2 
12.$| 6.3] 18.8 - -| 6.3] 6.3] 2$.0] 30.0 
2 1 3 - - i 1 ‘ 3 
- -}| 8.3] 8.3] 6.3 - -| 41.7 - 
- - i i i - - s - 
16.7 - -| 16.7] 16.7 -| 16.7 - 
i - - 1 i - i - 
10.2} $.1/ 13.6] 6.8] 8.5] 1.7] 6.8| 5$.1] 26.0 
6 3 a 4 $ i ‘ 3 ® 
11.8{ 1.2| 26.2] 6.7] @.7] 2.2] 2.2] as.3] 3.2 
10 1 12 4 ‘ i i 13 i 
10.9] 3.2] 11.7] 8.5] 8.5] 3.2] 2.0] 6.1] 1.6 
27 8 29 21 21 8 s 1S i 
16.5] 7.2] 11.5] $.0] 9.6] 2.9] 0.7] $.0] 10.9 
23 10 16 ? 13 ‘ i 7 s 
7.5 -| $.0] 10.0] 2.5 - -| 15.0] 6.7 
3 - 2 ‘ 1 - - rs 1 
11.3/ 5.0] 10.0] aa.3] 2.5] 1.3 -| 2.5] 20.6 
q ‘ a 7 2 i - 2}; 7 
14.0] $.3] 8.8] 3.5] 7.0] 7.0 -| 8.8] 5$.3 
a 3 s 2 ‘ ‘ - $ 1 
10.3 -| 7.7] 2.6] 2.6] 10.3 -| 17.9] 6.7 
6 - 3 i 1 ‘ - ? 1 
9.8) 3.3] 13.2] 8.2] 6.9] 1.6 -| 16.6] 41.1 
“ 8 s 3 i - 10 3 
(6) It is possible to hire English-speaking managers 
(7) Many other Japanese-affiliated manufacturers have advanced into the 
same locality 
(8) Quality of labor in this particular locality is better than others 
(9) Labor costs were low 
(10) Pro-Japanese atmosphere 
(11) There were few problems for children's education, since there is 
already a Japanese school, etc. 
(12) Conditions for obtaining raw materials are good 
(13) Others 
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3. What are anticipated effects of EC market unification upon Japanese- 


(1) 
(2) 
(3) 
(4) 
(5) 
(6) 


affiliated companies 


in Europe? (multiple responses) 

















Total | Sub- +\ncsperad 
total 1 2 3 4 5 . 
100.0 | 100.6 $.7 8.2) 14.7 s.8 8.4 7.5 
33a) 1164 6 yy ivi 162 +6 8? 
Industry types 

Subtotals 106.0 | 106.6 $.4 8.2) 14.2 *.1 8.1 7.4 
390 | 1371 17 113 19 125 243 104 

Foodstuffs 100.0 | 100.6 5.0 7.5] 415.6 $.0] 12.5 7.$ 
1 rr) 2 3 ‘ 2 s 3 

lextile industries aee-0 ae - 42.1 | 21.2 6.1 3.¢ 

- ‘ ? 

Clothing and textile 100.0) 100.0/) 15.8, $.3| 26.3/ 5$.3 20.3 0.8 
products . 7 19 3 1 $ 1 2 2 
Furniture and fixtures 100.0 | 100.0 - -| 20.6] 20.0] 20.0 - 
1 $s - - 1 1 i - 

Pulp and paper 100.0 | 100.0 - - 7 . . 
1 2 - - - - - - 

Chemicals 100.0 | 100.6 6.5 6.0) 19.6 8.7 8.7 8.0 
“8 iss 9 13 2? 12 12 11 
Pharmaceuticals 100.0 | 100.0 -| 6.9] 24.1] a3.8/ 13.8 - 
3 29 - 2 ? ‘ ‘ ° 

Rubber products 100.0/ 100.0) 4.0] 16.6] 12.6) 8.0! 16.6 40 
; 16 2s 1 . 3 2 . i 
Ceramics and stone 100.06 | 100.6 -| 18.8] 12.5/| 18.8] 18.8 ¢.3 
‘ 16 - 3 2 3 3 i 

Iron and steel 100.0) 100.6/ 12.5 - -| 25.0 12. ~ 
2 8 1 - - 2 a - 

Nonferrous metals - - - - - - - 
Metal products 100.0 | 106.6 7.9 1.3] 14.5] 11.8 9.2 6.4 
2s % é 1 11 * 7 $ 

General machinery 100.0/100.0) 7.6) 8.2) 13.1) 98 7.4 9.0 
32 122 9 12 16 12 6 a1 
Electronics/electrical 100.6 | 100.6 $.? 9.7} 13.0 7.7 $.4] 10.0 
machinery 72 299 ? 29 3” 23 16 30 
Electronics parts 100.0 | 160.0 7.7| 10.6) 14.8 7.7 7.7 9.2 
46 142 i 1s 21 11 11 13 

Transportation machinery | 100.0 / 100.0 2.6 6.5 7.8 7.8 $.2 6.5 
: 1s 17 2 $ . ry rs $ 
Transportation machinery | 499 9/100.0) 2.6] 6.1] 16.8) 8.7| 11.3] 7.8 
parts . 11S 3 7 17 10 13 ’ 
Precision machinery 100.0} 100.0] 7.6] 13.8] 11.8] 10.3 4.6 1.5 
19 +8 s r 4 ? 3 i 

Design/R&D center 100.0/100.0;) $.2/) 6.6) 17.2] 12.1 6.9| 10.3 
as TY 3 5 16 7 rs ry 

Others 100.6 | 10¢.0 $.1 6.3] 42.1 6.1 10.1 $.1 
27 9” $s ‘ 11 6 10 $ 
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There is a trend toward trade protectionism 

There is a trend toward requesting reciprocity 
General trend is toward expanding business opportunities 
Vitalizing EC companies 
Competition within U.S. and European companies in Europe is intensifying 
Competition with Japanese companies will intensify 

















? ‘ g 18 u 12 13 4 i | 16 | 17 |reepones 
4.2 3.4 1.7? 6.2 11.9 8.3 6.9 1.3 16.7 2.9 1.2 4.8 
“9 42 2e 2 139 Se 16 is 125 Mu 14 23 
4.2 3.8 1.9% 6.2 12.1 8.2 6.9 1.4 16.5 2.9 1.2 4.9 
$7 $2 26 3 166 112 12 i9 144 60 16 27 
- $.0 2.$ - 12.5 is.0 2.5 2.5 5.0 - 2.8 ~ 

- 2 1 - S$ 6 1 i 2 - i - 
6.1 3.0 3.8 - 18.2 3.6 - 3.0 12.1 - 3.6 12.5 
2 i 1 - $s i ~ i . . i 1 

- - - - 16.5 - $.3 - $.3 - $.3 = 

- - - - 2 - 1 - 1 - i - 

- - - - 26.0 7 - - 2¢.0 - - - 

= o oe o i - - - 1 - - - 

- - - - $6.0 $0.0 - - . ~ 7 - 

- - - ~ i i - - - - - - 
2.9 2.2 6.7 - 12.3 $.8 - 2.2 13.0 6.7 6.7 4.2 
a B | 1 - i7 8 - 3 18 i i 2 
10.3 18.3 - - 3.4 16.3 - 3.4 3.4 - - 12.5 
5 5 . > i 3 ~ i i - - i 

- - ~ - 14.¢@ 8.6 - > 12.0 4.8 - 3.06 

7 = - - @ 2 - 7 5 i 7 3 

- - : - 4.3 4.3 - - 12.5 - - - 

- - - - i i - - 2 - - - 
12.5 - - - 28.0 - - - 12.5 - - - 
i - - - 2 - - - i - - - 
3.9 7.9 2.6 - 16.5 7.9 - 2.4 11.8 - 1.3 146.6 
B | e 2 - 8 ® - 2 9 - 1 & 
3.3 2.5 6.8 - 9.8 1¢@.7 1.46 2.5 1@.7 3.3 - 3.1 
& 5 i - i2 13 2 3 13 « - i 
5.0 3.7 2.9 6.3 11.4 8.4 1.0 1.0 9.4 5.8 1.3 2.8 
15 11 7 i ye 25 3 3 28 15 & 2 
3.5 1.4 2.8 1.4 9.9 7.0 - 6.7 12.0 2.1 1.4 18.2 
$ 2 . 2 14 16 - i 17 5 2 7 
$.2 6.5 2.6 - 18.6 16.4 2.46 1.3 16.4 9.1 - 6.7 
4 $ 2 - 12 a 2 i 8 7 - i 
4.5 4.5 1.7 - 13.9 7.0 1.7 6.9 8.7 4.3 1.7 8.8 
5 s 2 - 16 & 2 1 19 5 2 3 
1.$ 4.4 2.9 - 14.7 16.3 1.5 - 14.7 1.5 1.5 $.3 
1 5 2 - 106 7 1 - 10 i i i 
4.9 1.7 1.7 - 8.4 12.1 - 1.7 3.4 3.4 - - 
® 1 i - 4 7 o i 2 2 - - 
4.1 7.1 3.0 - 146.2 4.1 - 1.0 14.1 1.6 2.0 3.7 
iS 7 5 ~ 16 ® - 1 14 i 2 1 









































(7) 
(8) 
(9) 


(10) 


(11) 
(12) 


(13) 
(14) 
(15) 
(16) 
(17) 


Administrative procedures are being simplified 

Trade barriers are being removed 

The trend is for Japanese companies to be excluded from the European 
market 

New participation in European projects through public procurement and 
public projects is becoming possible 

Existing goods distribution patterns in Europe will change 

Codes and standards on safety, health, and environment will be unified 
resulting in easier intraregional distribution 

Import quota against Japanese goods will be removed 

Tax system unification will result in the loss of some tax benefits 

Custom procedures will be simplified 

Unified certification system (CE mark) will be introduced 

Others 


70 








4. What are the actual effects of EC market unification upon Japanese-— 
affiliated companies? (multiple responses) 











Totals | Sb hepereqerehepre arena ep 
totals 1 2 3 4 

106.06 | 100.6 4.9 4.7 14.6 4.9 17.7 14.0 
338 164 8 ii 24 & 29 23 

Industry types 
ren ee 100.0/100.0) 4.1] 7.7] 316.8] $.6] 16.3] 16.3 
390 1% 8 is 29 i1 32 28 
Foodstuffs 100.6 | 100.6 - - - - -| 33.3 
14 3 - - - - 1 
Textile industries —- — - = - -| 40.0 . 
Clothing and textile 100.0 | 100.0 - -] 66.7 - : 33.3 
products 7 3 - - 2 ° ° 1 
Furniture and fixtures 100.0 | 100.0 - -| $6.0 ° - . 
1 2 : - 1 - - - 
Pulp and paper 100.0 a ° ° ° = . . 
i - - - - - - - 
Chemicals 100.0 | 100.0 -/] 23.3] 13.3] 43.3] 26.7 - 
48 1S - 2 2 2 ‘ . 
Pharmaceuticals 100.0 | 100.0 -| 2.0 - -| $0.0 - 
8 6 - i - - 2 - 
Rubber products 100.0 | 100.0 -] 414.1 -}| aa.a] 66.6] aa. 
10 9 - i - 1 4 1 
Ceramics and stone 100.0 | 100.0 . - - - | 100.0 - 
e 2 - - - - 2 - 
Iron and steel 100.0 | 100.0 - - -]| $0.0] $0.0 - 
2 2 - - - i i - 
Nonferrous metais - - - - - - - - 
Metal products 1060.0 | 100.0 - - 20.0 - 20.0 20.0 
2s 5 - - i - i 1 
General machinery 100.0 | 100.0 $.0 -| 20.0 $.0| 20.0] 25.0 
32 20 i - 6 i ® $ 
Electronics/electrical 100.0 | 100.0 8.3 8.3] 22.2 - 8.3 | 25.0 
machinery 72 3% 3 3 8 - 3 9 
Electronics parts 100.0 | 100.0 - 6.3 18.8 6.3 18.8 18.8 
as 16 - i 3 i 3 3 
Transportation machinery | 100.0 | 100.0 $.9 $.9/ 11.8] 11.8 -/| 11.8 
Transportation machinery us = : . : : a : 
100.0 | 100.0 - - 8.0 12.0 16.0 8.0 
parts” 4 2s - . 2 3 ‘ 2 
Precision machinery 100.0 | 100.0] 12.5] 25.0] 12.5 - - - 
19 8 1 2 i - - - 
Design/R&D center 100.0/ 100.0) 12.5] 37.5] 28.0 - -| 12.5 
1s a 1 3 2 - - 1 
Others 100.06 | 106.9 6.3 - 6.3 - 12.5 12.5 
27 16 i - i - 2 2 



































(1) There is a trend toward trade protectionism 

(2) There is a trend toward requesting reciprocity 

(3) General trend is toward expanding business opportunities 

(4) Vitalizing EC companies 

(5) Competition within U.S. and European companies in Europe is intensifying 
(6) Competition with Japanese companies will intensify 
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7 8 3 18 ll 12 13 14 1S 16 17 jresponed 
1.2] 2.6] ©.6] 0.6] 12.6) 2.4] 1.8] 1.8] 7.3] S.e] 3.0] 6.5 
2 ‘ 1 1 21 ‘ 3 3 12 s s| 28 
1.0) 2.6) @.5] O.S] 12.8) 2.6] 2.6] 2.0] 6.4] 3.6] 3.2] 66.2 
2 5 1 1 2s s s ‘ 12 7 ¢| 2s0 
- - - . -| 33.3 - - - -| 33.3] 78.6 
- - - - - 1 - - - - i 11 
- - - -|] 20.0 - - -| 20.0 - -] $0.0 
- . - - 1 + - : 1 - - 4 
: - - - - - - - - - -| s7.4 
- - - - - - - . - - - ‘ 
- - - - - - - -| $0.0 - - - 
- - = - - - = - i - - - 
- - - - - - - - - - - | 100.0 
- - - - : - - - - - - i 
- - - - -| 6.7 -| 6.7] 13.3 -| 6.7] 72.9 
- - - - - i - 1 2 - i 3s 
- - : -| 25.0 - - - - - -| 62.5 
- - - - 1 - . - - . - s 
- - - -] an.a - - -| aa.4 - -| 40.0 
- - . - 1 - - - 1 - - . 
- : - - - - - - - - -| 66.7 
- - - . - - - - - - . ‘ 
- - - - - - - - - - -| $0.0 
. - - . . . - - - - - 1 
- - - -| 20.0 - - - - -| 20.0] 86.0 
- - - - i - - - - - i 21 
- - - -| 18.0] S$.0 -| $.0 - - -| S96 
- - : - 3 1 - 1 - - - 19 
- - - -| 13.9 -| 2.8 -| aa.a - -| $6.9 
- - - - 5 - 1 - ‘ - - 41 
- - -| 6.3] 12.5] 6.3 - -| 6.3 - -| 73.9 
. - - 1 2 1 - - 1 - - % 
-| 5.9 - -| 5.9 -| 11.8] 5.9 -| 23.5 -| 46.0 
- 1 - - 1 - 2 1 : ‘ - ‘ 
6.0] 8.0 - -| 6.0] 4.0] 8.0] 6.0] 6.0] 12.0] 6.0] 61.8 
1 2 - - 2 i 2 1 i 3 1 22 
. -| 12.8 -| 2.0 - - - - -| 12.5] 73.7 
- - i - 2 - - - - - 1 14 
- - - - - - - - - -| 12.5] 66.7 
- - - - - - - - - - i 10 
6.3] 12.5 - -| 37.5 - - -| 6.3 - -| $$.6 
1 2 - - ‘ - - - i - - i$ 









































(7) Administrative procedures are beirg simplified 

(8) Trade barriers are being removed 

(9) The trend is for Japanese companies to be excluded from the European 
market 

(10) New participation in European projects through public procurement and 
public projects is becoming possible 

(11) Existing goods distribution patterns in Europe will change 

(12) Codes and standards on safety, health, and environment will be unified 
resulting in easier intraregional distribution 

(13) Import quota against Japanese goods will be removed 

(14) Tax system unification will result in the loss of some tax benefits 

(15) Custom procedures will be simplified 

(16) Unified certification system (CE mark) will be introduced 

(17) Others 
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5. What types of requests did local governments or organizations make with 
respect to your company’s advance into that locality? (multiple responses) 





























| 
] 
re- | 
Total s /Others re- 
| 
100.0] 100.8) 12.3 7.9) 9.6] 25.5] 4.2] 0.7] s0.4] 26 9.5 
Total number 338} 416] Sa 33} 40] 106 $ 3} 168] t0| 32 
Industry type 
Subtotal 100.0} 100.¢| 12.7 6.6] 10.4] 25.7 1.2 ¢.8/ 37.8| 2.9 9.7 
390 | 4 62 42 $i 126 ‘ ‘ 18s 4 3 
Foodstuffs 100.0 | 100.0 6.7 6.7 - 6.7? - -| 80.0 - - 
14 as i 1 - 1 - - 12 - - 
Textile industries 100.0} 100.0] 12.5] 12.5 -| 37.8 -| 22.8] 12.5] 42.8] 28.0 
. . s é 1 i - 3 - 1 i 1 2 
Clothing and textile 108.01 100.8 - - - - - - | 100.¢ - 14.3 
products 7 ‘ - - - - - - . - i 
Furniture/fixtures 100.0 | 100.8 - - - - - - | 100.6 - - 
i i - - - - - - 1 - - 
Pulp and paper 196.@ | 108.6 - - - - - - | 100.8 - - 
1 i - - - - - - 1 - - 
Chemicals 100.6) 100.0; 9.4 3.8) $.7| 2%.s 1.9 -| $e.9/] 3.8] 6.3 
ry] $3 $ 2 3 13 i - 27 2 ‘ 
Pharmaceuticals 106.0 /100.0] 22.1) 38.1) a2.4] 33.3 - -| 33.3 -| 2.0 
8 7 1 1 2 3 - - 3 - 2 
Rubber products 108.0 | 100.6 - - - - - - | 100.0 -| 2.8 
10 & - - - - - - 8 - 2 
Ceramics and stone 100.0 | 100.0 -} 33.3 - - - -| 66.7 - - 
‘ ‘ - 2 - - - ~ ‘ ° ° 
Iron and steel 100.@/ 100.0) 20.0] 20.0 -| 20.6 - -] 20.0) 20.0 - 
2 $ i i - i - - i i - 
Nonferrous metals - - - - - - - - - - - 
Metal products 100.6) 100.0) 15.6) 9.6) 6.3] 26.1 -| 3.4] 37.5 -| 12.0 
2s 32 $ 3 2 + - 1 12 . 3 
General machinery 100.¢@ | 100.0 186.5 2.6) 15.8 23.7 2.6 - 39.5 $.3 9.4 
. . 32 38 ‘ 1 . 7 1 - is 2 3 
nar: areetaaileias 100.6 | 100.0) 15.2] 13.6] 18.2] 31.3] 0.9 -| aa] ae] 8.6 
machinery 72 112 17 13 17 3s 1 - 27 2 ‘ 
Electronics parts 100.6 | 100.0) 27.6 1.9% 1.9) $0.0 - -| 18.5 -~} 438.2 
46 $4 1s i 1 27 - - 10 - ? 
Transportation 100.0) 100.0) 4.3] 21.7) 463.5] 13.0 : -} 6.7] 8.7] 43.3 
machinery 1s 23 i s 16 5 : : 2 2 2 
Transportation 100.06; 100.90 11.4 11.4 18.9 18.¢ 2.5 2.5 Mw.e 2.3 11.8 
nna tains sana “ ss s $ ? ? 1 i i? 1 ‘ 
nanery per 100.0 | 100.0) 38.5| 3.6] 7.7] 49.2 - -| $3.0] 3.8 : 
Precision machinery 19 2% 3 i 2 $ 7 ; 6 i . 
100.0 | 100.0 7.3 - - | - -| es.7 -{| 43.3 
Design/R&D centers is 16 1 ° ° 1 ° ° 12 - 2 
100.0 / 200.0) $.7] 44.3] S.7] 28.7] $.7] 2.9] B.3]) 8.7 7.4 
Others 27 3S 2 s 2 ’ 2 1 12 2 2 
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6. Are the actual effects of EC market unification positive? 





Total | Sub- Posi- Ie Hega- Lave 


tetal tive effect itive pponse 














100.0} 100.0] 40.6) 33.9] 26.1] 46.7 
Total number 338| 180 72 61 47| 188 
Industry types 
Subtotal 100.0/100.0] 39.8] 34.5] 2$.7]| 47.2 
390 206 82 71 $3 184 
Foodstuffs 100.0/ 100.0] 33.3] 33.3) 33.3} $7.1 
14 6 2 2 2 8 
lextile industries 100.0 | 100.0] $0.0| 16.7] 33.3] 25.0 
8 6 3 1 2 2 
Clothing and textile 100.0 | 100.0] 33.3| 66.7 -| 16.3 
products 7 e 2 « - 1 
Furniture and fixtures 100.0 | 100.0 | 160.6 - - - 
1 i 1 + - - 
Pulp and paper 100.0 | 100.0 - | 100.0 - - 
i i - i - - 
Chemicals 100.0 | 100.0] 47.8) 26.1] 26.1] $2.1 
46 23/- a1 6 6 2s 
Pharmaceuticals 100.0 | 100.0 $0.0 25.0; 25.0 $0.0 
8 ‘ 2 i 1 ‘ 
Rubber products 100.0 | 100.0 60.0 - 40.0 $0.0 
. 10 S 3 - 2 5 
Ceramics and stone 100.0 | 100.0] 20.0} 40.0] 40.0] 16.7 
é s 1 2 2 i 
Iron and steel 100.0 | 160.0 -| $0.0] $0.0 . 
Nonferrous metals . . . . : . 
Metal products 100.0 | 100.0) 25.0] $0.0] 25.0| 68.0 
2s 8 2 4 2 17 
General machinery 100.0} 100.0] 42.9] 33.3) 23.8) 34.4 
32 21 8 7 s 11 
Electronics/electrical 100.0 | 100.0) 466.9] 36.4] 22.7} 38.9 
machinery 72 4s 18 16 10 28 
Electronics parts 100.0 / 100.0] 35.3] 47.1] 17.6] 63.0 
66 17 6 8 3 29 
Transportation machinery 100.0 / 100.0] $0.0| 12.5] 37.5] 46.7 
; is a ‘ 1 3 7 
Transportation machinery 100.01} 100.0] 29.6] 35.3] 35.3] $0.0 
parts uM 17 $ é é 17 
Precision machinery 100.0 | 100.0] 30.0] $0.0] 20.0) 47.4 
19 10 3 s 2 9 
Design/R&0 center 100.0 | 100.0 7$.0 ° 25.0 73.3 
i$ ry 3 - 1 11 
Others 100.6 | 100.0] 38.9] 33.3] 27.8] 33.3 
27 i8 ? ‘ s ¥ 
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7. What are the reasons for judging whether the actual effects are positive or 


(1) 
(2) 
(3) 
(4) 
(5) 


(6) 


(7) 
(8) 


negative? (multiple responses) 











Total | Sub- A A No re- 
total l 2 3 4 . 6 7 8 sponse 
100.0 / 100.0] 38.5 2.2 3.0 3.7 $.2 2.2] 20.0) 25.2] 66.0 
338 135 $2 3 ‘ s 7 3 27 & 223 

Industry types 
SAbobale 100.0 /100.0| 38.9 2.5 2.5 3.2 $.7 3.2] 17.8] 26.1 | 65.9 
390 187 61 ‘4 ‘ $s 9 5 28 41 257 
Foodstuffs 100.0/100.0/ 25.0 - - - - -| 25.0] $0.0] 71.4 
14 ‘ 1 - - - - ° i 2 10 
Testile industries sae 100 ° a - - - - -| $0.0 -| $0.0 
Clothing and textile 100.0} 100.0! S0.0 - - - ~ - ; $0.0 A 
products 7 2 1 - - - : - - 1 s 
Furniture and fixtures 100.0 | 100.0 / 100.0 = - = ‘. = - - “ 
1 1 i - - - - - - - - 
Pulp and paper 100.0 . . - - 7 . i. ° - | 100.0 
1 - - - - - - - - 1 
Chemicals 100.0 | 100.0] 60.0 - - - 6.7 -!| 26.7 6.7| 70.8 
48 as 9 - - © . ‘ 4 
Pharmaceuticals 100.0 | 100.0] 33.3 - - - : ° - ns os 
8 3 1 - - . - - - 2 5 
Rubber products 100.0} 100.0] 37.5 - -| 12.5 - -| 12.8] 37.5] 40.0 
10 8 3 - - i - - i 3 ra 
Ceramics and stone 100.0 / 100.0) 33.3 - ~ - - -| 33.3] 33.3] $0.0 
3 3 1 . - - - - 1 1 3 
Iron and steel 100.0 | 100.0 - -| 33.3 - -]| 33.3] 33.3 - - 
2 3 - - 1 - - a 1 - . 
Nonferrous metals ° - > = - * _ uM a - - 
Metal products 100.0 / 100.0) 16.7 / 16.7) 16.7 - - - 33.3} 16.7] 60.0 
2s . 1 i i - - - 2 1 20 
General machinery 100.0 1100.0) 26.7 - 6.7 - - -}| 13.3] $3.3] $6.3 
32 1S ry - 1 . - - 2 8 i8 
Electronics/electrical 100.0 1100.0] 46.4 3.6 - - - -| 17.9] 32.1] 65.3 
machinery 72 28 13 1 - - . - s 9 47 
Electronics parts 100.0 /100.0/ 25.0 -| 12.5 -} 12.5 -| 28.0] 25.0] 82.6 
sé 8 2 . 1 - i - 2 2 38 
Transportation machinery | 100.0 / 100.0) 41.7 8.3 - - | 16.7] 16.7 8.3 8.3} 40.0 
; is 12 s 1 - - 2 2 1 i ry 
oe machinery | 100.0/100.0| 42.1 - - -| 21.1] 10.5] 15.8] 10.5] 61.8 
perce ; % 19 a - - - 4 2 3 2 21 
Precision machinery 100.0} 100.0) 33.3] 16.7 ° ° ° ° -| $0.0] 73.7 
19 r3 2 1 - - ° - - 3 14 
Design/R&D center 100.0 | 100.0/ 33.3 - - - - -~| 33.3] 33.3] 80.0 
1s 3 1 . - - - - i i 12 
Others 100.0 /10@.0) 35.3 - -| 23.5 $.9 - 11.8] 23.8 | $S$.6 
27 17 ‘ - - ‘ 1 - 2 ‘ 15 












































Unimpeded distribution within the region has become easier 

Distribution costs have fallen 

New participation in public procurement became possible 

Production costs have fallen 

Because there is a delay in the formulation of domestic regulations under 
the EC administration within country into which our company has 
advanced, we have not received any benefits due to the market 
unification in this particular country, although the opposite is true in 
other countries 

Because the certification systems for standards have not been clear, it is 
difficult to understand the appropriate procedure for conducting 
business in the country. This has led to a negative impact 

Because the EC market unification works to the benefit of our European 
competitors, our relative competitive strength has declined 

Others 
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8. What concrete measures have you taken to respond to EC market unification? 
(multiple responses) 

















Total | Sé- =e 
total 1 3 4 

100.0|100.0/ 19.5] 16.5] 23.1] 13.6) 4.5 
338| 707| 138 117 163 % 32 

Industry types 
Subtotals 100.0 /100.0/ 19.3] 16.2] 23.3] 13.9] 5$.3 
390 | 819] 158 133 191; 116 43 
Foodstuffs 100.0 | 100.0] 15.8 -| 22.1] 15.8 - 
14 19 3 - ‘ 3 ° 
Textile industries 1060.0/160.0; 30.8 7.7] 23.1) 23.1 - 
Clothing and textile S us ‘ : . ~ ~ 
100.0 /100¢.0 |) 33.3 - -| 2$.0 ° 
products ? 12 ‘ . . 3 . 
Furniture and fixtures 100.0 | 100.0 - - - - - 
i i - - : - - 
Pulp and paper 100.0 - - - - - - 
i - - - - - - 
Chemicals 100.0/100.¢/ 17.9] 9.6] 25.6] 20.5 1.3 
8 78 14 ? 20 16 i 
Pharmaceuticals 100.0 /100.0/} 16.7 -| 25.0 8.3 - 
é 12 2 - 3 i - 
Rubber products 100.0 | 100.0] 1$.4 -| 30.8] 23.1 - 
; 10 13 2 - 6 3 - 
Ceramics and stone 100.0} 100.0] 15.4] 15.6] 7.7] 23.3 . 
é 13 2 2 1 3 - 
Iron and steel 100.0 | 100.0 - -| 33.3 - - 
3 - - i - - 
Nonferrous metals : - - - ‘a = ~ 
Metal products 100.0/ 100.6) 15.6] 7.7] 23.1] 23.1; 7.7 
2s 2% ‘ 2 ‘ é 2 
General machinery 100.0/100.¢| 17.9] 16.7] 27.6] 180.7] 6.0 
. 32 yy is 14 23 7 $ 
Electronice/electrical 100.0 | 100.0] 21.5] 18.5] 23.4] 12.7] 7.3 
machinery 72 205 4a 38 48 26 iS 
Electronics parts 100.0 / 100.6] 16.7] 11.9] 32.0] 14.3] 6.0 
46 a 4 10 26 12 $ 
Transportation machinery 100.0 / 100.0) 18.6) 25.6] 25.6) 11.6] 11.6 
is 63 8 11 11 s $ 
Transportation machinery 100.0 |100.0] 16.46] 22.4] 19.4| 11.9 9.6 
parts % 67 11 1S 13 8 a 
Precision machinery 100.0/ 100.0] 15.9] 18.2] 22.7| 20.5| 6.5 
19 rr ? 8 10 7 2 
Design/R&D center 100.0/100.0/ 21.2] 27.3] 18.2] ° 6.1 - 
is 33 ? ’ . 2 : 
Others 100.0|100.0| 24.6] 23.2/ 17.4 7.2 2.9 
27 69 17 16 12 s 2 


























(1) We will establish or consider establishing a comprehensive company in 
Europe to centralize manufacturing, sales, fundraising, and 
technological development to respond to market unification 

(2) To prepare for increasingly intense competition, we will let local areas 
handle part of design in order to meet market needs. To do this, we will 
establish within Europe facilities for product development and to 
function as design centers 

(3) We will promote the transformation of our local corporation into a 
European one not only by improving the procurement rate for parts and 
raw materials but by hiring locals for management and contributing to 
local society 

(4) In order to expand present production, we will raise our production share 
in Europe through the strengthening of production capacity and the 
establishment of production bases in countries where we have not yet 
advanced 
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ne a Ko re- | 

quest | 

: 

6.5 10.5 0.8 2.3 2.7 14 | 
46 7% ® 16 19 $0 
6.3] 10.1 0.9 2.2 2.4 14.9 
$2 83 7 is 26 58 
10.5 | 26.3 - -| 10.5] 21.6 
2 s - - 2 3 
7.7) 7.7 - - -| 25.0 
1 1 - - - 2 
16.7| 16.7] 8.3 - -|] 14.3 
2 2 1 - - 1 
- - - - | 100.8 - 
° - - i - 
- - - - - | 106.0 
- - - - 1 
16.3; 10.3 - 1.3 3.8 16.7 
a 8 - i 3 8 
28.0) 16.7 - - 8.3] 25.0 
3 2 = - 1 2 
= 15.4 - ° 15.4 20.0 
- 2 - - 2 2 
30.8 - - - 7.7 - 
4 - - - i ° 
- 35.3 -| 33.3 $0.0 
- i - - 1 i 
7.7 15.4 - - - 44.0 
2 4 - - - ii 
4.8] 10.7 - 3.6 2.4 4.3 
4 9 - 3 2 2 
$.4 $.9 1.5 3.4 0.5 2.8 
ii 12 3 7 1 2 
4.8 11.9 1.2 - 2.4 21.7 
4 10 i - 2 10 
° 2.3 - 2.3 2.3 6.7 
° 1 - 1 1 i 
6.6 7.5 1.s 3.0 3.0 17.4 
4 $ i 2 2 a 
2.3} 11.4 - 4.5 . $.3 
i s 2 ° i 
6.1 21.2 - - - 13.3 
2 7 - - . 2 
5.8 13.0 1.4 2.9 1.4 11.1 
‘ 2) 1 2 1 3 




















(S) For the improvement of local parts procurement rate, we will request that 
Japanese-affiliated parts manufacturers advance into Europe and will 
cultivate parts companies 

(6) We will cooperate with European corporations in production and sales, use 
our know-how, and, depending on the situation, consider acquisition of 
European corporations (M&A) 

(7) We will cultivate the talent of employees dispatched to Europe and make 
improvements in their quality and numbers 

(8) We will consider moving our production bases to countries more beneficial 
in the aspects of labor costs and taxation in a review of our present 
production bases 


7 








9. How is the performance of your company from the start of operations to the 















































present? 
Pret t-Beweee ae pong \. 
. . rom ros 
Total + fron the loss to ig es lanced| Mo re- 
the start profit © loss sponse 
t 

100.0/100.0| 20.4| 27.6] 39.8 3.3 9.5] 10.1 
_ 338 304 62 82 121 10 29 % 

Industry types 
rth @ 100.0/ 100.0] 19.4| 26.6] 60.9 3.7 9.6] 10.3 
390 3$0 ss 93 143 13 33 40 
Foodstuffs 100.0 | 100.0 7.1] 35.7] $0.0 - 7.1 - 
16 14 1 5 7 - 1 - 
Textile industries 100.0 | 100.0 -~}| 62.9] 62.9 - 14.3] 12.5 
; . 8 7 - 3 3 - 1 i 
poesrus Ages textile 100.01100.0] 42.9] 28.6| 28.6 s “ : 
7 7 3 2 2 - - - 
Furniture and fixtures 100.0 | 100.0 - | 100.0 - - - 
1 1 - 1 - - - 
Pulp and paper 160.6 | 100.0 - - - - | 100.0 - 
i a . - - - 1 - 
Chemicals 100.01}100.0/ 14.0) 30.2] 46.5 4.7 4.7] 10.4 
48 43 é i3 20 2 2 s 
Pharmaceuticals 100.0 /100.0] 57.1 14.3] 16.3 - 14.3] 12.5 
8 7 ‘ i 1 - i i 
Rubber products 100.0/ 100.0] 12.1] 33.3] $5.6 . -| 10.0 
10 5 1 3 s - - 1 
Ceramics and stone 100.0 | 100.0 -| 33.3] 66.7 - - - 
° é - 2 ‘ - - - 
Iron and steel 100.0 | 100.0 -]| $0.0] $0.0 - - - 
2 2 - 1 1 - - - 
Nonferrous metals = _ 7 - ‘ - a - 
Metal products 100.0/ 100.0; $.3| 36.8] 31.6] $.3/} 21.1] 26.0 
2s 19 i 7 ‘ i ‘ ‘ 
General machinery 100.0 | 100.6 19.4 25.8 38.7 6.5 9.7 3.1 
32 31 ‘ 8 12 2 3 1 
Electronics/electrical 100.0}100.0| 27.5} 18.8] 40.6| $S.8] 7.2] 6.2 
machinery 72 69 19 13 28 6 s 3 
Electronics parts 100.0 | 100.0) 12.5] 32.5] 42.5 2.5} 10.0] 13.0 
46 60 s i3 17 i ‘ rs 
Transportation machinery 100.0 /100.@) 15.4] 18.4] 69.2 - -}| 13.3 
is 13 2 2 9 - - 2 
Transportation machinery | 300.0 | 100.0! 19.2] 23.1] 38.5] 7.7] 12.8] 23.5 
parts x» 26 s 6 10 2 3 8 
Precision machinery 100.0 /100.0| 33.3] 33.3] 22.2 -] at.i $.3 
19 18 . 6 ‘ - 2 i 
Design/RED center 100.0 | 100.0] 18.2] 27.3 9.1 -| 45.8] 26.7 
is ii 2 3 i - s ‘ 
Others 100.0 / 100.0] 26.9] 15.4] $0.0 3.8 3.8) 3.7 
27 26 7 ‘ 13 1 i i 

: 
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10. 


(1) 
(2) 
(3) 
(4) 


(5) 


(6) 
(7) 
(8) 





What are the causes of company losses? 

















Total | Sb- hupreegereefeqareeteqerefeeree eps fesponseRespanee | No 
total 1 2 3 4a 5 6 7 8 =| responses 
100.0] 100.0) 463.6] 10.7 6.0 3.4 4 2.0) 22.1 7.4 ° 
Total number o2| 169 4s 16 9 $ ? 3 33 11 ‘ 

Industry type 

Subtotal 100.6/| 100.0}; 43.8/ 16.7 $.9 3.6 4.7 2.4] 20.7 6.3 - 
106 169 % is 10 6 . ‘ 3s 14 - 
Foodstuffs 100.0/ 100.0] 18.2| 18.2 9.1 - - -| 36.4] 18.2 - 
; s ii 2 2 1 - - - ‘ 2 - 
Textile industries 100.0 / 100.0] 33.3 -| 66.7 - - - - - ° 
3 3 i - 2 - . - - - - 
Clothing and textile | 100.0} 100.0) 33.3 -| 16.7 -| 16.7] 16.7] 16.7 - - 
products ; 2 . 2 - 1 - 1 i 1 - - 
Furniture/f ixtures 106.0 | 100.0 | 100.0 " . - - 1 . - - 
i 1 1 - - - . - - - - 
Pulp and paper - : : - - °: ° - - : - 
Chemicals 10@.¢| 100.0] 46.2] 11.5 - 3.8 3.8 -| 26.9 7.7 - 
15S 26 12 3 - 1 i - 7 2 - 
Pharmaceuticals 100.0 | 100.8 ° - - - - : - —_* - 
1 i - a - = = ol - a 
Rubber products 100.6@/ 100.0] 33.3] 16.7 - ~ - -} 33.3] 16.7 - 
3 ry 2 i - - - - 2 1 - 
Ceramics and stone 100.0 | 100.@) 28.0 -| 25.0 -| 25.0 -| 25.0 - - 
2 ‘ 1 - i - 1 - 1 - - 
Iron and steel 100.8 | 100.0 -| 33.3] 33.3 - - -| 33.3 - - 
i 3 - i i - - - i - - 
Nonferrous metals - - - - - - - . - - - 
Metal products 100.0) 100.0 | 6$.5/ 9.1 - -| 9.2] 9.4] 18.2 9.1 - 
8 11 $ 1 - - 1 1 2 i - 
General machinery 100.0) 100.0] 47.1) $.9/] 121.8] 211.8] 5.9 -| $8.9] 12.8 - 
Electronics/electrical 10 17 8 1 2 2 i ' 1 2 : 
machinery 100.0} 100.0] 44.6{ 22.1 7.4 7.4 - -| 28.9 3.7 és 
17 27 12 3 2 2 - - 7 1 - 
Electronics parts 106.0] 100.0] 65.0) 15.0 - - - - | 20.0 - . 
14 20 13 3 - - - : ‘ a ~ 
Transportation 100.0 | 100.0 | 100.0 - - - - : - - - 
machinery 2 2 2 . . . . . . _ . 
Transportation 100.0}/100.0] 27.3] 9.1 ° -| 18.2] 18.2] 18.2] 9.1 . 
machinery parts A 11 3 a : - 2 2 2 1 - 
Precision machinery 100.0 100.6 $$.6 11.1 - = = at 11.1 22.2 = 
ry + 5 i - - - - 1 2 - 
Design/R&D centers 100.0 /100.0] $@.6} 25.0 . -| 28.0 - - - - 
3 a 2 1 - - 1 - - - - 
Others 100.0 | 1060.0} 42.9 - -| 16.3 . -| 26.6] 16.3 - 
| $ ? 3 - - 1 - - 2 1 - 









































Because the company has just started operations 

Labor costs are high 

Market size has shrunk 

Our market share has decreased due to intensifying competition with other 
Japanese-affiliated companies 

Our market share has decreased due to intensifying competition with 
European companies 

Our competitiveness has declined 

Funding costs, such as interest rate payments, are too high 

Others 





11. 


(1) 
(2) 
(3) 
(4) 
(5) 
(6) 


What are the methods of disposing of profits? (multiple responses 















































| TT 
Total | Sb | a SD EN See 
total | 1 2 3 4 5 6 |oee 
oe a ee -_ lias 190.0 67.2 | 16.2] 27.8] 3.2 1.1 4.6 7.7 
183 204) 1% 4“ 9 ‘ 3 13 14 

Industry type 

Subtotal 100.0 | 100.6) 466.2/ 16.$/ 26.2] 3.6 1.2 4.8) 8.1 
211 333| 1586 $$ * 10 ‘ 16 17 
Foodstuffs 100.6 / 100.0] $$.6/ 22.1] 11.1 - -| 22.2] 12.5 
a. ; 8 + 5 1 i - - 2 1 
Textile industries 100.6 | 100.0] 286.6) 26.6) 26.6) 16.3 - - - 
3 ? 2 2 2 a - - - 
Clothing and textile | 106.0] 100.0] 30.0] 30.0] 30.0] 19.0 - - . 
roducts $ 10 3 3 3 1 - ~ . 
Furniture/fixtures . - . . . - - - - 
Pulp and paper - ° = : - - : - - 
Chemicals 100.¢/ 100.0) $1.2] 26.9] 25.6] 2.3 - - 3.8 
26 43 22 9 11 1 - - i 
Pharmaceuticals 100.0) 100.0/) 22.2] 33.3] 464.6 - - - ~ 
$ + 2 3 ‘ ° : a s 
Rubber products 166.6 100.0 62.5 12.5 25.8 = @ al 14.7 
‘ 8 $ 1 2 - - - i 
Ceramics and stone 100.6/100.0/ 66.0] 26.8] 20.0 - : -| 2S.0 
‘ 5 3 1 1 - - - i 
Iron and steel 10@.@ | 100.0 100.0 - ° - - a : 
i i i - ° ° m . rn 
Nonferrous metals ¥ 7 . : : : - - 
Metal products 10@.@}100.0) $5.6] 41.3] a8.1 -}] 11.1 11.1] 16.3 
? 9 s 1 i - i 1 1 
General machinery 100.0 | 100.0) 44.0] 16.0] 20.6 -| 6.0] 16.0] S.6 
Electronice/electrical ms ae. 2.8 11 3 me 4 2 : s ; r) ; 
machinery a? 1 7 ‘e] ow ‘3 . 6 vt 
Electronics parts 106.6 166.0 $3.3 4.7 %.7 a eo 3.3 13.6 
; 22 30 16 2 1 - - i 3 
Transportation 100.01 100.0] 40.0] 10.0] 65.0] $.0 -| 9. 
machinery | il 20 8 2 ’ 1 - - 1 
Transportation 10@.0/ 100.0] 463.5] 13.0) S86] 4.3 -| 4.3) 6.7 
machinery parts eae seek “a 23 ; 11 : s ; : $ ; ; 
. . . . ; 9] i1.8 .9| 10.0 
Precision machinery 10 i? ; ; > . ; : " 
Design/R&D centers 106.0 | 100.0 ~}| 4@.0] 60.0 -| 20.0 - 
5 $s - 2 2 ~ - 1 ° 
Others 100.0 | 100.0] 41.8] 22.0] 31.7 2.4 - 2.4 $.0 
20 41 i? a 13 1 - 1 i 
Reinvestment to increase facility capacity, such as adding 


Remit profits to Japan as dividends 

New investment for diversifying products 
Returning profit to local society 

Investment in financial assets, real estate, etc. 
Others 
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factories 








12. What was your company’s performance in 1990? 











Total | Sub- |Profit-| loss Balanced |No 
total | able response 
100.0 /100.0| 52.5 /| 30.6/ 18.2] 10.4 
Total number 338| 303| 156 92 SS 35 
Industry types 
Subtotal 100.0/ 100.0] $1.4] 30.6] 18.0] 10.3 
390 350 180 107 63 40 
Foodstuffs 100.0 100.0 46.2 38.5 15.4 7.1 
14 13 . 5 2 1 
Textile industries 100.0} 100.0] 16.3] 62.9] 42.9] 12.5 
8 7 i 3 3 i 
Clothing and textile 100.0 / 100.0) 71.4|) 14.3; 14.3 - 
products 7 7 $ 1 1 - 
Furniture and fixtures 100.0 | 100.0 - | 100.0 - “ 
1 1 - 1 - - 
Pulp and paper 100.0 | 100.0 - - | 100.0 - 
1 i - ~ 1 - 
Chemicals 100.0/100.0| $3.5] 346.9] 11.6] 10.4 
48 43 23 15 S 5 
Pharmaceuticals 100.0 / 100.0 71.4 14.3 14.3 12.5 
8 7 S 1 1 1 
Rubber products 100.0 | 100.0] 37.$| 25.0] 37.5/| 20.0 
10 8 3 2 3 2 
Ceramics and stone 100.0] 100.0] 33.3] S0.0| 16.7 - 
6 e 2 3 1 - 
Iron and steel 100.0|100.0/ so.0| so.o ° ‘ 
Nonferrous metals . . . : . . 
Metal products 100.0 | 100.0] 33.3] 42.9] 23.8] 16.0 
2s 21 7 9 S rs 
General machinery 100.0/100.0}; $1.6; 32.3] 16.1 3.1 
32 31 16 10 s 1 
Electronics/electrical 100.0 / 100.0] 61.2 {| 20.9] 17.9 6.9 
machinery 72 67 41 14 12 S 
Electronics parts 100.0} 100.0) 39.0] 461.5] 19.5] 10.9 
46 41 16 17 ~ 5 
Transportation machinery 100.0] 100.0] 69.2] 15.6] 15.46] 13.3 
15 13 3 2 2 2 
Transportation machinery 100.0] 100.0] 68.1] 37.0] 14.8] 20.6 
parts 36 27 13 10 4 ? 
Precision machinery 100.0/ 100.0) 57.9] 26.3 15.8 : 
19 19 11 5 3 - 
Design/R&0 center 100.0] 100.0] 20.0] 30.0] $0.0/ 33.3 
1S 10 2 3 S S 
Others 100.0 /100.0| 73.1] 19.2 7.7 3.7 
27 26 19 5 2 1 
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13. What problems does your company have with labor management? (multiple 











responses 
Labor ; . Diffi- Ipi¢¢j- Piffi- 
Total | Sub- |S2n29* | tugn- \ ny high Jeu te oa oul ad Pre 
total trela- over strikes jrate workers Ss chift workers = | 
tions | rate work oa “peel work —- 
are bad overtime| ’~ holidays 
Total numb 100.0 | 100.0 2.6 16.7 1.6 20.3 19.9 6.4 19.0 13.5 42.6 
otal eumber 338] 311 8} s2 s e3| 62] 20] so} 42] 166 
Industry types 
Subtotal 100.0 | 100.0 2.8; 16.5 1.9 20.1); 19.8 6.1} 19.3] 13.5] 42.8 
390 363 10 60 7 73 72 22 70 49 167 
Fesdalelte 100.0 | 100.0 -| 9.1 -| 18.2] 18.2] 9.1] 36.4] 9.1] 42.9 
14 11 - i - 2 2 1 « 1 6 
Textile industries 100.0 | 100.0 - 33.3 - - 33.3 16.7 - 16.7 37.5 
8 6 - 2 - - 2 1 - 1 3 
Clothing and textile 100.0 | 100.0 -| 28.6 - 14.3 28.6 - | 28.6 -| 62.9 
products 7 7 - 2 - 1 2 m 2 - 3 
Furniture and fixtures 100.0 - ~ ~ - - - - - - | 100.0 
i - - - = = - - - 7 1 
Pulp and paper 100.0 - - - - - - - . - | 100.0 
i - - - - - - = = - i 
Chemicals 100.0 | 100.0 2.7 18.9 2.7 16.2 16.2 10.8 21.6 10.8 47.9 
48 37 i 7 1 6 6 « 8 4 23 
Pharmaceuticals 100.0 | 100.0 - = - - | 100.0 - - - | 87.5 
8 1 - - - - 1 - - - 7 
Rubber products 100.0 | 100.0 = 10.0 - 40.0 20.0 - 10.0 20.0 30.0 
10 10 - 1 - 6 2 - 1 2 3 
Ceramics and stone 100.0 | 100.0 -| 28.6 -] 26.3] 16.3 -| 16.3] 28.6] 16.7 
6 7 - 2 . 1 1 - 1 2 1 
Iron and steel 100.0 | 100.0 - - - -| 33.3 - | 66.7 - - 
Nonferrous metals . . ” - 7 - : o : ~ - 
Metal products 100.0 | 100.0] 21.1] 10.5] 10.5 $.3| 10.5] $.3| 21.1] 15.8] $2.0 
25 19 4 2 2 1 2 1 4 3 13 
General machinery 100.0 | 100.0 -}| 17.9 3.6} 17.9] 25.0 7.1 | 10.7] 17.9] 63.8 
32 28 - 5 i 5 7 2 3 5 14 
Electronics/electrical 100.0 | 100.0 2.4] 19.5 - 31.7) 17.1 6.1 13.4 9.8 30.6 
machinery 72 82 2 16 - 26 14 Ss 11 8 22 
Electronics parts 100.0 | 100.0 1.8] 22.8 - 26.3/| 15.8 7.0 14.0; 12.3 39.1 
46 57 1 13 - 15 9 4 5 7 18 
Transportation machinery| 199.0 | 100.0 -/| 15.4 7.7] 15.4] 18.4 -| 38.5 7.7 | 46.7 
: , 1S 13 - 2 i 2 2 - 5 1 7 
Transportation machinery! 499.9 /100.0| $.7| 8.6| $S.7| 11.4] 22.9] 2.9] 25.7] 17.1] 66.1 
parts 34 35 2 3 2 r 8 1 9 6 1S 
Precision machinery 100.0 | 100.0 -{ 11.1 - 16.7 | 33.3 - 11.1} 27.8] 31.6 
19 18 - 2 - 3 6 ~ 2 5 6 
Design/R&D center 100.0 | 100.0 - - - - 25.0 - $0.0 25.0 73.3 
15 4 - - - - 1 - 2 1 11 
Others 100.0 | 100.0 - 8.0 - 12.0 24.0; 12.0 32.0 12.0 48.1 
27 2s - 2 - 3 6 3 8 3 13 
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14. What is the turnover rate in your company? 











Total {Sub- §0%~ 140%“ 30%~4 20%~ 
itotal 49% | 39% | 29% 
100.0 | 100.0 13.5| 10.8 18.9 27.0 
Total number 52 37 ‘ ; 10 
Industry types 
Subtotal 100.0 | 100.0 14.3] 16.3 19.0 26.2 
60 42 6 & & ii 
Foodstuffs 100.0 | 100.0 - - | 100.0 - 
i 1 - - 1 ~ 
Textile industries 100.0 | 100.0 = ~ - | 100.0 
2 i - - - 1 
Clothing and textile 100.0 | 100.0 - - - - 
products 2 2 - - - “ 
Furniture and fixtures e o o = - 
Pulp and paper = = ~ _ . . 
Chemicals 100.0 | 100.0 - 28.6 28.6 
7 7 - . 2 2 
Pharmaceuticals o o - - > 
Rubber products 100.0 - - ° - - 
i - - - - - 
Ceramics and stone 100.0 | 100.0 - - | 100.0 
i - ~ - i 
Iron and steel . iw 7 . _ . 
Nonferrous metals - . - - - - 
Metal products s00.¢ “0.6 - - - . 
2 1 - - - 
General machinery 100.0 | 100.0 -| 33.3] 33.3 ~ 
5 3 - 1 1 - 
Electronics/electrical 100.0/ 100.0} 21.4] 21.4 7.1} 28.6 
machinery 16 14 3 3 i 6 
Electronics parts 100.0 | 100.0] 22.2] 22.2] 33.3] 22.2 
; ; 13 9 2 2 3 2 
Transportation machinery 100.0 _ _ a _ a 
Transportation machinery 100 ; 100 9 7 - . 50 5 
parts 5 - x 7 . y 
Precision machinery 100.0 - - - - - 
2 - = - 7 - 
Design/R&D center aa - - = 7 - 
Others 100.0 | 100.0 | 100.0 ~ ~ - 
2 1 1 - - - 
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Aver 
10% 8 %4 6 %4 4 HY 2 KO 96~1No turn- 
19% 19 % % 1S % * % | responsd over 
16.2] 2.7 -| 10.8 - -| 28.8] 27.49 
6 1 - s - - is 1017 
14.3 2.4 - 9.5 - - 30.0 | 29.69 
o 1 - . - - 18 1267 
- - - - - - - | 30.00 
- - - - - - 30 
- - - - - - $0.0 | 20.00 
- - - - - - 1 20 
50.0 - -| $0.0 - - -| 7.50 
1 - - 1 - - - 1S 
28.6] 14.3 - - - - - | 21.29 
2 1 - - - - -| 169 
- - - - - - | 100.0 - 
- - - - - i - 
- - - - - -| $0.0 | 20.00 
- - - - - - 1 20 
100.0 - - - - - $0.0) 16.00 
1 - - - - 1 16 
33.3 - - - 40.0 | 27.33 
1 - - - - - 2 82 
Fok - - 14.3 - - 12.58 | 32.21 
1 - - 2 - - 2} 451 
- - - - - -} 30.8] 61.67 
. : - - - - ‘| 375 
- - - - - - | 100.0 - 
- - - - - - 2 - 
- - -| $0.0 - 33.3 | 12.50 
- - - 1 - - 1 25 
- - - - - - | 100.0 - 
- - - - - - 2 
- - - - - | $0.0| 64.00 
- - - 1 64 
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15. What is your absentee rate? 


























Total {| Sub- | SON~ 40%~ 30%~ 208~ 
4 Sore 19% | 399% | 2996 
. . 6 e aad = = 
Total number ee. | 100-0] 6) =| =| - 
Industry types 
Subtotal 100.0 | 100.06 7.3 - - - 
73 > | 3 - - - 
Foodstuffs 100.9 | 100.90 - - - - 
2 1 - - - - 
Textile industries - - - - . - 
Clothing and textile 100.0 | 100.0 - ° - - 
products i i - ° = 
Furniture and fixtures - - ~ ° - 
Pulp and paper - ~ ° ° - “ 
Chemicals 100.0 | 100.0 - - - - 
. S - - - - 
Pharmaceuticals - - - - ° - 
Rubber products 100.0 | 100.0 ° - - 
4 2 - - - - 
Ceramics and stone 100.0 . - - - ° 
Iron and steel . . - - . 
Nonferrous metals - 7 . - - - 
Metal products 100.0 | 100.0 ‘ ‘ : 
i i - - - ~ 
General machinery 100.0 | 100.0 ° o - - 
s 3 - - - - 
Electronics/electrical 100.0/|100.0/ 11.8 © ° “ 
machinery 26 17 2 - - - 
Electronics parts 100.0] 100.0] 11.1 - - - 
; ; 1S 9 i ° - 7 
Transportation machinery 100.0 a ° . ° - 
Transportation machinery 100 : 100 9 . - - - 
parts 6 y 7 . . _ 
Precision machinery 100.0 - - - - ~ 
3 - - - - - 
Design/R&D center 7 " - - - - 
Others 100.0 | 100.0 - - - - 
i © e m - 
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10% 8 M4 E 4 4 HY 2 HY 0 S~No Aver 
199% |9 % 17 % 1S 9% 13 9 | 1 96 [TeBpONsdrate 
28.6 | 20.0) 25.7] 417.1 - - | 46.6] 15.16 
10 ? 9 6 - - 28 | 530 
31.7 | 19.5] 26.6] 47.1 - - | 63.8 | 16.26 
13 s 10 7 - - 32} 586 
- - | 100.0 : -| $0.0] 7.00 
- - i - . i 7 
- : - | 100.0 : - -| $.00 
: . - 1 - : - 5 
60.0] 40.0 - - - -| 16.7] 9.40 
3) 2 : - - . 1 47 
$0.0 - -| $0.0 - -| $0.0/ 7.S0 
i - - 1 - - 2 15 
- : . - - -|100.0; = 
- - - - - - i | - 
100.0 - - - - | 16.00 
1 - * - - © ° 14 
66.7 | 33.3 - - - -| 60.0 | 10.67 
2 1 - . - - 2 32 
17.6] 29.6] 29.6] 11.8 - - | 346.6] 17.76 
3 5 5 2 - - 9} 302 
22.2, -| 66.6] 22.2 - -| 60.0] 16.46 
2 - 6 2 - - 6] 1468 
: - - - - - | 100.0 - 
- - = - = - 2 - 
- - - | 100.0 - -| 75.0] 4.00 
- - - 1 - - 3 6 
- - - : : - | 100.0 - 
- - - - - - 3 - 
100.0 - - - - - | 66.7 | 10.00 
i - - - - : 2 10 
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16. Does your company have labor unions? 





























Total | Sub- Yes 
total response 

100.0}100.0/ 46.0] 54.0] 10.7 

Total number 338} 302] 139] 163 36 
Industry types 

Subtotal 100.0 /100.0] 45.8/| 54.2] 10.5 

390 349 160 189 41 

Foodstuffs 100.0 | 100.0 7.1 92.9 ~ 

14 14 i 13 - 

Textile industries 100.0/100.0/| 6S5.7| 146.3] 12.5 

8 7 6 1 1 

Clothing and textile 100.0 /100.0/ 286.6| 71.4 - 

products ? 7 2 s . 

Furniture and fixtures 100.0 | 100.0 - | 100.0 - 

i i - 1 - 

Pulp and paper 100.0 | 100.0 - | 100.0 - 

i 1 - 1 - 

Chemicals 100.0 | 100.0} 44.2] SS.8] 10.4 

48 43 19 24 s 

Pharmaceuticals 100.0} 100.0] 42.9] $7.1] 12.5 

a 7 3 rs 1 

Rubber products 100.0 /|100.0] 37.5] 62.5] 20.0 

10 8 3 S 2 

Ceramics and stone 100.0 / 100.0] 83.3] 16.7 - 

6 6 5 1 - 

Iron and steel 100.0/100.0| so.0| so.o - 

Nonferrous metals : . . . . 

Metal products 100.0/100.0| 42.9] $7.1] 16.0 

2s 21 4 12 ‘ 

General machinery 100.0 /100.0; 60.0/ 460.0 6.3 

32 30 18 12 2 

Electronics/electrical 100.0 | 100.0 $0.0 50.0 5.6 

machinery 72 68 3 % ‘ 

Electronics parts 100.0 /100.0| 446.7] SS.3| 17.6 

46 38 17 21 a 

Transportation machinery 100.0 | 100.0 84.6 1S.4 13.3 

; 15 13 11 2 2 

Transportation machinery 100.0 |100.0| 42.3] $7.7] 23.5 

parte 3% 26 11 15 8 

Precision machinery 100.0 /100.0; 36.8] 63.2 - 

19 19 7 12 - 

Design/R&D center 100.6 | 100.0 8.3] 91.7] 26.0 

15 12 1 11 3 

Others 100.0 /100.0| 46.2] 53.8 3.7 

27 26 12 14 i 
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17. Has your company increased the procurement rate for local parts and 














materials? 

Total |Sub- Wo re- 
total change se 
100.0 / 100.0} 39.7] 53.4 6.9] 22.5 
Total sunber 338| 262] 106] 160] 18] 7% 

Industry types 
Subtotal 100.0 |100.0|) 42.1] $1.6 7.2] 22.1 
390 304 12S 187 22 86 
Foodstuffs 100.0 | 100.0| 30.0] 70.0 -| 28.6 
14 10 3 7 - ‘ 
Textile industries 100.0 | 100.0 16.7); 83.3 - 25.0 
8 6 i 5 - 2 
Clothing and textile 100.0 / 100.0; 14.3] S7.1] 28.6 - 
products 7 7 i ‘ 2 - 
Furniture and fixtures 100.06 | 100.0 - | 100.0 m - 
1 1 - 1 - - 
Pulp and paper 100.0 | 100.0 - | 100.0 - - 
i i - 1 - - 
Chemicals 100.6 | 100.0) 19.4] 72.2 8.3 | 25.0 
48 3% 7 26 3 12 
Pharmaceuticals 100.0 | 100.0] 286.6] 71.4 -| 12.5 
8 7 2 s - 1 
Rubber products 100.0 | 100.0} 42.9] 42.9] 16.3| 30.0 
10 7 3 3 1 3 
Ceramics and stone 100.0 | 100.0 -| 83.3] 16.7 a 
ry r - s 1 - 
Iron and steel 100.0 | 100.0 - | 100.0 . - 
Nonferrous metals . 7 ~ ' - 7 
Metal products 100.0| 100.0] 36.8] 63.2 -| 26.0 
25 19 7 12 - 6 
General machinery 100.0/100.0/ 40.7} $9.3 -] 15.6 
32 27 11 16 . 5 
Electronics/electrical 100.0 /100.0| 72.6] 19.4 8.1] 13.9 
machinery 72 62 4S 12 s 10 
Electronics parts 100.0/100.0/ 47.1] 61.2] 11.8] 26.1 
46 % 16 14 ‘ 12 
Transportation machinery 100.0|100.0] $0.0] 41.7] 8.3] 20.0 
. ; 1S 12 é s i 3 
Transportation machinery | 499 9 | 300.0] 30.8] 61.5| 7.7] 23.5 
parte 36 26 8 16 2 8 
Precision machinery 100.0/100.0; Sé.3/ 43.8 -| 18.8 
19 16 7 7 - 3 
Design/R&0 center 100.0 | 100.0 ~ | 100.0 - | 93.3 
is 1 - 1 - 14 
Others 100.0 / 100.0] 25.0] 62.5] 12.5] 11.1 
27 24 6 is 3 3 
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18. 


(1) 
(2) 
(3) 
(4) 


(5) 





What are the causes of increase in procurement rate for local parts and 
materials? (multiple responses) 














Total | Sab- = aperaleneraeReere 
~~ ees (et a ed ee 4 5 

100.0/100.0/| 18.9 6.3 8.0 6.6) 17.1 
104 175 33 11 14 iS 30 

Industry t 
serge fh ypes 100.0| 100.0) 18.8| $S.8] s8.2| 8.7! 17.8 
125 208 39 12 17 18 37 
Vidiebults 100.0 | 100.0 - - - -| 33.3 
3 3 - - - i 
Textile industries 100.0 | 100.0! S@.0 - - -| $0.0 
i 2 1 - - - 1 
Clothing and textile 120.0} 100.0} $0.0 -| 50.0 i ‘ 
products 1 2 1 . 1 . . 
Furniture and fixtures - = - - - - 
Pulp and paper - - = - - - - 
Chemicals 100.0 | 100.0) 26.0 -| 10.0] 20.0] 30.0 
? 10 2 - i 2 3 
Pharmaceuticals 100.0 | 100.0 - - - $0.0 7 
2 2 - - - 1 - 
Rubber products 100.0 | 100.0 - -| 25.0] 25.0] 25.0 

3 4 - - 1 
Ceramics and stone a . 7 . - , : 
Iron and steel . . . _ . 
Nonferrous metals . . . 7 . 7 
Metal products 100.0 | 100.0}; 12.5 -| 25.0 -| 12.8 
? 8 i - 2 - 1 
General machinery 100.0 | 100.0 $.6 $.6 - $.6] 11.1 
11 18 i . 

Electronics/electrical 100.0|100.0| 20.7 - 6.1 12 : 
machinery 45 82 17 5 5 ? 10 
Electronics parts 100.0 | 100.0] 20.7 3.4 3.6 3.6] 17.2 
. . 16 29 é 1 1 1 s 
Transportation machinery | 100.0] 100.0] 25.0] 12.5 - -| 25.0 
é 8 2 i - - 2 
Transportation machinery | 499 9/300.0] 25.01 16.7] 8.31] 16.7] 28.0 
parts 8 12 3 2 1 2 3 
Precision machinery 100.0 / 100.0] 20.0 - 6.7 6.7 | 33.3 
¥ 15 3 - i 1 5 
Design/R&0 center © ° - ° . ° © 
Others 100.0 | 100.0 15.4 158.4 30.8 15.4 23.1 
| é 13 2 2 ‘ 2 3 





























Quality of locally produced parts and materials has been improved 

Local manufacturers have begun to keep their delivery schedules 

Prices of locally manufactured parts and materials have decreased 

Production capability of local suppliers of parts and materials has 
increased so that it has become possible to obtain necessary quantity 

The percentage of local parts and material content in the company’s 
products, which used to depend on imported parts and materials from 
places outside Europe, has increased 
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enporufepeee Repree eer | Ho re- 
6 7 8 3 18 | sponse 
2.3 14.3] 12.6 2.9 9.1 2.9 
. 2s 22 $ 16 3 
2.4 13.9] 12.0 2.4] 10.1 3.2 
S 29 25 $s 21 4 

- - - - 66.7 - 

- ~ - - 2 - 

= 10.0 10.0 - - - 

~ i i - - - 

7 oat - - $0.0 - 
- - - - i - 
- 25.0 - - - - 

~ i - - - - 

- - ° $0.06 - 

- o - ~ s o 
5.6 16.7) 11.1 11.1 27.8 9.1 
1 3 2 2 S 1 
4.9 19.5 17.1 1.2 3.7 - 
. 16 14 i 3 - 
- 20.7 20.7 -| 10.3 4.3 
- 6 6 = 3 1 

- - 12.5 12.5 12.5 16.7 

° - 1 1 1 i 

© - - 8.3 12.5 

- - 7 - i 1 

= 13.3 6.7 6.7 6.7 - 

= 2 i 1 i > 























(6) The manufacturers of parts and materials in Japan were requested to open 
European plants to produce necessary items for the company 

(7) The parts and materials, which used to be imported from the countries 
outside Europe, are now manufactured by Japanese-affiliated European 
companies 

(8) The parts and materials, which used to be imported from the countries 
outside Europe, are now manufactured by companies which are not 
affiliated with Japanese companies 

(9) The companies considered the wishes of local governments 

(10) Others 
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19. What are the reasons local parts and materials procurement rate has 
declined? (multiple responses) 














Total | Sb on Oe On es Response 

total 1 2 3 4 5 
106.0 | 100.0 16.6 12.¢ 28.0 8.0 12.9 
is 2s 4 3 7 2 3 

Industry types 

Subtotals 100.0 | 1086.6 18.2 12.1 36.3 9.1 9.1 
22 33 ® 4 10 3 3 
Foudstuffs - - 7 - = - - 
Textile industries - - ~ - - ‘ : 
Clothing and textile i" ye 7 - ~ - 7 
products ~_? ei > - ae ~ 
Furniture and fixtures ~ - - ° - = a 
Pulp and paper - - - ° : : : 
Chemicals 100.0 | 100.0 - - -| $0.0 . 
. 3 2 - - - 1 - 
Pharmaceuticals - ° ° - - . 7 
Rubber products 100 > 100 > - . - - - 
i 1 - - - ° ° 
Ceramics and stone 100.0 | 1090.0 . - | 100.0 7 7 
Iron and steel . . : . : 
Nonferrous metals - ~ ~ ~ - - - 
Metal products . . : . . 
General machinery - . - - - ‘: - 
Electronics/electrical a ~ " = = 7 ~ 
aachinery nee aan _ = =< = - 
Electronics parts 100.0 | 100.0] 37.8| 25.0! 37.5 - . 
: ; 4 8 3 2 3 ° - 
Transportation machinery 100.0 | 100.0 . : is = « 
: : i i ~ - - o e 
oo machinery | 100.0] 100.0] 25.0] 25.0] 25.0 -| 2.0 

parts : . . 
Precision machinery ' . : . . . 
Design/R&D center . . . . - . - 
Others 10@.0 | 100.0 - -| 20.0] 20.0] 20.0 
: 3 5 - - i i 1 





























(1) Quality of locally manufactured parts and materials has deteriorated 

(2) Local manufacturers have not kept their delivery schedule 

(3) Prices of locally manufactured parts and materials have increased 

(4) The production capability of local manufacturers for parts and materials 
has so declined that it has become difficult to obtain the required 
amount of necessary items 

(5) From the standpoint of cost strategy, the domestic content percentage for 
parts and materials has been reduced, and there has been a switch to the 
imports from non-European countries 
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6 7 8 3 = jresponse 
- = - 24.0) 11.1 
= . 2 
. - >| 21.2 9.1 
- . - 7 2 
. - -| 33.3 - 
- - - i - 
. * -| $0.0] 33.3 
- . : 1 1 
- = - | 100.0 ° 
-} - - i - 
= - - 12.5 | 20.0 
- - - i 1 
. - - | 100.0 ° 
- - - i - 
° - -| 60.0 ° 
- ° - 2 - 




















(6) The Japanese-affiliated companies, which have traditionally supplied the 
necessary parts and materials, have withdrawn from Europe 

(7) The European companies, which had been the suppliers of parts and 
materials, have stopped the supply of materials due to bankruptcy, poor 
business, and the change of management policies 

(8) The company, which used to supply parts and materials to our company, has 
been acquired by a non-European company, so that it has become a non- 
European company 

(9) Others 
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20. Information about the local subcontractors. 







































































1) Local subcontractor f satisfaction ) Reasons for 
— sfaction 
Total |Sub- |Satis-Not o re- Rumbe Sub- |Qual- 
jtotal fied /satis-spons aniestotal jity 
fied ; 
tis7 
I . 100.0) 100.0] $2.2] 47.9] 17.2 32.46] 67.6] 0.7 100.0] 33.8 
otal numbe 338 280 146 1s $8 4? or) i 201 8 
Industry type 
Subtotal 100.0/100.0/ $2.9! ¢7.4] 417.2 /| 100.0/| 100.0) 32.2] 68.8 @.6/|100.0/100.0| 33.9 
Foodstuff 390 323} 171 1$2 67 i171 | 170 $3} 417 i 117 239 81 
oogstulls 100.0!100.0/ 68.3] 91.7] 16.3|| 100.0] 100.0 | 100.0 - : - - - 
Textile induetrice 16 12 1 11 2 i 1 i : - : - - 
extile industri 100.0/ 100.0! 33.3] 66.7! 25.0]| 100.0] 100.0) se.o| se.e - |] 100.0 | 100.0 - 
. ‘ ‘ 2 ‘ 2 2 2 i i - 1 i - 
pooeren, Fagg textile | igo eo] ie0.c} r1.6| 20.6 - |] 100.0] 100.0] 60.0] 40.6 - || 100.0 | 100.0 | 100.0 
‘ ? 7 5 2 - $ $ 3 2 : 2 2 2 
Furniture/fixtures 100.0 | 100.0 | 100.0 - - || 100.0] 100.0 - | 106.0 - || 100.0] 100.0] 33.3 
i 1 1 - - 1 1 ° 1 ° 1 3 1 
Pulp and paper 100.0 | 100.0 - | 100.0 - - - - - - ° - - 
. i 1 - 1 - - - - - - - - - 
Chemicals 100.0 / 100.0] 27.5|) 72.5 | 16.7 || 10@.0/ 100.0) 18.2] 61.8 -|[ 100.0) 100.0] 42.1 
Ph ios sa 40 11 29 > 11 11 2 + - 9 19 . 
armaceulicaic 100.0} 100.0] 57.1] 62.9] 12.5 || 100.0/100.0| 75.0] 25.0 -||100.0/100.0| $0.0 
a ? ‘ 3 1 ‘ ‘ 3 1 ° 1 2 1 
Rubber products 100.0 | 100.0] 42.9] s7.1| 30.0/| 100.0) 100.0] 33.3] 66.7 - || 100.0] 100.0) 33.3 
10 ? 3 4 3 3 3 1 2 - 2 3 i 
Ceramics and stone 100.0/100.0| $0.0! so.0 - || 100.0 | 100.0; 33.3] 66.7 - || 100.0]100.0] $s0.0 
‘ ‘ 3 3 : 3 3 1 2 - 2 ‘ 2 
Iron and steel 100.0 | 100.0 - | 100.0 . ° ° ° ° . > ‘ 7 
2 2 - 2 - ; : - ° - - - - 
Nonferrous metals . i a a “ 7 7 7 . . . ‘ . 
Metal products 100.6] 100.0] 63.2] 36.8] 24.0]/100.0/100.0] See! se.o - || 100.0] 100.0] 40.0 
2s 19 12 ? ‘ 12 12 é ‘ ° ‘ 10 ‘ 
General machinery 100.0]100.0| 77.8 | 22.2] 15.6||100.0| 100.0] 35.0] 65.0; 4 81|/100.0/100.0| 27.6 
Electronics/electrical 32 27 21 ‘ $ 21 20 ? 13 1 13 29 ® 
machiner 100.0/100.0] 61.2) 38.8, 6.9/]|100.0/100.0/ 29.3| 70.7 - |] 100.0/100.0! 31.0 
1 y 
; 72 e? 41 26 5 ret 1 12 29 - 29 58 18 
Electronics parts 100.0/100.0/| 47.4] s2.6| 17.6]|100.0/100.0| 27.8] 72.2 100.0} 100.0/| 37.9 
1 tati “ss 33 is 20 8 i8 i8 s 13 13 29 11 
fost. pal ation 100.0/100.0| 83.3] 16.7| 2¢.0/|| 100.0/ 100.0] 30.0] v0.0 - |] 100.0] 100.0] 28.6 
macninery — 15 12 10 2 3 10 10 3 ? - 7 16 ‘ 
Transportation 100.0/ 100.0] 66.7) 33.3] 20.6/| 100.0) 100.0) 16.7] 43.3 - |] 100.0 | 100.0) 32.0 
machinery parts BT 27 : 18 - : 18 y - 3 : is - is 29 9 
vos . 100.0 | 100.0 6.5 ; 10. 10@.0 | 100 6 | 84.6 - |] 100.0] 100.0) 29.2 
Precision machinery Tt) 17 13 ‘ 2 13 13 2 i a 11 24 ? 
ae 100.0 | 100.0 -|100.0] 93.3 . ° ° - ° - - : 
Design/R&D centers a8 ; . 1 46 . s . . 7 . 7 . 
Others 100.0|/100.0| 30.8) o9.2| 3.7 |] 100.0) 100.0] 37.5] 62.5 - |] 100.0} 100.0] 41.7 
27 26 e| 18 y PY * 3 5 - s 12 | 5 | 














| 
| 
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3) (Cont'd. ) | 4 Cultivation of 5) Cultivation methods 
eliv | 0 | oyn- ch- - Finan 
r 1 No refsub- |Sub-. |Trainqing  |No re- kries Sub- Nical paver Flat o re- 
Price che- therdspons@con- |total |ing jis |sponsacon- jtotal Bup- Bup- up Dthersicnonse 
ule rac- 18 gt Ricer- port port port 
tors given igiven nNg 

32.8| 32.8] 0.5 - | 100.0} 100.0) 26.6] 75.6] 32.8|| 100.8 | 100.0) 69.2) 7.7] 3.8] 19.2 - 
oe 66 i -| 136 %0 22 + rv 22 26 18 2 1 $ - 
32.6] 32.6] @.8 - | 200.0] 100.0) 25.5 | 76.5] 32.9]| 100.0] 100.0) 66.7) 6.7} 3.3) 23.3 - 
78 78 2 -| ase] 102 26 1% 50 26 se 20 2 1 ? : 

- - - - | 100.0] 100.0] 20.0 | 80.0] $6.5/) 100.6 | 100.0] $0.0] Se.0 - - - 

- : - - 11 s a ‘ ‘ 1 2 i i - : - 
100.0 - - - | 100.0 | 100.0 -] 100.0] 25.0 - - : - - - - 
i - - - ‘ 3 . 3 1 . - ° - - - - 

- - . - | 100.0 - - - | 108.0 - - . - - - - 

- - - - 2 - - - 2 - - - - - - - 
33.3] 33.3 - - - . - - - - . - - - - - 
1 i - - - - - - : . - . - : - - 

- - . - | 100.6 | 100.0 - | 100.0 : - . - - : - - 

- - : - 1 1 - 1 - - - : - . - - 
31.6] 26.3 - - | 200.0) 100.0) 26.6] 71.6] $1.7|] 100.0 | 100.0) 75.0 : - | 28.0 - 
° 5 - - 29 16 ‘ 10 15 ‘ ‘ 3 - : 1 - 
$0.0 - - - | 100.0 | 100.0 - | 100.0] 33.3 - : - - - . - 
1 - - - 3 - 2 i - : - . - - - 
33.3] 33.3 - - | 100.0 | 100.6 - | 100.0] 75.0 - - - - - . : 
1 i - - . 1 . 1 3 - - - - - - - 

-| $0.0 - -|10¢.0| 100.0) 66.7] 33.3 - || 100.0 | 100.0 | 100.0 . - - - 

- 2 : - 3 3 2 a - 2 2 2 - - - : 

- - - - | 100.0 | 100.0 - | 100.0 - - - - - - - - 

. - - - 2 2 - 2 - - - . . - - - 
40.0] 20.0 - - | 100.0 | 100.0) 16.7! 83.3] 16.3]/ 100.0] 100.0 | 100.6 - - - - 
‘ 2 - - 1 s 1 i i 1 : - : . 
37.9] 34.5 . >| 100.0] 100.0) se.e} $0.0/ 33.3]| 100.0] 100.0 | 100.0 - - - - 
il 10 - . ‘ 4 2 2 2 2 2 2 - - - - 
%.S| 32.8) 1.7 - |] 200.0 | 100.0] 31.8] 68.2) 15.46/]]10@.0/ 100.0] $0.0] 10.0) 10.0] 30.0 - 
20 19 1 . 26 22 ? 1S ‘ ? 10 s 1 1 3 - 
27.6] 31.0] 3.6 - | 100.0] 100.0| 28.6] 71.6] 30.0|| 100.0 | 100.0 | 100.0 - - - - 
a 9 1 : 20 14 ‘ 10 ‘ ‘ ‘ 4 - - - - 
38.7] 35.7 e - 1100.0) 100.0) $0.0) $6@.0 - || 10@.@ | 100.0 - : - | 100.0 - 
s - - 1 1 - 1 1 - - - 1 - 
31.0] 37.9 : - | 10@.0/ 100.0} 33.3| 66.7] 33.3|| 100.0] 100.0] Soe - -| $0.0 - 
9 11 - - 9 ‘ 2 ‘ 3 2 2 i - - 1 : 
33.3] 37.5 - ~ | 10@.0] 100.0] 33.3] 66.7] 25.0 || 100.0 | 100.0 : . - | 100.0 . 
Q ’ . - . 3 i 2 1 1 i - . - 1 : 

- - - - | 100.0 | 100.0 - | 100.0 : . - . : . - - 

: - - - 1 1 - 1 -|! - - - - : - 
25.0 | 33.3 - - | 100.0] 100.0) 7.7 | 92.3] 27.6|) 100.0 | 100.0 | 100.6 - - - - 
3 ‘ : : 18 13 1 12 $ i i 1 : : -| -- 
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21. Is local hiring for management making progress? 

| 

Total | Sub- Yes No Unclear INo re- | 

total sponse | 

| 
100.0/ 100.0] 66.9] 25.6 7.5 8.9 
Total number 338 | 308] 206 79 23 30 

Industry types 

Subtotal 100.0/100.0| 67.8] 26.6 7.6 8.5 
390 387 242 88 27 33 
Foodstuffs 100.0 | 100.0 69.2 18.4 15.4 7.1 
16 13 . 2 2 i 
Textile industries 100.0/100.0| 28.6] 62.9] 28.6/| 12.5 
8 7 2 3 2 1 
Clothing and textile 100.0/ 100.0] 66.7) 16.7] 16.7] 146.3 
products 7 6 r' 1 1 1 
Furniture and fixtures 100.0] 100.0 | 100.0 - o . 
1 1 1 - - 
Pulp and paper 100.0 | 100.0 | 100.0 - - : 
1 1 i - - - 
Chemicals 100.0 | 100.0 $8.8 %.9 9.3 10.4 
48 43 24 is 4 S 
Pharmaceuticals 100.0} 100.0] 83.3 -| 16.7] 258.0 
° © 5 - i 2 
Rubber products 100.0} 100.0] 62.5] 37.5 -| 20.0 
10 a s 3 - 2 
Ceramics and stone 100.0/100.0| 16.7] $0.0] 33.3 ~ 
Iron and steel 6 ¢ : 3 : ~ 
100.0 | 100.0 | 100.0 ° - - 
Nonferrous metals . . . - - - 
Metal products 100.0/ 100.0] 76.2| 19.0| 6.8] 16.0 
25 21 16 4 1 rs 
General machinery 100.0 / 100.0) 74.2] 19.4 6.5 3.1 
32 31 23 rs 2 1 
Electronics/electrical 100.0/ 100.0; 77.5| 24.1 8.5 1.4 
machinery 72 71 ss 10 6 1 
Electronics parts 100.0/100.0| 50.0] 45.0] 5.0] 13.0 
46 40 20 18 2 é 
Transportation machinery 100.0 | 100.0 | 100.0 . _ 6.7 
Transportation machinery at wes 9.3 13.8] 6.9 bt 
parse 34 29 23 6 2 5 
Precision machinery 100.0 | 100.0) 77.8] 22.2 - $.3 
i9 18 14 rs - 1 
Design/R&D center 100.0 | 100.0 64.3 38.7 - 6.7 
1$ 16 Q S - 1 
Others 100.0/ 100.0] $3.8] 38.5 7.7 3.7 
27 26 14 10 2 1 
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22. What is the highest position given to local hires? 












































ief ; a 
lotal Bub- xecu- |Vice- Factoryepat ivi- Section mn a re- 
total itive |PPeS.~ manager" sion = ichief sponse 
lof f icer dent head chief 
100.0) 100.0) 32.2) 21.3] 12.8] 22.3 7.$ 2.3 4.6] 9.8 
Total number 338 | 30 9% 4s vi 4s 23 ? 16 33 
—— 

Industry type 

Subtotal 100.0/ 100.0) 31.9/ 20.9] 12.1! 22.0 4.8 2.0 4.2 9.2 

390 354 113 | 7% 43 7s 24 ? 1s 36 

Foodstuffs 100.0 | 100.¢ 38.5 | 38.5 7.7 - - -| 48.4 7.1 

14 13 $ s 1 - - - 2 i 

Textile industries 100.0} 100.0] 28.6) 42.9 -}| 16.3] 16.3 - -| 12.$ 

8 ? 2 3 - i 1 - - 1 

Clothing and textile | 100.0) 100.0] 33.3] se. -| 16.7 - - -| 16.3 

products ? . 2 3 ° 1 - - - | 1 

Furniture/fixtures 100.0 | 100.0 - - - | 100.0 - : - - 

1 i - - - 1 - - - ° 

Pulp and paper 100.0 | 100.0 | 100.0 - : - - - - - 

1 1 i - - - - - - - 

Chemicals 100.0/ 100.0) 28.6) 23.8! 16.7] 16.7 7.1 4.8 2.6! 12.5 

48 42 12 10 7 ? 3 2 1 ‘ 

Pharmaceuticals 100.0 / 100.0) $6.0] 33.3] 16.7 - - - - | 25.0 

8 ‘ j 2 1 - - - 2 

Rubber products 100.0 / 100.0); $0.0 - 25.0]; 28.0 - - - 20.0 

10 8 ‘ - 2 2 - - - 2 

Ceramics and stone 100.0 | 100.0] $0.0/ 16.7 - -} 16.7 -| 16.? - 

‘ ‘ 3 1 - - 1 - i - 

Iron and steel 100.0 | 100.0 | 100.0 - : - - : . ° 

2 2 2 - - - - - - : 

Nonferrous metals - - - - - - - - - . 

Metal products 100.0/ 100.0] 47.8) 17.6] 23.0] 17.6 - 4.3 -| 6.0 

2s 23 il 4 3 ‘ - i - 2 

General machinery 100.0/ 100.0] 36.7/ 26.7] 16.7] 16.7 - - 3.3] 6.3 

; ; 32 30 11 8 5 $ - - 1 2 

ctr 

oe ical 100.0 / 100.0) 26.6] 17.6] 18.8) 27.5 2.9 1.4 7.2) 6.2 

ry 2 + 17 12 13 19 2 1 $ 3 

Electronics parts 100.0/ 100.0; 7.3] 12.2 7.3) 66.3) 26.6 - 2.4] 10.9 

Transportation ad “1 3 $ 3 19 10 . 1 $ 

machinery 100.0 | 106.6 $7.1 38.7 7.1 - - - - 6.7 

. 1S 14 7 s i - - - - t 

Transportation 100.0) 100.0) 48.6] 19.6 / 12.9] 12.9 3.2 3.2 - 8.8 

machinery parts “} oo 1 ‘ ‘ ‘ 1 1 . 3 

Precision machinery 100.0) 100.0) 33.3) 16.7 | 16.7] 22.2 $.4 $.6 -| $.3 

19 i8 ‘ 3 3 ‘ 1 1 - 1 

Design/R&D centers 100.0) 100.0) 33.3) @.3} -] 26.7) 16.7] 8.3] 16.7] 20.0 

1$ 12 ‘ i - 2 2 i 2 3 

Others 100.0 | 100.0| 16.7| 28.0 -| 37.8] 12.5 -} o.3) aaa 

{ 27 24 4 ‘ : . 3 - 2 3 
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23. 


For what departments are local hires responsible? (multiple responses) 


























Total lee Labor |General |Adver- | Sales |Manu- 
total jperson- jaffairs|tising factur- 
nel ing 

100.0 | 100.0 18.4 18.9 11.0 11.0 14.7 

Total number 338 {| 1223] 225] 19%] 135] 135/ 180 
Industry types 

Subtotal 100.0 / 100.0] 18.6] 16.0] 11.0] 10.9] 16.7 

390 1445 266 231 1is9 157 213 

Foodstuffs 100.0 100.0) 16.5] 11.3] 9.7] 19.6] 16.1 

14 62 9 7 t 12 10 

Textile industries 100.0 | 100.0) 16.7] 16.7] 13.9] 8.3] 13.9 

8 36 6 6 5 3 5 

Clothing and textile 100.0/100.0| 16.0} 12.0] 12.0] 12.0] 12.0 

products 7 25 a 3 3 3 3 

Furniture and fixtures 100.0 | 100.0 16.7 16.7 16.7 16.7 - 

i 6 i 1 1 1 - 

Pulp and paper 100.0 / 100.0) 12.5; 12.5) 12.5; 12.5 | 12.5 

1 8 1 1 1 1 1 

Chemicals 100.0 /100.0/ 16.9] 15.5] 9.5] 13.5] 16.9 

48 148 2s 23 14 20 2s 

ey py 100.0 | 100.0] 15.0] 15.0] 12.5] 12.5] 10.0 

8 40 ® 6 S 5 & 

Rubber products 100.0 100.0 22.2 11.1 7.4 14.8 22.2 

10 27 6 3 2 . 6 

Ceramics and stone 100.0/100.0/; 18.2 9.1 9.1 9.1 13.6 

6 22 . 2 2 2 3 

Iron and steel 100.0 /100.0/; 14.3 14.3 14.3) 14.3 14.3 

2 7 i 1 1 1 1 

Nonferrous metals ~ ~ - - - - - 

Metal products 100.0 | 100.0 17.0 14.9 9.6 12.8 16.0 

2s 94 16 14 9 12 is 

General machinery 100.0 / 100.0] 18.2] 13.6 9.4] 12.6] 13.6 

32 127 23 17 12 16 17 

Electronics/electrical 100.0 /100.0| 21.6) 19.2] 12.0 7.2] 18.8 

machinery 72 291 63 $6 35 21 46 

Electronics parts 100.0 | 100.0] 26.0] 18.0] 12.0 6.7} 16.0 

46 150 3% 27 18 10 21 

Transportation machinery 100.0 /100.0| 15.6); 14.3 | 13.0; 14.3] 16.9 

is 77 12 ii 10 11 13 

Transportation machinery 100.0} 100.0] 17.5] 15.3] 11.7) 12.4] 415.3 

parts % 137 24 21 16 17 21 

Precision anchinery 100.0} 1200.0] 13.0] 17.6] 11.6] 16.5] 16.5 

19 69 9 12 8 10 10 

Design/R&D center 100.0 | 100.0) 13.8 6.9 6.9 6.9 3.4 

is 29 4 2 2 2 1 

Others 100.0 | 100.0 17.8 20.0 10.0 6.7 12.2 

27 90 16 18 9 6 11 
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24. What are the reasons local hires’ participation in management has not 
made progress? (multiple responses) 











Total | 
com- 
anies|Total |Sub- ResponseResponse ResponseResponse| No re- 
e- { total 1 ? 3 4 sponse 
ispond- 
ing 
100.0 | 100.0 23.4 6.4 7.4 44.7 18.1 2.5 
79 ” 22 7 42 17 2 
Industry types 
Subtotals 100.0] 100.0] 26.0) $.8| 6.7] 46.2] 17.3] 2.3 
be 104 2s & 7 a) 18 2 
Foodstuffs 100.0 | 100.0 - - -| $0.0] 50.0 - 
2 2 - - - 1 1 - 
Textile industries _ = — - - - - - 
Clothing and textile 100.0 | 100.0 ” ° - | 100.0 : : 
products 1 1 ° ° ° 1 © ° 
Furniture and fixtures - - - ~ - - > ‘“ 
Pulp and paper 7 . - . : : 
Chemicals 100.0 / 100.0] 21.1 - $.3| $2.6] 21.1 - 
1S 19 ‘ - 1 10 4 - 
Pharmaceuticals . - - m - . = 7 
Rubber products 100.0 | 100.0 - - - | 100.0 - ° 
3 3 - - - 3 - - 
Ceramics and stone 100.0 | 100.0| 16.7 . -| $0.0] 33.3 - 
3 ® i - - 3 2 - 
Iron and steel - - - . - - - - 
Nonferrous metals = - = 7 . . . 
Metal products 100.0 | 100.0] 25.0] 25.0 -| 25.0] 28.6 - 
s 4 1 i - 1 i - 
General machinery 100.0 / 100.0) 16.3) 16.3 | 42.9] 16.3] 16.3 - 
. ? 1 i 3 1 1 - 
Electronics/electrical 100.0 | 100.0; 38.5 7.7 7.7] 30.8] 15.4 . 
machinery 10 13 s i i > 2 - 
Electronics parts 100.0 | 100.0 21.1 10.5 - $2.6 18.8 $.6 
is 19 . 2 - 10 3 i 
Transportation machinery - : - : - - - - 
Transportation machinery 100.0 | 100.0! 60.0 . -| 40.0 . . 
parts” ‘ 5 3 - - 2 - - 
Precision machinery 100.0 | 100.0 -| 2.0 -| $0.0] 25.0 ° 
. ‘ - i - 2 1 - 
Design/R&D center 100.0] 100.0| 16.7 : -| $0.0] 33.3 - 
5 é 1 - - 3 2 - 
Others 100.0] 100.0 16.7 - 16.7 $8.3 8.3 10.0 
10 12 2 7 2 7 i i 



































(1) Because it is difficult to find outstanding individuals 

(2) The parent company's policy precludes the local hires’ appointment to 
management positions 

(3) It is difficult to have good communication with non-Japanese managers 

(4) The size of our office (sales, production) is small, so it is not 
necessary 

(5) Others 
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25. Has there been a transfer of authority from the 


parent company? 














Total Sub- Yes No No re- 

total sponse 

100.0 | 100.0; 92.8 7.2] 16.2 

Vetel number 338| 2901 269 21 48 
Industry types 

Subtotal 100.0 | 100.0 93.1 6.9 14.9 

390 332 309 23 58 

esdebalts 100.0/100.0/ 83.3] 16.7] 14.3 

14 12 10 2 2 

Textile industries 100.0 | 100.0 | 100.0 - 25.0 

8 6 ) - 2 

Clothing and textile 100.0 | 100.0 | 100.0 28.6 

products 7 $ $ 2 

Furniture and fixtures 100.0 | 100.0 | 100.0 ° ° 

1 i 1 - - 

Pulp and paper 100.0 | 100.0 | 100.0 - - 

1 1 i - ~ 

Chemicals 100.0/ 100.0) 95.1 4.9] 14.6 

48 41 39 2 7 

Pharmaceuticals 100.0; 100.0; 83.3; 16.7] 25.0 

8 6 5 1 2 

Rubber products 100.0 | 100.0 | 100.0 -| 30.0 

10 7 7 ~ 3 

Ceramics and stone 100.0] 100.0] 83.3] 16.7 - 

6 & 5 1 - 

Iron and steel 100.0 | 100.0 | 100.0 -| 50.0 

Nonferrous metals . . . a 2: 

Metal products 100.0] 100.0] 90.0] 10.0] 20.0 

25 20 18 2 5 

General sachinery 100.0/100.0/ 96.4 3.6] 12.5 

32 28 27 i 7 

Electronics/electrical 100.0 | 100.0 98.5 1.5 8.3 

machinery 72 66 6s 1 ® 

Electronics parts 100.0/ 100.0] 9.7] $S.3] 17.6 

; : 46 38 SO 2 8 

Transportation machinery 100.0 | 100.0 | 100.0 -| 13.3 

; ; is 13 13 - 2 

Transportation machinery | 199 91] 100.0| 92.0) 8.0| 26.5 

parts 34 25 23 2 9 

Precision machinery 100.0 / 100.0) 88.9] 11.1 5.3 

19 18 16 2 i 

Design/R&D center 100.0 | 100.0 69.2] 30.8 13.3 

is 13 q 4 2 

Others 100.0) 100.0 88.0 12.0 7.4 

27 2s 22 3 2 








100 




















26. What is the scope of 
(multiple responses) 








authority transferred from the parent company? 











int+ |Change 
Total | Sub- Phange Pe Profit [Capital {°F oguc- |S#i%e,, paring 
total jof ba) of |dis- jinvest he prod- here 
capital pyecu- |posal rent methods | ucts to 
lives invest 
100.0/100.e| o.3| @.8] 1.1 4.6 6.6 6.1 1.1 
338 | 2798 7 21 s2| 124 178 115 32 
Industry types 
Subtotals 100.0/100.0| 06.2] ©.7] 4.1 ta 6.3 4.0 1.2 
390} 3206 7 24 36] 160 201 127 38 
Foodstuffs 100.0] 140.6 - 2.0 - 2.0 7.9 3.0 3.0 
a 1s] 40 - 2 - 2 8 3 3 
Textile industries 100.0} 100.8 ‘ms ‘* - 6.3 6.3 4.8 = 
, , 8 63 - - © ‘ ‘ 3 - 
Clothing and textile 100.0|100.0| 2.2 -| 2.2] 8.7] 6.5] 8.7) 4.3 
products 7) 66 , : i ‘ 3 ri 2 
Furniture and fixtures | 199 9/300.0] 6.)] 6.7 -| 6.7] 6.7] 6.7 : 
1 1s i i - 1 i 1 - 
Pulp and paper 100.0 | 100.6 - - - - ° © - 
1 ? ° ‘ ‘ e . - 
Chemicals 100.0/100.0} 6.3} 6.3] o.8/ 3.7] 6.0] S$.0 0.8 
48] 383 1 1 3 14 23 19 3 
Pharmaceuticals 100.0 | 100.0 ~ - + 3.4 3.4 $.1 1.7 
a $9 - - - 2 2 3 i 
Rubber products 100.0] 100.0 - - 1.2 1.2 3 5.9 2.4 
10 8s - - 1 1 6 5 2 
Ceramics and stone 100.0 /| 100.0 . - 1.8 8 7.0 7.0 1.8 
é $7 © - 1 2 & 6 1 
Iron and steel 100.0 | 100.0 - - - - 9.1 9.1 9.1 
2 il - - - - 1 1 1 
Nonferrous metals - - - - - - - - - 
Metal products 100.6 | 100.0 - - 1.0 4.1 7.1 4.6 0.5 
2s | 1% - - 2 8 16 9 1 
General machinery 100.0/100.0) 6.8) 1.1 9.8] 4.1 6.8 3.8 1.9 
32} 266 2 3 2 11 18 10 5 
Electronics/electrical | y99.9/100.0) ©.2) 1.3] 1.9] 4.7] 6.6] 2.8] 0.3 
machinery 721 683 i ’ i3 32 46 19 2 
Electronics parts 10¢.9 | 100.0 0.3 6.8 1.3 $.1 6.4 2.9 0.5 
. 46, 3% i 3 $ 19 26 11 2 
Transportation machinery | 104.0 | 100.0 -| -.0] e.@| 4.7] s.s] 2.3] 1.6 
; . iS} 128 - 1 1 é ? 3 2 
— machinery | oo 0/100.) -| 0.6| 0.9] 1.8] 7.1! 3.2] 0-6 
— 4%] 225 - i 2 ‘ 16 7 1 
Precision machinery 10@.@ | 100.0 : : 0.6) 4.6 6.9 $.0 3.1 
19} 159 - - i 7 11 a s 
Design/R&D center 100.@ | 100.0 - - - 7.4 1.5 1.5 - 
i$ 68 - - - s 1 1 - 
Others 100.0 | 100.0 - 1.1 1.4 6.5 $.0 $.8 2.5 
27| 278 - 3 ‘ 18 16 16 ? 
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Does your company reflect the 





parent company’s wishes? 











Total | Sub- Yes No No re- 

total sponse 

100.0 | 100.0 84.9 te | 16.0 

Total number 338] 286] 241 43] 56 
Industry types 

Subtotal 100.6 | 100.06 84.4 18.6 16.4 

390 326 275 Si be 

Foodstuffs 100.6 | 100.06 91.7 8.3 14.3 

14 12 11 i 2 

Textile industries 100.0 | 100.0 | 100.0 - 28.0 

4 e 6 - 2 

Clothing and textile 100.0 | 100.0 | 100.0 -| 28.6 

products ? S s - 2 

Furniture and fixtures 100.0 | 100.0 | 100.0 ° - 

1 i 1 - - 

Pulp and paper 100.6 | 100.0 | 100.0 - - 

i i i - - 

Chemicals 100.0 | 100.6 87.5 12.5 is.7 

48 40 35 5 8 

Pharmaceuticals 100.6 | 100.0; 83.3| 16.7] 25.0 

8 e $ 1 2 

Rubber products 100.0 | 100.0] 75.0] 25.0] 20.0 

. 10 8 ‘ 2 2 

Ceramics and stone 100.0 | 100.0] 60.0] 40.0| 16.7 

6 $ 3 2 1 

Iron and steel 100.0 | 100.8 | 100.0 - | se.o 

Nonferrous metals . . . . : 

Metal products 100.0 | 100.0 | 90.0] 10.0] 20.0 

2s 20 i8 2 5 

General machinery 100.0 [100.0 | 78.6) 21.4] 12.5 

32 28 22 e rs 

Electronics/electrical 100.0 | 100.8 86.8 13.2 $.6 

machinery 72 68 $9 9 4 

Electronics parts 100.0} 100.0] 76.3] 23.7] 17.6 

46 38 29 9 8 

Transportation machinery 100.0 100.0 100.0 - 20.0 

; 15 12 12 - 3 

Transportation machinery 100.0 | 100.0 82.6 17.4 32.4 

porte 3 23 19 ‘ 11 

Precision machinery 100.0 | 100.0) 70.4 29.4) 106.5 

19 17 12 5 2 

Design/R&D center 100.0 | 100.0; 92.3 7.7] 13.3 

is i3 12 i 2 

Others 100.0 | 100.0 81.8 18.2 18.5 

27 22 i8 4 S 
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28. What measures are there to localize R&D structure? 



































Lis, Part of {will 
ral-Fesponsi-jestab- 
Total (Sub- — pitty iglish Wo re 
total trolled given to internad sponses 
jat hqs. [local af4tional 
in Japan# iliates ibases 
100.0 / 100.0} 23.3] 45.8] 30.9) 22.5 
Total number 338 | 262 61] 120 81 1% 
Industry types 
Subtotal 100.0 | 100.0] 23.6] 46.6| 29.8 21.8 
390 305 72 142 91 —s«iBS 
Foodstuffs 100.0 | 100.0] 25.0] $0.0] 25.0. 42.9 
16 8 2 ‘ 2 | ‘ 
Textile industries 100.0 /100.0/; 83.3} 16.7 -!| 28.0 
8 ‘ 5 i - 2 
Clothing and textile 100.0 | 100.0 -| 80.0! 20.0) 28.6 
products 7 5 - rs i 2 
Furniture and fixtures 100.0 | 100.0 7 - 1100.0 - 
i i - - i - 
Pulp and paper 100.0 - - - - | 100.0 
i - - - - 1 
Chemicals 100.0} 100.0] 35.3] 32.46] 32.6) 29.2 
48 .T3 12 11 11 14 
Pharmaceuticals 100.0 | 100.0 - | 20.0] 80.0); 37.5 
8 s - 1 rs 3 
Rubber products 100.0 /100.0| $7.1] 42.9 -| 30.0 
10 7 ‘ 3 - | 3 
Ceramics and stone 100.0} 100.0] 33.3] 50.0] 16.7 | ‘ 
é é 2 3 a | - 
Iron and steel 100.0 | 100.0 ° -|100.0/| soe 
Nonferrous metals . . . - . . 
Metal products 100.0 | 100.6] 35.7] 462.9] 22.4! 46.0 
2s 14 $ é 3 11 
General machinery 10@.0/100.@) 23.1) 65.4] 11.5); 16.8 
32 26 é i? 3 é 
Electronice/electrical 100.0} 100.0] 21.2] 60.6] 18.2! 8.3 
machinery 72 66 14 40 12 ‘ 
Electronics parts 100.0/100.0/| 31.3] 66.9] 21.9/ 30.4 
46 32 10 1S 7 14 
Transportation machinery 100.0 | 100.0 -| 66.7] 33.3! 20.0 
1 83 hi is 12 - 8 4 3 
—— sen ancninery 100.0| 100.0] 28.6] 32.1] 39.3) 17.6 
_—— % 28 8 9 11 | é 
Precision machinery 100.0 /100.0]) 11.8) $8.8) 29.4) 10.$ 
19 17 2 10 s | 2 
Design/R&D center 100.0 | 100.0 -) 20.0] 80.0) ° 
i$ 1S - 3 12 | . 
Others 100.0 | 100.6 9.1] 31.8] So.a/| 18.5 
27 22 2 7 i3 5 
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29. What are the reasons R&D is centralized at headquarters in Japan? 



































Total Is basedapanese Plo roam 
com | on etree Ss Me 
panies | Gb » are usion re- 
central) total jof its pf Others | sponses 
ized at pnique puffi- 
has in technol-ient Strength 
pe ogy 
166.0 | 100.0 28.4 16.2 45.9 9.5 6.6 
61 74 21 12 je 7? + 
Industry types 
Subtotals 100.0 | 100.0] 26.6] 16.9] 69.6) 9.2] 5$.6 
72 87 23 13 43 3 4 
Foudstuffs 100.0 | 100.0 $0.0 - - $0.0 - 
2 2 i - - i - 
Textile industries 100.0 | 100.0 20.0 60.)/} 20 0 - - 
Clothing and textile $ $ : : : - - 
products - - ~ . - . . 
| Furniture and fixtures = - - - = = 
} eo — ' = — - - 
| Pulp and paper - - ° ~ ° . © 
| Chemicals 100.0} 100.0] 28.6) 7.1] 66.3 | -| 8.3 
| 12 14 4 1 9 1 
Pharmaceuticals am - - - - | - - 
Rubber products 100.0 | 100.0] 50.8 - | 33.3) 16.7 ‘ 
4 . 3 - 2 i 
i Ceramics and stone 100.0 100.0 33.3 . 66.7 - 
2 3 i : 2 - =} 
Iron and steel 2 = . . - 2 ‘ 
| Nonferrous metals . = a = = = 
i 
Metal products 100.0 | 100.0] 25.0 -| 75.0 20.0 
5 . 1 - 3 - 1 
| General machinery 100.0 | 100.06 28.0) 37.5 37.5 - 16.7 d 
‘ > 2 3 3 - i 
Electronice/electrical 100.0 | 100.0] 28.6] 9.5] 42.9! 19.0 - 
machinery 16 | 21 rs 2 9 4 7 
Electronics parts 100.0 100.0] 10.0] 20.0] 60.0] 10.0] 10.0 
10 10 i 2 6 i 1 
Transportation machinery - - - - - - - 
Transportation machinery 200.6 100.0 7S .0 12.5 62.5 - 
parts R & 2 1 S - 
Precision machinery 100.0) 100.0 a 33.3 33.3 33.3 - 
2 3 bad i i i - 
Design/R&D center . - - - ° ° ° 
Others 100.0 | 100.0 33.3 - | 66. - - 
2 3| i - 2 +1 - 
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30. What is the content of design/R&D centers? (multiple responses) 






































[ - | 
| [ { ey | 
Total o Basic [Product noone, TE roduct Others | No re- | 
| total researchidevelop{ePre Hac « Bill 
| ment jturing | P 
hange ‘process 
7 technol. 
| tet ae ae 100.0 | 100.0; 10.8; 34.3] 32.8); 15.7 6.4) 68 9 | 
| 338 204 22 70 67 32 13 233 | 
| | Industry types | 
| Subtotal 100.0 | 100.0; 10.2; 34.7] 33.3); 16.0 $.8/ 70.3 
390 225 23 78 7s 36 13) 274 
| Foodstuffs 100.0 /100.0 | $0.0; 50.0 - - - | 92.9 
14 2 i i a = = 13 | 
| Textile industries 100.0 | 100.0 -| 33.3] 33.3] 33.3 -| 87.5 | 
8 3 - i i 1 - 7} 
_ Clothing and textile 100.0 | 100.0 - 50.0 33.3 16.7 - $7.1 | 
| products 7 é - 3 2 1 - 6 
| Furniture and fixtures 100.0 | 100.0 -| $0.0 - -| $0.0 - 
i i 2 - i - - 1 . 
| Pulp and paper 100.0 = - - - - | 100.0 
i o - - 7 ~ - 1 
Chemicals 100.0 | 100.0 17.9 35.7 25.0 21.4 - 75.0 
| 48 28 s 10 ? 6 - 36 
| Pharmaceuticals 100.0 | 100.0 - 7$.0 - 25.9 - 62.5 
8 . - 3 - 1 - $ 
| Rubber products 100.0 | 100.0] 2$.0| 25.0] 25.0] 25.0 -| 80.0 
is 10 8 2 2 2 2 - 38 
Ceramics and stone 100.0 | 100.0] 28.0] 2$.0| 25.0] 25.0 -| 66.7 
6 8 2 2 2 2 - 6 
Iron and steel 100.0 “ a ° - ~ - | 100.06 
Nonferrous metals . . . . . ; ° ; ; 
Metal products 100.0 | 100.0 | 11.1] 33.3 | 66.6] 11.1 - | 86.0 
| 25 9 i 3 . 1 . 21 
General machinery 100.0 | 100.0 4.2; 33.3] 45.8 8.3 8.3) $3.1 
32 24 1 8 11 2 2 17 
Electronics/electrical 100.0 | 100.0 2.6| 28.9] 62.1] 18.4 7.9] 72.2 
machinery 72 38 1 11 16 7 3 $2 | 
Electronics parts 100.0 | 100.0 - 31.8 40.9 | 22.7 4.5 78.3 | 
| 46 22 - 7 4 5 1 36 | 
Transportation machinery 100.0 | 100.0 - 33.3} $0.0] 16.7 - 60.0 | 
Transportation machinery us as ‘ . “ : ‘: : | 
ia 100.0 | 100.0 is.8 36.8 26.3 10.5 10.5 73.5 
os 34 19 3 ? 5 2 2 25 | 
Precision machinery 100.0 | 100.0; 12.5) 2$.0/ $0.0) 12.5 -| 68.4 
19 8 i 2 ‘ 1 -| 13 
Design/R&D cente: 100.0 /| 100.0} 26.7 | 33.3| 20.0 -} 20.0] 13.3 
is is 4 5 3 - 3 2 
Others 100.0 | 100.0 11.8 47.1 17.6 17.6 $.9 70.4 
27 i7 2 8 3 3 i 19 | 
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31. What are the reasons for promoting R&D localization? (multiple responses) 











otal | e- iden op Remon Future 

. e lee “ . , 
+ ll Sub { RAD by uture heint _ 
pot ing total jlocal hiring Rechno- edn 

locali- needs foreign pogical with 

ation ers Friction Foreign 

100.0 | 100.0 28.8 is.3 2.3 6.6 

Total number 201| 483] 139| 7 11] 32 

Industry types 

Subtotal 100.0 | 100.0] 286.8| 15.6] 2.3| 6.3 
233 5$6 160 87 13 35 

Foodstuffs 100.0 | 100.0 33.3 11.1 - 11.1 
e 9 3 i e 1 

Textile industries 100.0 arr = - - mt 
i = - oe 

Clothing and textile 100.0 | 100.0 25.0) 12.5 -}| 12.5 
products s 8 2 1 - 1 
Furniture and fixtures 100.0; 100.0 33.3} 33.3 - - 
i 3 1 i ° é 

Pulp and paper ° - - . ‘ a 
Chemicals 100.0 | 100.0 4.9] 16.3 2.3 - 
22 43 is 7 1 * 

Pharmaceuticals 100.0 | 100.0 1$.4/ 23.1 -/| 18.4 
Ss 13 “ 3 - 2 

Rubber products 100.0 | 100.0] 20.0] 20.0 - - 
4 s i 1 - ~ 

Ceramics and stone 100.0] 100.0] 18.2 9.1] 18.2 9.1 
4 11 2 1 2 1 

Iron and steel 100.0 | 100.0] $0.0 - - | $0.0 
1 2 1 - ° i 

Nonferrous metals pal - 7 - . 7 
Metal products 100.0 | 100.0 | 313.3/ 18.8 - 6.3 
q 16 5 3 - i 

General machinery 100.0 | 100.0 34.3) 17.1 - $.7 
20 35 12 6 - 2 

Electronics/electrical 100.0 | 100.0 28.6/ 15.5 3.9 4.7 
machinery $2 129 33 20 $s é 
Electronics parts 100.0; 100.0 29.8; 10.5 1.8 5.3 
. . 22 s7 17 6 1 3 
Transportation machinery 100.0 | 100.0 33.3] 21.2 6.1 - 
, 12 33 11 7 2 ° 

Transportation machinery 100.0; 100.0 29.1) 16.5 3.6 7.3 
parts 20 ss 16 8 2 6 
Precision machinery 100.0; 100.0; 31.3] 18.8 -}| 12.5 
is 32 10 7 oS . 

Design/R&D center 100.0 | 100.0} 23.9] 21.7 -| 15.2 
is 46 11 10 - 7 

Others 100.0 | 100.0 30.4} 10.7 - 3.6 
20 $6 17 6 - 2 
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32. Is your company participating in local economic organizations? 














r T | 
Total | Sub- Yes | Mo No re- 
total jsponses 
100.0 / 100.0) 64.2/) 35.8} 12.4 
Total number 338| 296] 190| 106] 42 
Industry types 

Subtotal 100.0 / 100.0] 63.7] 36.3] 12.3 
390 342 218 124 ‘8 
Foodstuffs 100.0/ 100.0; 63.$/| 38.5 ?.a 
14 13 8 5 1 
Textile industries 100.0 | 100.0 71.4 28.6 12.5 
8 7 5 2 1 
Clothing and textile 100.0] 100.0] 60.0] 40.0/| 28.6 
products 7 Ss 3 2 2 
Furniture and fixtures 100.0 - - - | 100.0 
1 - - : 1 
Pulp and paper 100.0 | 100.0 | 100.0 - - 
i 1 i - - 
Chemicals 100.0 | 100.0 60.0); 460.0 16.7 
68 40 26 16 8 
Pharmaceuticals 100.0 | 100.0 | 100.0 - 12.5 
8 7 7 - i 
Rubber products 100.0 | 100.0] 28.6] 71.4] 30.0 
10 7 2 5 3 

Ceramics and stone 100.0}100.0] 83.3] 16.7 - : 
6 6 5 1 - 
Iron and steel 100.0/100.0| $0.0] so.o . 
2 2 i 1 - 
Nonferrous metals . = . . . 
Metal products 100.0 | 100.0] 63.2] 36.8] 26.0 
25 19 12 7 7 
General machinery 100.0/100.0; $8.1) 61.9 3.1 
32 31 is i3 i 
Electronics/electrical 100.0 | 100.0 77.6 22.4 6.9? 
machinery 72 67 $2 is 5 
Electronics parts 100.0] 100.0] 72.5] 27.5] 13.0 
. 66 40 29 11 6 
Transportation machinery 100.0/100.0] 75.0] 25.0] 20.0 
; is 12 9 3 3 
Transportation machinery 100.0] 100.0] $3.8] 66.2] 23.5 
partes 36 26 14 12 8 
Precision machinery 100.0/100.0| $2.6| 47.4 - 
19 19 10 9 - 
Design/R&0 center 100.0 | 100.0 33.3 66.7 - 
15 15 5 10 - 
Others 100.0/100.0/] $2.0] 48.0 7.4 
27 25 13 12 2 
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33. 


(1) 


(2) 
(3) 
(4) 
(5) 
(6) 


What is the relationship with local economic organizations? 











Total | Sor a ae No re- 
total 1 2 3 4 5 & | sponse 
100.0/100.¢) 43.4] 26.1 6.2 @.4) 26.1 $.9| 24.3 
38 256 411 72 21 1 cvy 1s a2 

Industry types 
Subtotals 100.0] 100.0) 43.5] 29.9 7.8 @.3/ 15.0 $.4] 26.6 
390 2% 122 ee 23 1 vy tT} .y 
Foodstuffs 2100.0/ 100.0) $0.6) 3¢.0 - -| 10.¢] 20.0) 28.6 
uu“ ie $ 5 - - i 1 4 
Textile industries 100.0/| 100.0 | 40.¢/] 20.6] 26.¢ -| 2.8 -| 37.s 
: a $ 2 1 1 . 1 - 3 
Clothing and textile 100.0 | 100.0] 40.0| 20.0] 20.8 -| 20.8 -| 26.6 
products 7 $ 2 i 1 - 1 - 2 
Furniture and fixtures 100.0 | 100.0 - - - - | 100.0 - - 
i i - - - ~ 1 ° e 
Pulp and paper 100.9 | 100.0 | 100.6 - - - - - - 
1 i i - - - . - - 
Chemicals 100.0 | 100.0) 44.1 | 20.6) 56.9 -~| 2.6] 8.8] 29.2 
“8 » as ? 2 - ? 5 1 
Pharmaceuticals 100.0 | 100.0] S7.2 | 42.9 - - - -| 42.58 
4 ? ‘ 3 - - . - i 
Rubber products 100.0 /100.0) 26.6 - - -| S7.2] 24.3] 3e.0@ 
10 ? 2 - - - ‘ 1 3 
Ceramics and stone 100.0/)100.6/ $6.0] 16.7 - -~| 16.7] 16.7 - 
ry . 3 1 - . 1 1 . 
Iron and steel 166.0 160.6 $6.0 = ad = $e.0 - - 
2 2 a - . . 1 - - 
Wonferrous aetals : . 7 ° - e . ° ° 
Metal products 100.0) 10@.0) 15.6) 62.5] 7.7 -| 18.4 - -@ 
; 2s 13 2 a 1 - 2 - 12 
General machinery 100.0] 100.0) 37.5] 33.3] @.3] 4.2] 12.5) 4.2] 2.0 
: : 32 Fry ? 6 a 1 3 1 8 
Electronics/electrical 100.0] 100.0] $4.6] 2.2] 6.5 -| o.7] 6.8] 13.9 
machinery 72 62 & 1S ‘ - ‘ 3 10 
Electronics parts 100.0 / 100.0] 32.4] 44.1] $.9 -]| 12.8] $.9) 26.1 
46 ry 11 as 2 . ‘ 2 12 
Transportation machinery | 100.0| 100.0] 72.7] 18.2 - -| o. -| 26.7 
1 tat hi 1S 11 8 2 - - 1 - ‘ 
ransportation machinery | 199.9) 100.0) 36.8| $2.6 - -| 16.5 -| e6.1 
parts 57y 19 7 10 - ~ 2 - 1s 
Precision machinery 100.6 /10¢.0/ 462.2] 11.8] 17.6 -| 23.5 $.9/ 10.5 
19 17 ? 2 3 - . 1 2 
Design/R&D center 10¢.¢/ 100.0) 7.7) 30.8) 7.7 -| 3.8] 23.1] 13.3 
is 13 1 ry 1 . ‘ 3 2 
Others 100.0) 106.0) 34.8] 34.8] 26.1 - 4.3 -| 14.8 
27 23 a e ry - 1 - ‘ 






































As a member, we attend meetings regularly and are accepted as a local 
corporation 

We are a member but passive in our contacts 

We have no intention of becoming a member 

We would like to become a member but have been rejected 

There is no relevant organization 

Others 
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34. What cultural and voluntary activities are there in the local society? 
(multiple responses) 




















Total | Sé- L cpree hep Reaponse | Response | Response |Response | No re- 
total l 2 3 4 5 6 7 ‘| sponge 
100.0 | 100.0 9.8 13.5 $.4]| $3.7 2.0 4.4 11.1 14.2 
338 296 29 40 16 159 6 13 33 48 

Industry types 
Subtotals 100.0 | 100.0 10.4 14.2 4.7] $3.8 2.1 4.1 10.7 18.1 
390 338 35 a8 16 182 7 14 36 $9 
Sendntat te 100.0} 100.0] 8.3| 8.3] 8.3] 61.7] 16.7 -| 16.7] 16.3 
14 12 1 i i 5 2 - 2 2 
Textile industries 100.0 | 100.0 -| 16.7 -| 66.7] 16.7 - -| 25.0 
Clothing and textile ° ° . : - : . ; ~ : 
100.0 | 100.0 20.0 20.0 -| 60.0 - 20.0 - 28.6 
products 7 5 1 1 : 2 - 1 - 2 
Furniture and fixtures 100.0 | 100.0 - * - . - | 100.0 - 
i i ° . - = - i - 
Pulp and paper 100.0 | 100.0 - - - | 100.0 - 7 . - 
i 1 - - - 1 - - - - 
Chemicals 100.0 | 100.0] 12.2] 14.6] 4.9] 53.7 -}| @.9| 9.8] 16.6 
48 rst 5 6 2 22 - 2 A 7 
Pharmaceuticals 100.0 | 100.0 14.3 14.3 -| $7.1 - - 14.3 12.5 
8 ? i 1 - A - - 1 1 
Rubber products 100.0 | 100.0 -| 16.3 -| 62.9 - -| 62.9] 30.0 
10 7 - 1 - 3 - - 3 3 
Ceramics and stone 100.0 | 100.0; 16.7 -] 16.7] $0.0 - -}| 16.7 - 
é ‘ i - i 3 - - i - 
Iron and steel 100.0 | 100.0 + - -| $0.0 - - | $0.0 - 
2 2 - - - 1 - - 1 - 
Nonferrous metals - - ° ° ° - - - - 
Metal products 100.0|100.0/ 5.9 - -| 7.5' $.9] 11.8 -| 32.0 
25 17 i - - 13 1 2 - 8 
General machinery 100.0 | 190.0 15.4 3.8 3.8 $7.7 3.8 7.7 7.7 18.8 
; ; Se 26 4 1 i i$ 1 2 2 6 
Electronics/electrical 100.0] 100.0] 13.2] 27.9] 7.6] 66.1] 1.5 -| 5.9] 8.3 
machinery 72 08 9 19 5 30 i - ‘ . 
Electronics parts 100.0] 100.0) 10.0] 10.0] 5.0] 60.0 - $.0} 10.0] 15.2 
&e 40 4 4 2 24 - 2 4 ? 
Transportation machinery 100.0 / 100.0); 20.0; 30.0 -| $0.0 - - -| 33.3 
is 10 2 3 - $ - - - y 
Transportation machinery | 100.0/100.0] 6.0] 16.0| 6.0] 60.0) 4.0] 12.0 -| 26.5 
parts ds 25 i 6 i 15 i 3 - 9 
Precision machinery 100.0/ 100.0; 10.0; 10.0 $.0; 50.0 - 5.0) 20.0 - 
19 20 2 2 i 10 - 1 . - 
Design/R&D center 100.0 | 100.0 -| 12.8 6.3 | 43.8 - -| 37.5 : 
is 16 - 2 i 7 - - 6 - 
Others 100.0/100.0| 10.7{ 7.1] 3.6] 64.3 - 3 10.7| 3.7 
27 28 3 2 1 18 - i 3 i 
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35. What friction do you anticipate with local industry and society accompany- 
ing your company’s advance into Europe? 























Total | Sr amperes apres empere Response | Response 

total | l 2 3 4 5 
100.0 | 100.0 4.4 3.9] 13.6] 13.6 6.8 
338] 411 18 16 $6 Sé 28 

Industry types 

Subtotals 100.@ | 100.0 $.0) 4.2] 23.3] 13.5 7.0 
390} 483 24 20 64 65 3 
Foudstuffs 100.6 | 100.0 - 6.7 6.7} 13.3 6.7 
14 15 - i 1 2 1 
Textile industries 100.0 | 100.0 - - ~ -| 146.3 
P 7 7 - ~ - ~ i 
Clothing and textile 8 : 
products 100 é 200.0 - . ‘ * : 
Furniture and fixtures 100.0 ° e ° - as ‘ 
1 - - - - o - 
Pulp and paper 100.¢@ | 100.0 - - - - - 
1 1 . - - - - 
Chemicals 100.0/100.0) 1.8] 6.2] 12.3] 16.9] 21.5 
48 65 i ry . il 146 
Pharmaceuticals 100.0 | 100.0 -| 16.3 - -| 28.6 
a ? - 1 - - 2 
Rubber products 100.0 | 100.0 ° -| 10.0] 20.0) 20.0 
; 10 10 - - 1 2 2 
Ceramics and stone 100.0} 100.0] 11.1 -| 22.2 - - 
6 9 i - 2 - - 
Iron and steel 100.0 | 100.0 ja - pal a - 
2 2 7 - - - - 
Nonferrous metals _ 7 7 - - - ‘~ 
Metal products 100.0/100.0} 8.0) 4.0] 12.0] 32.0| 4.0 
2s 2s 2 1 3 8 1 
General machinery 100.0 | 100.0 2.5 2.5] 12.5] 22.5 - 
; 32 40 i 1 s 9 - 
Electronics/electrical 100.0/100.0] 7.9} 6.0] 16.9] 6.9] 3.0 
machinery 72 101 8 . is 7 3 
Electronics parts 100.0/ 100.0; 6.9] 3.6] 13.8] 15.5 - 
66 $8 ‘ 2 8 a - 
Transportation machinery 100.0 | 100.0 $.3 -}| 10.5 $.3| 15.8 
1S 19 i - 2 1 3 
Transportation machinery 100.0/100.0] 4.9] 2.6] 16.6] a7.1| 4.89 
parts 3 41 2 1 ® 7 2 
Precision machinery 100.0 | 100.0 8.7 4.3/ 17.6] 13.0] 13.0 
19 23 2 1 ry 3 3 
Design/R&D center 100.0 | 100.0 $.3] 18.8] 21.12] 10.5 $.3 
1S 19 1 3 4 2 1 
Others 100.0 | 100.0 2.9 2.9] 14.7 8.8 2.¢ 
27 34 1 1 © 3 i 




















(1) Friction resulting from advance into industry fields which are protected 
by local government and EC 

(2) Technological friction in high-tech areas 

(3) Friction resulting from insufficient localization management and 


manufacturing 

(4) Backlash against Japanese-style management practices by labor unions and 
employees 

(5) Rise of citizen movements in environmental protection and consumer 
protection 
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wecrasfeeree eer Reapanee| No re- 
6 7 8 3 sponse 
11.6] 22.2] 36.2] 1.0] 13.9 
47 46] 140 ‘ 47 
11.6] 22.2] 33.3] 1.0] 26.1 
56 $6} 161 s $s 
6.7) 6.7] $3.3 -| 16.3 
1 1 8 - 2 
14.3 -| 71.4 -| 2$.0 
1 - s - 2 
28.6] 16.3] 62.9 -| 28.6 
2 i 3 2 
- - - 100.0 
: - 1 
. 100.0 - - 
- - > | - - 
6.6) 18.5] 16.9] 1.5] 18.8 
3 12 11 i 9 
16.3] 286.6] 146.3 -| 25.0 
1 2 1 - 2 
-| 20.0] 30.0 -| 30.0 
- 2 3 - 3 
33.3 -| 33.3 - - 
3 - 3 - - 
- - | 100.0 : . 
- - 2 - - 
12.0] 46.0] 26.0 - | 28.0 
3 1 ‘ ? 
10.0] 12.5] 37.5 -| 12.5 
‘ s is - ‘ 
10.9] 18.8] 35.6] 12.0] 6.2 
11 16 3% i 3 
12.1| 8.6] 37.9] 1.7] 13.0 
? s 22 1 ‘ 
15.8] 1$.8] 31.6 -| 20.0 
3 3 ‘ - 3 
14.6/ 9.8] 32.7 -| 20.6 
6 * i3 - 7 
&.3| 6.3| 34.8 -| 10.5 
1 1 4 - 2 
-| $.3] 34.6] $.3 - 
- 1 6 1 - 
29.4 -| 38.3} 2.9] 7.6 
10 - 12 1 2 
(6) Backlash by local competitors 


(7) Backlash by local 


corporations 


(8) There seems to be 


(9) Others 


society resulting from overpresence of Japanese 


no major friction problems 
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List of Japanese-Affiliated Manufacturers in Europe 


United Kingdom (1) 





























































































































































Name of parent Japanese [Date of (Starti ital of Local joint ven- 
_ Ak. ae c percent of estabd- j|date of 9 ° loyees Business content ture cama 
Capital investment) lishment pper at ion.* 18, 008) I Tepasece) (stockholding 1) 
AVK Ltd Kyocera, Ltd. (168%) 7$ 79 2,500) 1, 611(0) |Ceramic Cagecl tars. 
Tantalurn Capacitors 
Kiken K Ltd. (38. % 
Accuromm U.K Ltd Fuji Seley 138 %X) 0 87 88 26 4(0) Plastic formed parts 
Wataru toro & Proc- 
essing (7.69% 
Sanetsu Werehousing( 38. 74) 
Aisin Seiki UK Research [Aisin Seiki, Ltd. 83 RED for automotive 
Laboratory parts 
Aiwa (LK) Ltd Aiwa, Ltd. (106%) 80 a0 1,000}  SO0(9) |Hi-Fi audio, CO players, 
cassette decks, inter- 
iate components 
; . reduction and sale of OO 
Alps Electric (U.K) Ltd. Pigs {lectric (WO), Ltd. & 11 8S 1,900; 600(17) ver ports, and Ty 
par saccenahbecameninnoameeuel 
; : Manuf act f TVs 
pigs Electric (Scott! and) Hag Fiectric (UK) Ltd 9.10; $104 20 240 —~ Sg ° 
Aplicot Computers Lisited aeebiahs Electric. 9.05; 90.05 320 442(7) \Computer hardware 
Asahi-Illingworth Morris i Chemical ying of acrylics, top |®oolcoabers 
Ltd. Industries (582) piles af ded tore 3” [Holdings (50%) 
sales o ed toos 
740i Benkan Co. (85Z) Manuf act and sal 
—_ Fittings Ltd steubishi Trading Ce. 85 85 150 340 (4) of mts pt pints 
is Disti Nikka Whisky, Ltd. (882) §(0) [Production and sale 
~ Nevis Distillery Wikke Waisky, Ltd. (962) | 68. 04 %0 110 16 (0) |Production 
; Marubeni (852), Sank ; a 
picts Plastics Synthetic Resin Indus- 20 ~— Plastics 
ne rhea Construct i asenpepien Menut and sale 
1 ruction a 
Brahe wil lar Group Pic Machinery, Inc. (106%) ’ As hay sales 
British Blo-techmology = |Chugai Pharmaceuticals 88.05 73(0) |Deve lopment of Biotechnol 
Ltd (6.5%) pharmaceuticals and — invest. OL). 
Nippon Godo Finance(2. 2%] capital research reagents Using |Abingworth Pic & 
(6.62) partici- biotechnology Ass. Ford, etc 
pation (73. 2%) 
Brother Industries (UK) |Brother Industries, Inc.| 85.03 85 850} 634(24) |Manuf acturing of elec 
Ltd (1062) tronic typewriters, 
electronic ranges, and 
dot matrix printers _ 
Calsonic Exhaust Systems [Caleonic, (td. (1062) Automotive air- 
(UK) Ltd. conditioners 
Canon Research U.K Canon, Ltd. (252) 88 0 hn L etenans 
Canyon Europe Ltd 86 87 4) |Spray equipment and _ 
Canon, Ltd. (1062) SO oie ettibe injectors 
i Citizen Watches, Ltd. Manuf actur i f 
ee pceeterins (9432) and Citizen 87. 06 87 3190 223(7) cupuber priare 
’ = /~-——- 4 
Clarion Shoji W.K) Ltd. | Clarion, Ltd. (1062) so; as 166] 60(2) [Menufacture and sale of | 
industrial electric 
Saeed er © lequipment, car audios 
Computer App! ications Computer Applications 90 Deve lopment of | 
jEurope Europe ee systews 
Cookson Fukuda Ltd. huda Wetallic Foil and] gg 97 1 woo] 904) Manufacture of elec- Cookson Group 
ar ee rt Senentet trolytic copper foils | pie (soy) 
t issemination, applica |Philips (The 
BES Systens Company, Lte Setnite Chest Sor) 90 300 10 (2) tion and developaent of |Mether lands) 
sys ; . 
DMK (UK) Lieited Daido Kogyo, Ltd. (78%) 85 85 3 35 (0) facture and sale of — 
|Hayami Springs, Inc. (38% springs for safety eens | 
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[continuation of list] 


United Kingdom (2) 

































































































































































































Name of rent Japanese [Date of [Starting Lapi r of local joint ven- 
~ ey a oor cent of ~ Ns ve a pital loyees Business content oe _, ani 
le investaent) lishment pperation{ 16, 688) (Jeparese) (stockho ding x) 
-|Dai Wippon Screen Manu- acture of color 
pep ae ve ay iad Industries, 8s 5 M5 a) scanners, disk drive 
Manufacture and sales of 
= Sports Lisited Daiwa Seiko, Ltd. (108%)} 77.0) 17 102.4} — 183(2) fiching gear and golf 7 
c 
: : Mitsubishi Resins, Inc. Manufacture and sal. f 
i GLK) Ltd — FRbaeeent Resins. 87. 08 88 500}  200(7) nection x ded part ase 
Trading Co. (782) for TVs, OA equipment 
Digi Europe Ltd. Teraoka Seiko Co. (682) 89 8g F) 18(5) |Automatic weighing and |Herbent & Sons 
|Iabel ing machines Lieited (40%) 
Doverstrand Ltd. Dainihon Ink Chemical a Peet acture of latex for 
Industries, Ltd. ives for 
carpets building mate- 
ials, and concrete 
= Koike Coiteh Trading Co. ot) $1. 01 Rubber rollers Dowty Co. 
Dundee Textiles Ltd. Kurabo (37.5%) 30 101] 2103) /2¥e4R9 ane processing o° ltootal_ Groupe 
tae ce. ction Fab e edger et hy 
i Industris, Ltd. facture of ital 
[Dunlop Topy Wheel Ltd | (388) ee 100) 600(0) | eet heels ri a 
IDyic (UK) Ltd Dainikku (59.9%) 89.12 20] 19(3)|Inked rubber cassettes 
C. Itoh iconie Co. (12%) for printers | 
C. Itoh (UK x) | | 
Kyoto ht Supp] y(@.1) | 
i i =| 
Mitcho, - Ine. (882) : : | | 
ELTA Plastics Ltd. Mord (182) 66 ae 1.1 ee perts 
Industries, Ri and travelers for 1 
Eadie Brother & Co.,Ltd [Kanai Jyuye a7} 8 100] 110(2) [Rings and travele | 
Eisai Europe Ltd Ezai (1002) 88. 06 0} = 13(3) [opvecopeect owe | 
: Onamba, Ltd. (512) Manufacture and sales | 
ayy Harnesses Sunitem Electric, Utd. 88 88 230 110(4) | OF domestic wire- 
~~ {a _ harnesses __| 
Enpias U.K Ltd. Enplae Co. (1082) 88. 06 88 100]  35(4) Prat acture and sales of 
Epson Telford Ltd Seiko Epson, Ltd. (1882) 87 a8 800 650 (14) acture of torminal 
ters and personal 
uropean Components Corp. 
European Technologica! Ube Kosan (781) 90.09; 92.04 200 acture and sales of 
[Eurovean Ltd (ETC, Ltd ) aden (382) lastic composites 
Feslente Ailoh Ltd Aiko | yk = of 
Freed of London | 
Fuji Seal Europe Ltd uji Seal Industries, PY 87 SO. 98(6) wacture and sales of 
Fujicopian UK Fuji Chemicals and Paper| gg 3) 0 2 30 acture and sales of 
i + Alm ribboog 
Fusitou Europe Telecom RAD|Fujiteu, Ltd. %” MD on telecommmica 
tre Ltd a (hard 
Fujitsu Wicroelectronics |Fujiteu, Ltd. a | §(Q) {RED on ASIC, and sony 
| 
F Electric Co., Ltd. | acture of video a | 
Funai Electric) Ltd un ectric L 87.03 87 200 150 (6) Sieaeiinen aul Te Aas trad (49%) 
i 
MK Plastics, Ltd other Industries, Ltd. | 9. 1? w 115;  43(5) |Plastic molding 
(at). Kate Toku Iradi preduct 
Co., [td (2), Gifu . 
lastics, is. a, 
ldwe!l (Heir Cosmetics) |Kao, Ltd ~ — | —T ) | a 
4 if ics ° | Hair coametics 
; : whacture and sales of 
ing Senken Ltd Seuhen Electric, Ltd. 88. 08 bi] 8S0 electronic parts ce Ule Ltd 

















id Electronics Ltée Mihen Kegye (1082) 

















nin Europe (td | Ranix Corporation (100%) | 88.04) 88.07 
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[continuation of list] 
United Kingdom (3) 
















































































































































































Name of t Japanese |Date of Starti j of local joint 
~ he ye < Ueresak ot Gortaee iste fie - A per 
_ |capital investment ) lichment pperati 18.000) \C ) (stockho ding x) 
Hashiaoto Ltd ashimoto Formi Manufacture of tr ——— 
Industries, Ltd 9(1002) ae "| wm 118(4) tation machinery — 
<a Wand odin - god putes pate 
Hitech acture of color 
(lu. re ' " o. (812), Hitachi Thermal a 900; 1, 000(14) TVs, VCRs, ond eles- 
kup : mae tronic ranges 
ice] Chemica facture and sales o t 
fpgcnst Delcel Polymers. [eeStrion Ltd. (45x) ® 0 208 RBS resin compounds. and ane 
> ecsoye 
Honda Engeneering Euro Giken Industries, 90. 05 18(8) | R&D manufactur ing 
Office td. technology 
Honda of the UK Honda Giken Industries, 85. 02 008; 400 Manuf act f 
fate ofthe ita Ltd. (1062) ‘ (16) etemstive engines 
Hosiden Besson Ltd. Hoshiden Ltd. (99%) 90. 03 i) 338 Plastic forming of cap- 
Hoshiden Europe Ga (12) | ated a ee 
sets; and manufacture 
and gales of telephones 
_ Micron, ltd Monuf sre _jate Tes of 
awe Micron, Ltd. 
[Hosokawa Micron Ltd (1882) 64 90 (1) ac me = sales o 
lltoya Lens U.K Ltd. WOYA, Ltd. (1@0x) ) 80 aT nom) fier acture and sales o 
; Isuzu Motors Co., Ltd. Tacture of ~~ Compan 
1& Vehicles Lte (482) 87. 08 Ww 4, 300) 1, 780(4) commercial vans (682) widialed 
Ld 
a Ae Fujiteu, Ltd. (88%) 68 Lapitat 13, 300 22, 000 ~ —— 
i articipation 
IK Precision Company Ltd [fnanate Industries, Ute. | 83 89 40(2) (Menufacture and sales of [A U.S. company 
1b? Co. Ltd. (48x) plastic parts for (382) 
- . printers 
Ikeda Hoover Ltd. eda Bussan Co., [td. 86.02; 86.02 437 (4) (Manufacture and sales of |Hoover Universal 
(312) car seats of the U.S. 
Imaginia Int i I ( ome —_ 
saginia International UK yy ome | ins entiniion 
Installed Seating Ltd.  |Kotobuki Co., Ltd |G 5.5] 40(2) |Menutacture and sales of) wiii(254) | 
VC Manufacturing (U.K) [Mi Victor Co., Ltd. a8. Manuf act f col 
fo. Higgs 05 88 600} 48015) [Manuf acture of coler 
Matsushita Electric } : 
we) Inforeations Systems Indvetries, Ltd. (1082) 89. 06 800 50 (2) | Telephone equipment 
KY Painting iyokuni Industries, Electrolytic coating of |, 
Ltd. (Liyokuni Europe) iyokuni Europe 
(452), western Coating oe ne 
Co. and Kuroiwa 
Koki zx tet 
Kato Precision (U.K) Ltd. Kato Spring Manufacturing 88.09) 89. 04 200 30(1) |Manufacture and sales of 
Ltd. (1682) MD parts 
eblie & Co. Ltd Yamaha, Ltd. (79.52) “ 48 a5) 130 (4) [Manufacture and sales of |Keable Fasily 
| pianos (20. 5%) 
Ke Ltd tical i tical equipment for [oo 
- lnkstries ‘td. (1682) a Som Lo jmedical and industrial 
Kibun Co. UK) Ltd : 1 acture and sales of 
) Kibun Co. (1002) 83.12] 88 $80) 100(3) Mors "Teg anaes 
ae froren foods 
Kitagawa MFG Europe iitegne Tekkosho Co. 88.12; 9105 Mechine- tool gerte 
Planned (power chucks 
Ki j 1 Industries, _ acture of metal —_——+ 
[Kiyoluni Europe Ltd = Lik tien) 87.11 87 TD i for precision machinery 
|Wobe Stee! Europe Ltd. | Kobe Steel, Inc. (1082) vy 88 5(2) RAD for plastic zippers 
Kobe Stee! Europe Ltd. " “Tr | 
= Laboratory Kobe Steel, Inc. (1882) RED on diamond filas | 
Komatsu U.K Ltd Komet su Manet eater ing 8S. 12 130} 39514) |Manuf acture of hydraulic! 
Co., Inc. (108%) shovel wheel rotors | 
Koaor i Chambon. S.A Komori Corporation Manufacture of printing 
London machines 
Koyo Be } , Manufacture of ball 
Ties (Europe) it Seiko, Ltd. (1062) | 90. 02 . 115 phen a cellar | 
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[continuation of list] 
United Kingdom (4) 
Name of local Nawe of parent Date of Starting Capital r of Local joint ven 
compan rcent of estab- date of {j l Business content ture company 
affiliated company capital } ates mal | \Lishment pperati ie eee) |i omen) (stockhat ding t) 
Kratos Analytical Ltd imazu Manui actur ing Lo 8S. 06 89. 06 . 150(3) Manufacture of analyzers | 
' fe 7 7 7 ae 
|Kuretake UK Ltd. Kuretake Seikodo | Pencils and pens r 
ic Kyushu Matsushita Elec- | ulacture oF ¢ 7 
ust Pegsushite Electric) ye Co. (68x) Metevenitg 08) 87.01, 1, 200) 469¢9) Monta pristere ond 
; ; rv 
Laure Ashley Holdongs Pic | jusco 34 4 7, 291.8 LU Manuf acture and sales _ 
turing fog of high class ladies’ 
esses 
Lomondside Knitwear Ltd. [George lakaoka Co. Knitwear _ 
Lucas SE! Wiring Systems, |Sumitomo Electric Indus- 89 toact r 
Ltd. tries and Sumitomo Wiring 89 1, 000 (1) Se Firing 7; ee ies 
ae 
Lucas Yuasa Batteries Ltd | Yuasa Batteries, Ltd. 88. 08 400 650 (U) | Manufacture of car lucas UK (S82) 
(S82) batteries 
Makita Manu facturing Makita Manufacturing Co., 88/91. 06 640 6 (4) | Manufacture and RED of : 
Europe Ltd. ry na wie ie |Antici- electric tools 
} pat | 
rley Kanto Ltd. | ~~ 1 Manuf acture and sales of S| 
[tanto Seiki, Ltd. (50%) # $2 Paew! 2(0) [trent panel tor [Marley PLC (S08) 
— Kiko Co., Ltd. a) a 
Marusawe (Telford) Ltd \elx), Supitens Shoji. ry 89 “| 42 (5) Pena actor and sles of | 
oe ea eat UK Sumi tomo electronic and tele- 
Matsushita |elecosmunica- | ———- 
cio Comp cstion tion Industries, Ltd. a4 63 « 390) 170(5) fe om ataneaee | 
tsushite Electric (U.K ) f@toushita Electric Indug- 44 74] 1,500] 1, 621(32) Manufacture of color TVs 
tries, Ltd.(91Z%), Mateu- | , 
ft shite Nous; ip Co. (4) | and electronic ranges "| 
Matsushita Electric tsushita Electric Equi 88. 88 150! 1604) Wonuf acture of various 
omponen Ltd. (402), Matsushita Eler- ' ‘electronics t, 
; ts UK Ltée onics Parte Co.Ltd. (66%) — 4 — eee | 
: : ectronics Li ure and sales art — 
+ nap hegiade lication Equip. Co. 83.07' 90.05 230 18(4) | ptrons for elec 
i 
Matsushita Graphic Commu- fot sah ita Tones te. We 89 %0 CT a) ce 
picotien Systeas U.K )Ltd 1p — aaa 
fact and sal f 
Mexel! (UK) Ltd 80 83 1,600} $00(12) idectapes, i ey 
“erry facture of setal 
iki U.K), Ltd 90 ad 8(3) ids for plastic 
‘ , " Manufacture and sales of 
= Aerials Ltd aoe 76 80 6.12 10(2) + gr ge AW 
iddlebridge Scimitar Ltd 
Wimatsu UK Ltd Mimateu Trading Co. = a ; 
lenwe 106 tsu Wool Products — 9 79 10 39(2) Manufacture and sales of 
isumi U.K) Ltd tits, Ine. 89.11, 88.11 0 as aawet | 
: i chi 4 : " IMiteubishi Flectric Co., 79) 7$ 800) 1, 200(17) |Manufacture of color TVs 
— Electric U.K) mr thaen) ectric lo od Whe 
jwitsui UK Lta Miteuni Electric (1082) | =| 87.12 EE - Tae 
jitutoyo (UK) Ltd = Miteutoye, Inc. (108%) 7 ne — Frrecisien inatremnt 
— ——- 4--- -—-- —< 2 f 
jti zuno (UN) Ltd. ‘Mizuno (1002) 90. 12 Pe — | 2 
—_ ‘ : . : 
|WoR I TEX Europe Ltd. Morites, Inc. (452) 91 91 1S 3(0) | Optical fibers iene or | 
a : scemeepeisilaolisinisiapestieeesiniain --——+--- Tt. 
nan Tocera Co.Ltd | Toshiba Ceramics, itd. | 87.07) 87.12 ME) fod The Horgan Cry 
(492) = _istee] manufacturing proc jp *" 7 | 
; —_ og l ed 
Murata Manufacturing (UK) '0s6 (1802) %0 0 130) 6545) tip caperters rd 
fil 
- - _ ——_—____~+ - 4+ -—----—_—_—-—4 
rray Allen of Toyo Spinning Industries) $018, 124(0) 2 neg Ee gh 
Innerleithen \° ) | | cotton knit wear i 
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‘continuation of list} 


United Kingdom (5) 



















































































































































































































































































| fae of local Ram of (oot Japanese Date of Starting Lapital of local joint ven 
: c percent of estab- te - Business content t 
SV ilisted company capital investaent) Listwent ret - 18, 008) ( —— (stackhet dim 
Rerstan Ltd " Denes | . | acture sales o tic 
nations! UX (ED - “ ed 90 @) aluminum and stee! si (252) 
ae i radiators 
MEC Electronics (UK) Ltd ime Inc. (1082) 81 01) 100 RED and sales of semi- | 
scancaneaien j | it 
WEE Sesiconductors WK) |; | 1] if | —t 
Ltée WEC Inc. (1062) 8 & 10) 6.000) 725(24) ductor integrated cir- | 
: | = —_— cuits (LS! at LSI) 
ectmologies UK) : acture of printers, ~ 
ra os NEC Inc. (1082) | = “| 2.421! T24(28) [eenitore and car 
Bearings Europe Ltd (mec, ita cueez) | 01] 78) =k 260) 790 (sQ) [TT Bearings: steering 
| | | - as, or ged 
= AS peenioean Bal! “Wihon Seiko, (td a! 86.02| el 1 450 65 (6) i balls for ball 
rope | arings 
= European Technology aR $6.05) 88.08) = 1.350) 29958) 'RBD for automobiles : 
-_ = +198) <i 
issan Ibtor Menmufecturing Miesan Technical Manufacture of cars T 
K Ltd - Center (1882) vain as 11, 000) 2, 300(40) (Primera) and automotive | 
ts 
’ — 4 . 
Pisser Yamato Engineering Wissan Motors, [td 8? 90 360 278 (4) |Manufacture of thin 
td ee) panels for cars 
my 7 "Yamato Industries, Ltd sf ' ne 
tet ta (282), Miesen rotor Man 004 9 04 30 4(3) | Machine tools 
Witten WK) Ltd Misshinbo, Ltd. (1662) 72. 06 2 30] 89(2) [Disaster prevention | Smith 
(Misghinbo, Nether lands) a wa and substrates aegeeriee 
or electronic (6.812) 
— lcircuits 
Ohi UK) Ltd Mittan, Ltd. (69.992) acture of computer 
Okura (152), Okura mcisgy = 7]? Se) (12) Dr iahers = 
= —+ —— -- - -— 
Qeron Electrics (U.K) (Oki Electric Industries, 87 ue 80 85 (6) acture and sales of 
itd ‘itd. (1887) assemblies, and flat 
— L eyboard asseablies 
Opt ec DOMK) lta Daiichi Denko, Lt 87.08; 88.04 TESTI Taare harnesses and 
(1862) magnet wires 
— acture and sales of 
Organo (Europe) Ltd Organo (1682) 9. 02 20 4(2) | 
Orion Electric (U.K) Ltd |Grien Electric (1882) 86. 04 Bb §9(10) | VTR 
: nin Electric 9.01 91 01 —_ 75 . 100 (3) acture of halogen 
WIX Electric (UK) Ltd. Machinery, Ltd. (1002) at _ 
Palnics Europe Ltd Tanenaka Group Center | . a Sensors 
Pettenie Hotties [save js unm [8] BM le fe 
Pioneer Electronics Pioneer, Ltd (1882) 90. 05 $1 1,530 Manufacture and sales of 
Technology U.K) Ltd Summer 7 = ‘sqsipmant i 
Polychrose Ltd Polychrome (1082) | = 79 70 6)Alumimm plates for | 
Premier Percussion Ltd. | Yamaha, td. (1082) 8.4) 83 a) MEET) - 
Protec Equipeent Co.Ltd |Wikko Shoji, itd (1eez)| 67.08) 88.05 10 36|Processing machines for 
Ten oO} 290| 1. 300(3) Manufacture and sales of 
= Electronics C. Itoh, Ltd. (287) PCB acceed lies 
T f f 
= She ‘Daiichi Chemicals, Ltd. ~ og weap tio aaa 
— Soo | —_j___ —_ 
Research & Deve lopment ‘Witachs entervering R&D 
entre, Hitachi Europe Ltd Co., Ltd. \ <=t - | ee 
Reyde| Ltd Keconishi Industries 87 89 190} = 330(1) nongy rot gg sales of 1m SA 
4 _jaccessor ies eee tac 
Ricoh UK Products Ltd | Ricoh, Inc. (1887) 83.12 8 550; 650(31) pnd estore ee 
| aaa 
los 6 a. acture and sales of 
Rinnai Industries UK Ltd | Rinnai, Ltd. | ed 
Rose Bearings Ltd Minebea (1082 | 87.12 | | [Bearings | 
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(continuation of list] 
United Kingdom (6) 
Mame of parent Japanese Date of Starti l of Local t 
» Te pee = ated of esta- ie of ki _ loyees Business content hoe Pt aol — 
y leapital inv investment ) lishment poerati ‘ie eee) i ) (steckhoidix ding 1) 
ower Group Ltd - > 1p ebaneecshens | | Cars Rover Group 
y ss 5 
tal Series tani Peal | ee 
| Acquisit jon f j 
Peat tisinie Casting = Ryobi Co.. Ltd. (1082) x” $2 2) 2(0) + mate geet or aa of | 
i Masterline Ltd Ryobi Co., Ltd. (882) 82 82 1] 10) Famtacture and sales of It51<0(208) 
' oo a a al acture of remote | a 
ee GK) Lee BE Co., Ltd. ad a 40) 180) control units, keyboards 
| em | 2nd owit gwitches 
Sumitomo Rubber Industri : 
Tyres UK Ltd Sritene Ruther inde a $4.02 83/4. 000) 1 $100 Manuf acture and sales of 
tric Indus.. Ltd (7%), 
Ohtsu Tire Co.,Ltd. (62), | 
| ! 
Thoapson Group Chacott Co.. Ltd. (106x) | 350 (0) fice chore, Inetarde ond. 
; es Ce } 
Sanko Synthetic Resin a’ 
Gosei (U.K) Ltd EKO Pyar et 87.10} 88.06 180: wo Peel mle, we mis 
(152), UK if _i 4 
Sansetsu (LK) Ltd. Mitmuydi Uny Co., Utd.) 78.11 19 & 36 (3) Menufacture and sales of 
plastic files 
Electric Co., Ltd. T Manuf act f t 
—y Si llama tab. Sanyo Electric mB SF NO electronic ranges | 
Gallen Kamp Pic Sanyo Electric Co., Ltd.| 90.07) 90.09 700/ 7a) ond octre and sales of 
(08x) — instruments for manu 
: Sanyo Electric Co., Ltd., aal Ty OO —~ 
ve Industries (U.K ) (aed). ¢ Flectric 81 300) we ee of color =| 
Trading Co. (482), Marubeni | 
______]and Sanyo Marubeni (28%) 4 | 
Seiko Instruments, U.K Lid | Seiko Electronics |Seall-ecal therm! 
i industries, Ltd. (1002) 83. 10 90 148 0 Sei ~—e e micro 
—__—__—_____— $e = oo 
kisul U.K) Ltd Sekisui Chemical 15.11 78 60 81 (1) |Expanded polyethylene 
Sharp Laboretories of Sharp Co.,Ltd. (182) 0 110 Information processing 
Europe Ltd. Sharp UK (SUK) (88. 6%), technology 
a aoe SEEG) 
Ay Spain (SEES) (5. 7%) 
Sharp Setector ing Co, of Sep Corporation, Ltd. 85. 02 8&5 1, 618) 1, 200(28) |Manufacturing of video 
(1082) cassettes, players, 
electronic r 
ecastrense typewriters, 
— copiers 
harp Precis Corporation, Ltd. 88.07 240 55(3) lEngineer i lastics 
facturing (U.K) Ltd | (1088) une 
— — —i 
Shin Etsu Handotai Europe | Shinetsu Semiconductor &4 8 300 104(5) |Manuf acture of 
awed (SEH Europe Ltd ) Co., itd. (1082) semiconductor wafers 
——____ + —- -__+ 
Plastic Co., Ltd Manufacture and sales of 
Shuwpla u ty Idee: teu Fosan e “ ons 10g) plastic formed materials 
; (452) 
Shr inkewe id Systems Ltd Fujikura Cables Co. wai 83. 04 88 40 17(0) ele ewe ar cones of an svete 
arr se - | nolo and desi 
Sony wu.) Ltd Sony. Ltd. (1602) 73.05 73 3, 350) 1, 800(49) a goo tl Vs, a" 
ay Manufacturing Go. |") thode ray tubes, and 
ts 
a ry _ RAD 
Sony Brosdcast & Communi - 78 175 Design center, RMD, = 
cation Ltd. Sony, Ltd er _| sales 
Star Micronics Mane foctur- | Star Precision 88 #0 360 (4 ) Mona acture of dot 
ing UK Ligited | eahivery Co., Ltd. (106% | printers for PCs | 
ee —  —— —— ee 7 4 
Chesica! Ph te Ltd \Deinihen Ink Chemical 1. 00 Manufacture and sales of | 
Pe a a Industries, Ltd. (1882) organic dyes 
-— ——+ -— —— -4 
Seif Ades ives Ltd Dainihon wee: & | 2) wae = ppoesisen “| _ 
Tokyo Electric Co., ectronic scales for 
TEC (U.K) Ltd. Ltd” Lez) | & 88 00 10 (0) | 
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[continuation of lis 
United Kingdom (7) 
ail Name of parent Japanese [Date of (Starti Capital Number of Local nowt ven 
opr fecal n compan loereant af net oa date r #4 : em loyees | Business content ture ca 
affiliated company of 
_capital investment) jlishment pperation s 18,008) (Japanese) | (stockhold ing 2) 
TP Consumables Ltd Seiko Epson, (td. (S6Z) | 83/ ag 150 60 (2) Manufacture and sales of | 
\General itd (SéZ) printer cartridge 
: ft, Ta (1e87) aa |Manufacture and sales of _ 
TeX Limited _| ‘Wi. Inc. (100%) | 88 88 30 12(1) lrire-r erials 
febuchi Electric UK Ltd |Tabuchi Flectric Co, | 85 85 400! —600(10) Manufacture and sales of 
Ltd. (188%) various potentiometers 
i cs 
; f , ? t ms 7 . Po 
Takara Belaont (LK) Ltd lakers Belmont, Ix 59) 59 160 18(3) [Dental equipment and 
| (1082) | beauty parlor equipment 
$5 $$ —' se 4 
Tekiron U.K) Ltd. MTakiron, itd. (39.52) | 73) 74 190 68(2) facture of  wevy 
Tasura Hinchiey Ltd Vamura Manuf ac tur ing Co 1 89 02/ 89. 02 284 311 (5) facture and md sales of = 
— — + + — ANG _ Pies Yppiles 
Tagure Kaken (U.K) Ltd. [Tamra Kaken Chemical | 80.11! 81.03 27 15(2) facture and sales of 
jLaboratories, Ltd. (1 laa | | inting ink for 
Eee Gnnieatres - ‘anted circuit boards _ 
' lemma, itd. (862) if facture and sales of 
Tenge W.K) Ltd Sumitomo Shoji, Ltd. eae "| 68 330 130(7) TV parts and precision | 
- a jumitonp toi) + = ponones.. : 
) . erasaki Electric 70) 7 1 197 watches for electric ; 
Terasaki (Europe ae Undustries (1082) + — aa fe —+- - ——-———-} 
The Advanced Developeent Sony Broedcast and | R&D | 
jLommuni cations 
— — HO 
The Tomatin Distillery — |[lakara Arewery.l td. (862 86 86 250 3010) Henuf acture and sales of | 
Co. . Ltd. | ohkr a Shoji (28%) paw whiskey | 
The Union Chemicar U.K [Union Chemicals, Ltd. a3 89 20| 16 (1) |Manufacture and sales of | 
Ltd | 168x ink ribbons 
EEE — —EEEE es 
Tompe Saunders, Ltd ome Valve Co., itd 86.10. 86 30 13(1) [Manufacture and sales of |Saunders Vaive 
(5@Z) butterfly valves Co. (0%) 
Toay UK Ltd Mr Indistries, Utd 8) 82 60(3) | Toys 
x Aics acum ta ee eee, Ad | [Manufacture and sales of = 
Toray Textiles Europe e Lte. - at) sidan ae 89.03, 89 650 432(4) synth tic long-fiber teatiles 
Toshi ba Cambridge Research! ‘Toshiba, Inc (lean) $1. 01 91.0) 60 10(1) ‘Research on semiconduc- 
Center j tor basic physics 
oshiba Consumer Products Tox hiba, ( T 81 Ty ( Yen actore of color | 
UR) Uta TK Toshiba, Inc. (1682) |= 81.05 1,700} 696 (5) Fen acture of coy | 
to, Tat ic - $$ __— + { _ te conditioners | 
° nformation te nf n j Tt —-— -—_-+ 
Toyo Systems, Thoye Infaceation Syatees| $0 120 4(4) |Deve lopment of sof tware 
rr - a = = ~ 
Toyota Motor Corporstion [Toyota Motors, Ltd 7 Cars ~ 
t - ~ ————-— ———_—_ — + = inn ee 4 
rw pocroe! Mansfactur' | Toyota Motors, Ltd. | BS anti- 92 1, 900 (60) Manufacture of automotive 
hed ; __ 1H8x) | cipeted | and vehicular engines 
Triefus U K Ltd lta industries, 84 ; 242| ~ TManufacture and sales of | ee 
di d tool | 
| . — fe - - ; | | See Lamon) 001s | 
Tsuda Co (U.K) Ltd Veuda Plactic Industries, | 88.03 88 200 170 (8) Manufacture of plastic | 
itd. (1082) parts for electric | 
ve Meiji (Europe) Ltd de ji eika. Ltd | 83. 12 84.01 5 ————vatas ial i and sales o | 
a , — — = — oe 1e¢8 
UK. NS! Co . Ltd : a7 BA , acture and sales of | = 4 
nine owen Ee eid es 116 (8) Panuf actor instruments 
ited balela Te - ——— + —_—___+—__ -; —__ fand_sensors { 
ni e recisi@n am eike ed 7. 6] 1 — ee 
Industries Ltd Mihon S$ ite | 8) 2) 87 12 600 4.094(0 (0) | Bearings | 
' _—tikvecera, td —T— _ ! | 
Narelco, Ltd. (hice ¢ Corporation) | 62 100 242 Ce Connector bus iness 
oo , (1087) | | 
‘ Fuji Sankei & Bony oe, a Se t — 7 
Virgin is: Group (alten (581 )- at ony | 89.1 | | \Manuf acture of records 
vision | ‘ "Si, and | | 
Nippor Broad ast Co 
— a | | | _ 
ly Mil Co | td f 7 a _| a 
eeottinttaeninn tases prejis Weel Fabric Ce __ [Mel Fabrics Woolmill Co. 
UK) itd te Industries, 18d. | 65) = a Da) ee and sales of | 
<a + 4 — — — nad — enepamnniniens~eepeeimnmnae 
Yamaha RAD Center. Yorn. itd | | R&D i 
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(continuation of list} 
United Kingdom (8) 




































































































































































































































(ame of parent Japanese [Date of (Start of ‘Local t - 
Wisteal tenis Tercent of poate, Hate of in loyees | Business content ture —" 
y capital inv investment) lishment ppper at ion ¢ 10, 008) 10,006) |(Japanese) (atockholding %) 
- iy on new dr Uma jor 
Venqnouch Research Instit 7 Pharmaceuti research ieema’ coll” 
; Yamanouch: Pharmaceut ; oo — : 
Yamanouchi UK Ltd Ts itd (1@8z) _F | “i Tatler drugs 
Yenevak Machinery U.K Venezaki Mazak, Ltd. 80 87 00 260 (9) ining centers and 
Yuasa Battery (U.K) Ltd | Yaga Batteries, Lt<. 81.05] 82.10 300} 470(6) |Hermetically sealed 
Yuken U.K) Ltd Yuken Industries, Ltd. 80 80 1 (1) acture and sales of 
, gona and sales ofS” 
Zeon Chemical Europe Lid Wippon Xeon, Ltd. 89. 04 89 300 72(4) apenremnanere 
or T 
327". : : Manufacture and sales of 
2542")- Radiators Ltd. Calsonic, (td. (108%) 19 19 119} 1, 052(2) sallater teekiae ante 
+-—- —--- — 
ee | stttr ae Indus- | Plating systems re Denso, 
Norman High Co. 90.08: | Heat exchangers i 
France (1) 
Name of local Name of tc Japanese [Date of [Starting Fapital of Local joint ven- 
+¥ ent of stab- te of loyees Business content ure c 
fFiliated company [ESRETL UReectonnt) __[flcheet pperat eden 0 (pase? tstecthehdidg 2 
AMANN VINS SA Kikkoman Co., Ltd. 01 2, 000 Wine brewing and 
(20%) doit’ bottling ” 
agewertt 
a « Se ince $1 
AVK SA Kyocera, Ltd 83.03 3, 100; 100 |Menufacture and sales of 
Akai Electric France SA [Mai Electric Co. (61.35) og] g1.08| 2.1601 $5910) [Merwfacture of audio Tone individual 
. . Mitsubishi Electric Co. | ; , equipment and Rs (3.672%) 
Alcan Toyo Europe eye Aluminum Co., Ltd. 82.07; 82.07 3,000; = 103(2) |Manufacture and sales of Aluminium Alcan 
(862) aluminum paste de France (20%) 
Allia Tote Kiki (252) 85.05 1892 | 17,750! 2, 400(2) |Sanitary porcelain Finland Sanitex 
(FX) 
7" Eee i 
Alpine Electronics France | Alpine (492) , 90.05 360 300 (1) |Manufacture and sales of | Schneider Co. 
ARL ider Co. (S12) | auto audio equipment (512) 
Sa — 
Amada S.A Amada, Inc. (16.6%) ag. : ; - 
as fete Songer, | 08) TN 2 i eeeceaca 
(18 6Z) Read a Metlex, machines, and punching 
(abl (Germany) (2.2%) 
_ — =——*= = 
Ammann-Yanmar S.A Yaemar Diesel (5@%) | 89. 10, 1. 000 32(]) Manufacture and sales oa Penman (582) 
ae cia! See | 20) et eeevsle” 4 
BK I. i eeery + | ag.a2) 08.02 =) 3 Foods | 
__jlta” 50) en a | 
[Barudan Cornely S.A “TBarwdan, Ine. ; 89, ag c a) Aaa 
Beaute Prestige _ 7.01) Developaent of 
International S.A Shiseido, Inc. perfumes and cosmetics 
C “Canon Co., Ltd. (87.3%) 4 Copiers, electronic 
Comm Oretagne SA Canon $-8. Geneva (12.729 98 oe typeeriiere, and fas | 
, ft 4 __sachines ae 
Canon Information Systeas Reo | 
R&D Europe Canon Co., Ltd. 
a eae - = 
Carita SA Shiseido, Inc. (1002) "| 11. 100! Contractual production 
=e mn of cosmetics 
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[continuation of 


list] 


France (2) 






























































































































































































































Name of local ~— Ra parent Japanese Date of Starting| Lapital r of Local pin ven- 
affiliated company Ay percent of estab- tin 18,606 loyees Business content ture c 
nahi ee | [capita investment ) lishment tty ( ve) leteckhe din 1) 
Ceca Alteco SA Alpha Giken, Inc. (502) fT Aesives ASA 
Chateau Beaumont Suntory Co., Ltd Wines 
Chateau Bligy Suntory Co., Ltd Wines i 
-eliieeiiacainamiemumnecnsen .— ee Cae ee 
kia Citran (ae) Co., Ltd. 87 87 4. 000 38 (2) [Manufacture and sales oft 4 
 atieaieaeadabictnaeepaeceaiets a 
Chateau Lacaze Danihon Real Estate a? 2, 600 10 |Menufacture and sales of 
Chateau Lagrange SARL [Suntory Co., Ltd (1eez)] 8d 89] 12,950] 6 7(1) [Merwfacture and sales of | a 
Chateau Reysson S. ARL aaa Co., Ltd. | a 1. 320 12 (0) Manufacture and sales of | 
‘ncailcseetetincin eae e a sapsecescneyenceeoes 
Clarion France S.A Clarion, Inc. (95%) 83. 08 4 2,028; 209(3) facture and sales of 1 7 
Comaboko SA —~«é<C«~*t*«s«~SC ued (17.5) acture and sales of | (Commpetu) 
Hoko Suisan (17.5%) 90.07) 91.03 700 36(0) ocessed foods (crab (esx) 
p—-——-—-  —--- - —-=- — —----$—— - 
Comp agn ie a cene pom Dainihon Ink Chemical 
Encres SA Industries, Ltd. Ink 
b~ - — ------ ----— ——— — -— — -+ ———— 4 -- — — -— - - 4 -—__ ——_ — 4 - -_-_—- -— —-+— — 
(ome ie Europeenne Pour Towhibs, Inc (33.32) | 86.10) 87.08 2,500) = 2252) | Manufacture of Thoason (33. 3%). 
La Fabrication D Enceintes electronic ranges AEG Haus erate 
ge sera 
{cEFEM) Owes SARL AG. (33. 3%) 
sar eACEEAP EARARIRES (7PUEGEE TE ~ ——____—_ 
Compagnie Generale Hattori Seiko (99.52) 86 83 11, 204 260 (0) [Manufacture and sales of 
Hor logere jwatches 
Croasys S.A ‘Dainihon Ink Chemical 7 Fan "tle acture and sales of 
Industries, Ltd. (882) printing materials 
ccs teeeRadsnecaneseestael poe Ven J 
Daiichi Sanofi pein Pharmaceuticals 89. 12 100 Medical drugs [Sanofi (498) 
} —— —+—____ ____ — 
[Domaine de Fontseche [Witke Whiskey Co., Ltd. | 99.91 0 10] -4(0) |Whiskeys | 
+ —+ — —— +4 
Doma ine de Real f Or Sadoya (1062) 83. 06 Wineries 1 
: Sumitomo Rubber facture and salet o 
|Dun top France S.A Industries, Ltd. (108%) “4 “ 17, 18} 2 108) tires, beds, ~ =. 
sporting pre- 
ani, : [Sumi tomo Rubber Indu 84.07| 8407 1. 500 lau (ie compa sales of ne 
er Indus- 
bunlop Roues Ser! tries, Ltd. (Dunlo ; jautosotive wheels 
race 5. A) (uaaz) oo Tedeale) 
ELRISA H.S.1. (58%) 20 Computers (a) 
saa teens SARL L. Dainihon Ink Chemical 2 Manufacture and sales of 
aren eee Industries, Ltd. (1082) printing ink 
ee ee ey 1, 900 130 (4) (Manufacture and sales of Six individuals 
We Engineering France of Seiko Epson) (992) | 83. 11 8S Seated orishere +7 
acannon sas + eee 
Epson France Seiko Epson, Ltd. | Manufacture of printers ee 
ip. 10 -Trenda _ Kobi , Be ng 7) (Manufacture of sales of [Schneider SA 
Ernault- Toyoda SA Us pee Sei Co., Ltd. 85.04) 65.0 20, 000 420 (7) lathes and machining — 
Toyoda Tsusho (82) centers (MC) 20% | 
Fschea SA ‘\Qeiniten Ink Chenical Manufacture and sales of 
Industries, Ltd. (1082) | adhesives 
celeenaebnaaents jf pa ie e | —— 
Manufacture and sales of | 
furo Pentel SA Theat) Co., Ltd. 6 6 500 50 (6) aquatic 01] preseure 
Corel ‘teui Metals ar 8 19 acture and sales of 
Eurocel Co ita taal Mining 85. 12 8 8, 600 100(2) yey copper foal 
a { ; rinted circuit boar da 4 
Furolysine S.A [A inom to te. , Ltd. (562) 74 76 15, 360 210(1) cory ay vet py nee ©" ORSAN (50%) 
ae 2 io | jai and (slenion) a 
Fier aie SA MO | al wl ace 
Filtex Criswell Ss A okawa Micron Co., Ltd. 89.04 76 200 aa eheral filter cloth 
ie fon ke te he Manufacture and sal ao : 
Firestone France S.A Br idgeatone, Inc. (108%) 88 sal 27,200) 1, 808(2) ‘tires oaied sales o 
aren prpaae $ oo 1()) [Manufacture of 7 
Furukawa Equipement SA wtele to Lid (iba) 89. 10 _, 20] min eetwe & ll | . 
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(continuation of list] 
France (3) 
Mame of t Japanese [Date of Starting £ ] x, 
oT il Loted company percent of estabd- te or’ eve ¢ = 
t pperation (stockhe din 1) 
ral Biscuit Glico Ezaki Glico Co., Ltd &2.03/ rale 
France (562) (S0%) 
———— b—- a =e 
; Derufacture and sales of Ripolin (a ab | 
male be Seg, || 0m Peri ee G 
Giga Instrumentation S.A |Advantest, Inc. (9.72) % 16) -2.717| 872) Manufacture, sales, and |(Banexy) Group, 
development of elec an investaent 
tronic instruments bank under the 
Paris National 
Nihon Sheet Glass Co., 3; 2, 00 50(1) | Electrically conductive |Seint-Vit 
Glastron SA me oe ass Co Capt tal | —_ feo ne c ve cat itrage 
participation 
[hn tie” ee 
Grands Millesiaes de Suntory Co., Ltd. (46%) ba 88; 674. 102 115(0) [Manufacture and sales of |Garantie Mutue!- 
rance wines e Fonctionsires 
= Seiko Paris SA — Mattor: Seiko, Inc. (1082 73 13 30 000) acture of precision 
~ Honda Giken Industri — acture of walking | 00t~*S 
: ' 1 ries, ure of waiki 
ee France Industries onde Giken Industr 85 8) =, 000—s«11044) ver inrererre an ng 
i - + tillers + 
lHosokawe Wicron Europe  Hosokaws Micron Co., Menufacture of dust 
Filtex Company iLtd. collectors 
Inatitvt Winory de of ‘Aisio Seiki Co., Ltd. 86 86 1, 000 12(8) _ mo were conversion n gociete, Lyoncice 
eon 
> + , : 
Iris Instrument S.A Ohyo Chishitsu (49%) % 91 1, 600 25 (0) Manufacture and sales of (ot0! po - 
geological survey French Ministr 
bs sees : — fof Tnduatiryi S22. 
Itoh Denki Europe S & = Itoh Electric Co. (49%) 87.1 120 4(0) |Manufacture of belt Soafy Interna- 
conveyor aotors tional (51%) 
Itokin France S.A Itekin &Co., Ltd. = ,——i«i | BA, 800] 36(3) [Marat acture and sales of 
ST. Frece SA Ft et Co., itd 87.12 a9 5, 000 21 (4) Manufacture and sales of 
ST connectors a 
J2T Video Tomnerre SA Japan Victor, (td (S@Z) 87 87 4 700 600) VIR Thorson (Te le fun- 
ken) (S08) 
_:* - Manufacture of audio _ 
ees France pty. ee, Nase 89 88 4, 300 230 (6) lequipment, such ac MIDI 
co a? ae a ——;Senkera 
[Kanebo France SA Kanebo, Ltd. (1682) 90. 12 25 3(2) |RED for fibers _ 
— ; a "7 Manufacture and sales of 
- Chambon S.A Kemer i Corporation 89. al a9] $000, 418(7) Manufacture sod sales o _ 
—- 4 pacer equipment 
Kyocera Manufacutur ing Kyocera, Ltd. (1082) 9.12 1, 080 5(2) | Laser beam printers 
France SA ; 4 . ‘ | 
Laboratoires Rediatex ca ee Statin, oo) 0 alia and = — 
; Takeda Pharmaceutical l rect sanuf acture sse a 
Laboratoires Takeda SA (ee tries itd. (58Z) ahs medical drugs (5C3) 









































‘Lecoanet Hemant 



































iLecoanet Hemant Pret-a Sanei Sehevest ienal (45x) Haigh-priced women's . 
jporter SA Meyball (42) dr eases = 
Ty “6S 13S| A) | Panel ; T a 
{ 65) 65 ] acture of c 
Lovis Royer SA Suntory, itd (992) “| | ~ brandy ognac L 
— Tn | T 1 Maral acture and sales of 
’ Y $00) 1, 30$(13) ature es of |Picardie 
oS Maen itd. - i ae - ” | ines for eotorized | Investissement 
_ [Meter Eurape ©. (19.62) | | bicycles, bicycles, and | (|%) 
GATHER S.A ‘Deikin Europe KV. + ul t0 1000) [Air-conditioning and | 
(19. 6%) | | i heating equipment 
Industrie. S — teary Mechinery | “$8.10 siz! es and sales 0 _ 
v Industrie, A - ) i\ | 4 electron beas irradiation eqipment 
Minolta Lorraine SA inolta Camera (o.. itd #0. 02 31 hes equipment 
i 1082) [Nathan 1 yr | at 
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{continuation of list] 























































































































































































































































France (4) 
Name of local Name of garent Japanese Date of sorting Capital of Local joint ven- 
c rcent of estab- eof i l Business content t 
affiliated company aol aoe sal jLichaent a. oom ” ( oxece) (stochhot ding t) 
Mitsubishi Electric France Bey tikes Electric Co., | 99.0). $1 7,577] 221. (6) |Manufacture and sales of 
SA Ltd. (1062) car phones 
ita Seiki Europe SA Poul Seiki Tndsotrien, 75/9] wal s11an) Manufacture and sales of a 
libri Seiki Seisalusho i Seiki Mary maf acturing | 88.11 RED on machine tools 
MGK Beryico France ihen Gaishi Co., Ltd. 4G 71 . facture and sales of 
A Gery ee +—++ — + doe — 80) conduc tors 
NGK Spark Plug Industries |Mihon Tokushu Togyo Co., Sparkplugs for autos 
rope itd. 
Nomura Shimada Design [JUNKO SHIMADA | Fabrics 
Nordi SA t~*™” ~~ Painihen Tak Chemical - tT 420 acture and sales of Noreetex S 
' lIndustries, Ltd. (242) Polypropylene bande for |sgrartes S.A 
: 
: . ets for transporta- 
| SA [Uchiyama Industries (48x] $0.01) 90. 01 $50} 33(2) es ‘ Procal (60%) a 
IPanssonic France S.A Mateushita Electric 87 87 6, 000 183 (3) |Maruf acture and sales of 
Equipment Industries, videotape senereare, 
Ltd. (1062) hi-fi tuners, and video 
Honda Giken Industries, 3| 
Peugeot Motorcycles SA a Ay ries si) _“ 1200 (2) Fa Ecia (75%) 
-—- +——- —  -¢—- --—--—-4# 
igrane Poulenc RPTanabe Tanabe Pharmaceuticals, 87.09 | 100 R&D on medical drugs Pt ae Ponlenc 
SA Ltd. (S8z) Riorer Inc. (50%) 
Pioneer Electranics France|Pioneer Co., Ltd. (782) 83. 12) 85 1 85 (8) | Manufacture of speaker (Musique Diffu- 
ISA systews sion Francaise 
[Powerex Europe ta the et Co., | 86.01) 86.01 3,000) —-250(0) | Power components individual 
Presaatic SA ye Co., | 9.1 yg 03 #0 12/Metal precision press (Model (Co (58Z) 
—_——_—_- -______—_—_- 4 —eipaled }_ ———__—_> —— _—F 
Radiatex SAGAMI GU 
mitomo Rubber indus- 4 07) 407) 50 80 [Manufacture and sales of 
rics. lid, | couches and beds 
“ae . T T T — a 
Dainihon Pharmaceuticals 89 | 100 R&D on medical drug and | Rhone 
Co., Ltd. (582) | | related product ” i 
Ricoh Industrie France Ricoh, Inc. (1082) 87) aa 14,900; 350(19) —— of copiers ee 
a and fax eachines 
$D.K Kemeod, Inc. (582) T 5 49(1) Manufacture of tuners, — 
(Sofredor Trio Neneood) ' te) — Oe players, and cor 
Sumitomo Rubber Indus- 
ELA SM. tries, Ltd. (dul 07; 407 30 200 |Retread tires 
T.CMSA Mitsui Bussan (182) 88. 04 Teeadesture a coles rime 
Ss Miteui Co. of France = oe forklift truts Pre 
(182) = S firee(i 3) 
PRETEC S.A KG Group (98%) 9.09} 90.09 1, 200 $0(4) (ereewit beards printed [sas Towson (108) | 
int-Germain France SA | Tokyu Foods, a -— ™ 79; 79.09 390 8(4) Production and sales of | a 
js Saint-Germain F ™ breads and pastries 
Foods (14. 32) 
ansetsu France S.A Sansetsu Express Co., a 46 197 1402) acture and sales ; 
king gateriais _ 
we Manufacturing France| Sharp Co., Ltd. (1082) 89.05 6. 300 O\Copiers and telex 
ines 
iseido France SA Shiseido, Inc. ] = and sales of — 
—t aes 
|Showe France SARL. Showa Wires and Cable Co acture and sales of — 
(1062) * ad ” 120(6) wire harness, and heat 
= ' 
Soc iete he Civile @ Exploita-| Itoh Ham Co., Ltd. if | of | an 
i ton = ta ‘ieen) 87.11 87 l 12(1) | reduction and sales of | 
iru- Ito B 
Societe | France Couleurs TDainihen Ink Chemical 7 ‘Manufacture and sales of | 
SA | Industries, Ltd. (1062) | | printing ink 
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(continuation of list] 
France (5) 

















































































































































































































Name of local Name of gorent Japanese Date of [Starting Capital of ; Local joint ven- 
: c recent of estad- te of Lin 10,080 1 Business content ture 
affiliated company capital investment) lishment ati ema ) areve (stoctholding t) 
Societe Nouvelle Routland ipsinihon Ink Cheeical | 1, 000 acture and sales of 
ISA Industries, Ltd. ynthetic resins 
iete de Mecanique Koyo Seiko Co., Ltd. 67 67 6,000; 740(5) anot ive ts | 
vTRIGRY (382) feces par Renault (652) 
_—— —_—-- -+ - - a —- + Ee —--+--- — 
lete des Fibres de loray Co., itd. (782) 83 85 1, 300 100 (2) acture and sales of Atoches (30%) 
SA. (SOF ICAR) ” nO ies 
acture and sales of | 
— SA Sony, Ltd. (99. 992) 73. 02 80} 23,900) 1, 900 (30) |i act tes vide 
cassettes, rs, 
Pd I 
[Sov i tec Rashi Glass-Glover Bel! 8s 800 20| Glass beads | 
Co. (1882) 
Stanley Idess SA _ Btanley Electric Co.,Ltd. as; 88.11 25 2(0) LCD display systems for 
+n _ 
Sumitomo Chemica! France [Sumitomo Chemicals, Ltd. 9.08; 9.10 700 4(4) acture and sales of | 
is A agricultural chemicals at 
ift Adbesifs SA Qainihon Ink Chemical 500 Menufacture and sales of | 7 
p——_ 4} -. -—+ + : 
ynthelabo Tanabe Chiale | or Pharmaceuticals, 87. 06 90 0) 1, 000) 16 (0) [Clinical drugs (calciuer French Synthe- 
A (Mourenx) Ltd. (S82) antigens ) labo Co. (S@Z) 
France Systee SA RL lebye Electric Power Co.| 8.06 0. lication "Tee France SA 
ee _ “a asftanre Ver © goods (15%) 
4 ->- -- + 
oe International | : 
[atoretors Stet Pertusery Reoperdtion, ltd. (1eez) 78.10; 7810 4, 000 71 (2) |Perfwae preparation 
. ‘ +- + — - -_~ —--— ——¢q 
Rehmsten Tetmates Co 
_—__ ---_ -———_--_---_-—_—_-_ —— — — eC — —_—_— =q 
etres SA =. Co.. Ltd. a Manufacture and sales of 
Three Bond Europe S.A Three Bond Inc. (1062) 16 78 $00 25(4) {Manufacture and sales of 
Todenco France lokye ‘aan Industries, | 88.02 500 4.(4) | Wires and cables 
a — = ———— — - 5-H 4 
Tomy France SARL ‘Tomy, Inc. (1082) 8s) 86.08 115 30 (0) | Production and sales of 
Toraya France SARL Toroya, Inc. (1082) 8 80 600 2a) freaetion oa ale of | 
Toshiba Lighting Products | Toshiba Litex, Ltd. 87.06 87 2, 200) 87(2) Manufacture and sales of 
(France) SA (1082) | apiere and fax eachines 
, Toshiba, Inc. (68.12) 8 599 . ont 
pestis Systemes (France) leshibe Europe (Si) 6.06; 86.10 8, 309) §93($) Manufacture of copiers wus 
—_—_—_—_—_— }+—- —— + + 
France S.A. i i tt Bedd: 
rece SA inno p eet a %| 35 640) 1, 100(1) "Bedding 
Sumitomo Rubber 
_thcies. Lid) | , 
Triefus France (Applica or Diamond Industries, ‘Manufacture and sales of 
tions Industrielles du Ltd. (33.32) \diamond tools 
[Diamant ) 
~--— - -—— ——_4—— 
= France SA Mecol, Inc. (1082) 90 0) 2,550 $(2) Product ion of underwear 
Production and sales of Io ce 
ker et Charhon SA Kakiuchi Co., Ltd. (482) 87.11 14 ‘men's clothing and pd S.A 
Nansha Electronique Alsace | Yamaha, Ltd. (1682) 8g 90] 3,900' —s-78(S) Manufacture of D | 
SA | players 
Yemaraki France SA WWasazaki Bakeries, (td T 8 8s 00 13(1) Production and sales of | 
Yamazaki Mazak France SA |Yamezaki Mazak Co.. Ltd. Machine tools _| 
? ? (9) Manufacture and sales of | ~ 
Noshida France SARL vesnide Industries. Ltd. 6 2 2, 000 202 (9) slide fasteners 
Yuen Europe SA Yaushire, Inc. (05) ond] 06.04] 06] 1.0001 0003) ltmrstactore and calee of Sodiest (10H). 
aT the parent com ome Lordev (5%) 
Yaaahiro (582) | 
_ + —> —— 
lee ¥- ae Tr Chemical — | Polyester resins | 
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[continuation of list] 
Germany (1) 
























































































































































































































Name of local Name of arent Japanese of Local joint ven- 
TF cent of t f Kin 10.000 Business content ture c 
oT sliched cmnpany investaent ) ; ; (Japanese) (stockholding X) 
curom Plastic & Engi- [Fuji Seiko, Ltd. (33.32) 7(2) [Merufacture and sales of |Sansetsu Gabi 
ring GabM Kiken Kogyo (33. 32) plastic forming equip- | (33. 3%) 
Aichi Electric Co., Ltd. | facture and of 
fs Electric Gabi (42), hgane ich " 88. 05 70) 24,8) Me moire nd cales iT 
ectric ; f 
(8. 62 | or copiers and printers 
Alpine AG |Homokane Micron Co., Ltd} @7.11| 87.11 500!  $43(2) Manufacture and sales of 
r equipment and | 
: acture es of 
oe Electric Europe GabH Ales Flectric Co., Ltd. 79.11 88 6,950;  250(8) tic heada, tact 
i 
Semiconductor sanufac- [AGA c in 
poo Gabk Higoes Oxygen Co., Ltd. 90 250 turing related Sued Veet) 
Kraftfahrzeug technik |Ono Group (16.72) Automotive aluminum 
|sheels 
a Licht-und Vecumtechnik/ Ushio Electric Co., Ltd r acture and sales of 
ighting equipment 
: acture of galvan- = |(Kleckner) 
BREGAL Gabi ai ip Co., 9. 11 arin 0 pe plete (S812) and 
. ’ (Rautarook i) 
Manufacture and sales of Robert Bosch 
r Magnet Technology TOK Co.,Ltd (58x) 91.01 1, 000 ere oe os Rcber 
Bando Chesical Industries |Bando Chemical Indus- 78 8? 200 25(1) |Manufacture and sales of 
(Europe) Gabi tries, (td. (1882) copier blades 
Benoec Ferugteile Gabi Inoue Corporation (252) 86.10, 88.12 00 40 (0) |manufacture and sales of ee 
Sakahe 
ae oe (Fibritt) (12%) 
[Bui thaup Gabi Co. Toto Equipment Co. (352) 1949 3. 100 $70 |Sanitary porcelain ~ re Toca gover 
Canon Gi 1 Canon Co., Ltd. (812) 7 7 ; |Manufacture and sales of 
iessen Gab! Canen Europe A.V. (182) 2 2 . 620 (22) copiers and photo sensi- 
itizen ch, Ltd. f 
Marubeni, Ltd. (15z) ~- ow ah ade 
Citizen Unrentabrik Gab [Citizen Trading Co 75 30|  44(3) [Manufacture and sales of 
lo Getriebebeu Lorenz [Sumitomo Heavy Machiery oca 
liveren abt * Jindvetries, itd. (9x) | 74% = ‘o we Meduct ion gears ot individual (182) 
DIC Beteiligungen GabH — [Dainihon Ink Chemical ai 
ie Industries, Ltd. R&D on resin polymers 
Denon Consumer Electronic Nihon Columbia Co., Ltd. 88.04; 88.10 600 165 (6) | Manufacture and sales of 
(1082) audio equipment 
Develop Dr. Eisbein GabH & Minolta Camera Co., Ltd.| 48. 06 o 700}  460(14) bonuf acture and sales of _ 
EDS Engineering Gabi Yazaki Sogyo Co., Ltd. aa. 06 50 45 (10) lopment of auto 
Foun GabdH Tadano, Inc. (1082) ‘I 1845 5, 0 470 (0) acture and sales of 
Fuji Magnetics GebH Fuji rt Files, 87; 8806 "§, 000. 16) (11) Manufacture and sales of — 
[Fut Seal Gabl Fuji Seal Industries, 79. 02 79| 50}  40(]) Manufacture and sales of 
ta. (108z) plastic wrapping materials 
Fujitsubo GebH |Fujiteubo Giken Indus- 87 89 10 12()) Manufacture and sales of _ 
tries, Ltd. (1082) automotive . 
Funai Electric Europe GabHiFunai Electric Co., itd. | 88 09 1. 470 mably and prediction 
urukewa GabH ni wie tt and Bf ry] 3,900} 275(11) acture and sales of 
- —_4_ —____- - —+4 
i] Aktiengese!ischeft [imax Inc. (33.32) 189} 1891 3, 008 $44 (3) acture and sales of Gail Aktiengese - 
celain tiles Ischaft (66 7%) 
ee ~~ f ee a 
poeeant as Kao Co., Ltd. (98.132) o) 0) and hin care pred individeal 
| }. oj in salons Dotter (9. 872} 
Gould Electronics GabH Wihon Kogyo R&D of electronic 
materials 
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(continuation of list] 
Germany (2) 






































































































































































































Mane of lecal ome ll le geod pete, « of [Starting pital ; of a local joint ven- 
t ee ure c a 
So wey capital investment) — Lighment pera verks’ ) | [(stockholding i) 
Guh! |kebana Gabi Lao Co.. Ltd. (58x) 4 86. 7 a6) 500 Tin Manufacture and sales of Baiersdorf AC 
, jshampoos and rinses sed 
Hancmag A G Komatsu we 1635 1835 }, 643) A 700 (2) avertoiey lige cml 0 —— 
Hartgarnn Druckfarben GabH [Dainihen Ink Chemical ] l, 20 7 ture and sales ef | a ~Y 
Industries, Utd (1082) an inks 
oo t ae Tororo 
Heidenreich & Herbeck Makino Milling Manuf ac- 78. 10! ) Manufacture and 
rkreugmaschinen Geb! turing Co. ing = — ir hining centers anc i + ane —" 
Heinrich r Sinto Shinto Industries, Ltd. a 400! — 219(3) Manufacture and sales of THerbert Grolle | 
chinenfabrik Gabi (912) feasting machines na 
Hitachi Consumer Products [Hitachi Manufacturing 283) 2.000) $00(9) Manufacture and RAD of —_ 
(Europe) Gabi Co., Inc. (1082) and (TVs 
———__—— _- ————$— $$ —__ ____ _ —_—-— 
Hitachi Power Tools Europe! Hitachi Industries, Ltd. 73 be) 1, 000 62 (6) Ivenuf oc tuce and sales of 
Cobh (1082) | electric tools 
Hitachi Semiconductor | (5) Manufacture of | 
(Europe) GebH eg Aah a0 $00 250 (6 jsemiconductor intecrated 
-— -—_-_—_—- - — -- = — ---_—- ¢ —_ 
Honda RED Europe GabH honda gay | Labor a- aa 7 on autos and 
tory, Inc. ) i __mtorcyc les . eee 
Hnsokawe Wikropu! Gah! Hosokane me Co.. Ltd.} 85.03) 85.03) 0 -80(0) Menufacture and seles of 
seianiiesigiadahetae ion oe teens iin power mactunes __ 
Hoya Lens Deutschiand Gabi Hoya, Ltd. (1682) 79.05) 78.05 2, 080 6 89(S) Manufacture and sales of 
lamer Group 01 Optical a Manufacture and sales of 
+ —+- diagnast ic Lest drugs i 
Integrated Circuit Testing agen 87.11 87. 11 40 Mapufecture of electron 
Geselischaft fur Reet. Inc. (308) beam testers 
Haibferterpruftechnik Gab) 
J.S.T. Deutschland Gab Mippon Atsuchaku Tanshi | a4 gg] 64. a. 2900) Connectors | aad terminals: _ ; 
J?T Video (Berlin) GebH Sales Co. (1802) | gp 95 82 2400/1, 100(1) wanufacture and sales of ‘Thomson Consumer 
pay Victor Co., L td. | VW det Lype VRs F mabey = 5 
'°a ce ' 
JW Magnetics Europe Gaol |lfiben Victor Co., Ltd. 81.12} 83.03) 200026646) feewtects re of video 
anzaki Paper Co., Ltd. 71 ; Production of heat. {Sandere (47.52) | 
KANZAN Spezial Papiere (a7 82). i's) | 90. 09 fei 10 ia rp somplalng Sanders (47.52) 
———E es + cee - al 
) Manufacture a ond | sales ror 
1 boiler Tech. Kopierwalz- Kinyosha, Inc. (49.52) 87 87 700 a4 Leilacen retber rellers felix Rott 8 
jand Teflon rollers fo 
: 1 | __ jcopiers _j | 
Kanebo Information Systems /Cancho Co., Ltd. (1082) 0. 07 } 0 1516) | [Cove lepaent of commter 
|sof teere 
ksi ee 
Kao Perffkta Kaw Co., Ltd. (108z) al a7 200 oa) Mewt acture and sales « 
- _— . _—— — en —. -—- — ———d 
Kili Pharma GebdH ujisame Pharmacenticals 33 50 | 08011) Manefactu ¢ sal f qt Pt 
nge Indatrieg, 186. (Sin, cite | 1 [prrasces e ad soles thage ares 
u))sSaam o We ici ion i 
. feign | + - - + ——- —4 
~ poe Machines te Co., Ltd. (188%) a a7 al 150 (10) Manufacture of -opiers 
ecturing | _ 
Kubota Baumaschinen Gab |ubota, Inc. ” as} 1600180 (10) avectes of awl 
———$—— $—__ -  —4—__—__-+ + —- — 
Kurita Europe Gabi Kurita Industries (82)./ ggg) 90.07 150 14(3) Paratactore of water _ 
C. Itoh Fine Chemical treatment chemicals 
pandas Hedin: Ind. beatae ip) 23 4500 1, $000) ir products for digital _ 
ate! a ae ~~ itd. (74m) 10 Ma $00 280(0) ‘Manufacture anc sales of fin ane vada 
ri drugs (262) 
Vi Wetmushita Derki 5 ~S”:*Ca#acawe af Os ; re — 
B. Video Gablt ftlectric tqsignt oe © a — rian 
S. Relais Gabi Patou its, Dene (Electr mM) 10M 2a02) ast yt | 
— ——_ 4 — -———~-— — _—_-— 
Matsushita Come Lia 164(8) Manuf actune of copiers 
ine (Europe 
4 + ; + ———_ — -4 
Matsushita Commmication 8S 0 81 (2) Manufacture of aute 
y . 2 od © ig nt 
= Denki Sangyo. Ltd. (482) = 
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[continuation of list) 


Germany (3) 





























































































































































































—_ of ent Japanese Date of Start Capita! of local joint ven | 
» toy a mr \percent of estab: te of nie. ow reine Business cantent twee c sy 
capita investment ) listaent poerat ion ) ) istechholding 2) 
la tsushi ta Electric Mbtor |Meteushita Denki Sangye. if 812 887.05 0 93 (4) Manufacture of OF ick Stan Gobel 
(Europe) Gabi Ltd. (952) | | equipment motors Mas 
nal ture and sales of | 
tsushite Electronic teushite Denshibuhin “ 87 1, 0B} S06 (8) Par facture and sales © 
Components (Europe) Gabi eet Parts) Co, | —e wr! r 
Ltd. (1082) | | lies r cont 
-———- + a —— 
latsushta Video Manufac- [Meteushite Denk: Sangyo, | 86 04) 2500) OSS) |Mamufacture and sales of 
ing Gab Ltd. (752), | me ath 
poe Motor Corporation on | ‘|RBD for cars 
Europe RAD Representative |Mezda, (td. (1082) | | 
fice | 
> i i - 
lel Gabi Mora (Dairy | 72) 15 1, 08 100(2) |Preduction and sales of Jud Mulch (48T), 
Products Industries), | dairy products VC OM). 
Ltd. (262) | | ry Stoxx @n la 
i 
. a 
itsubishi Electric Savane | Mitsubishi Electric Co. nw | Lm 20(3) acture ad sales al 
Technolagy Center Ltd. (1082) seaicombactor devices 
itsubishi Motors Europe Mitsubishi Motors, (td 88.01) 83.01) 40 57(W) [Benign and RM) centers —_ 
V. MAD Center (1682) | \for autos 
——————————— ee 4 
tsubishi Semiconductor Mitsubishi Liectric Co. | as 7 700 Maul acture of 
Europe Gabli ted. (1082) electronic parts 
rate Electronik Gabi ler ata Manu! ectur ing Co & mil (om 357 (7) Moral acture and sales of | 
Inc. (1062) | byor id IC cor amac 
—_—— jfilters _ 
WEC Electronics (Europe) WEC. Ltd. (1082) 73 \ as! Jeers ac ture. sales. and 
Techno! ’ RED of semiconductors 
aad | 
r hg electromac 
SS | parts i 
NTN Kage | lager fabr ik Gebli WIN (18ez) , MLW) WR 600 133(6) Pama acture of bearings 
Keumuns tersche Maschinen Murata Machinery, (td. | 11) 42 |, 0 341 (0) | | |Orenical fibe> sachines Babcock BAG 
und Apparatebau (352) 
Wikkiso Deutschland GabH |Mikkiso Co. itd (108z)) 73.10) 72.10 m) 
triches Diset Phame Gabl|>.5. Pharmaceuticals Ltd. 89 as 
lympus Winter & Ibe GebH /0! Optical Inks  —-- 79.01 100) -190(0) Medical equipment Nee individuals 
tries, Ltd (782) a r ape) (32) 
——E —_—— 4 . Ege 
suka Phermeceutice! Oteuka Pharmaceut icals, a2 | 121) Trap on medical drugs t 1 
Reserch Office td. 
: + ee | 7 oF mm actur ing techwole — 
to Serninghowen Gab & imikke Co.. ite. (et) | 12} SO. 2 $00; 20 (0) inforeat en for conetrvct ior a 
: a H —— a oparnt of their cam products 
ets Slecirts pegenis Electric Co.. 9 11 x 7 Inestoctr of halogen 
td. | | lamps 
— ——EE - +4 -— —_+ — o— 
|Plaube | Gabe Doi, Inc. (108%) 75. 0S! 600 12(2) acture and sales of) 
| | view cameras and camera | 
7 _ a eS CT ear ee a 
Polychrose GebH Dainihon Ink Chemical 2 wot facture and sales ol 
Industries, Ltd. (100X) | i printing materials 
———— ee —— $$$ _ ~ 
ROTA Yokogaws Gabi! Yokogawa Electric Co., 05 05 150" 200 (0) acture and sales of One local indi 
Ltd. flow eetersand phers vidual and other 
| ceutical machines \companies(G6 72) 
in a SE a _ me i . 
th Advanced Materials Pentti Cage Industries, | a9) $1 0 20 (0) Morn acture of - Rath (70%) 
‘alumina fibers 
tional Ei ‘ lnikuy _ —t a - —— 
ional! Einbeuluechen Kikuya a han bitchees | 
. EE miasiaoeinaneiamesnieetchasi _j 
enter) Facsiai! Design 
_- —_—_—>—___——_ -—-- eee OO 
teers Mureha Solvents | fureha Chemicals, Inc 83.06 63 a! 10 74) amd ax ture ant ‘eoles of 
(Kureha Chemicals (1682) chesicals for paper 
‘Stavscenien Qasans — — Teche tic Uwiren | 
i nw 
ectronics rope) | Sharp, Ltd | mental Laboratory (R&D) | 
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Le rmany ~~ 
eee of lacal Rae of perent sapareee Date of Start: *' ita! ber of _ Wecal point ven 
Hfilisted company cumpeny ipercest of esta> = hatte of it 7= levees msiness content tore Company 
lcapi tel weerstavet | listen! poor at - ‘res ) © ee - \steckhelding 2) 
Poewne* is Gane oO «(Ute (eet " ‘a Lm 35.00) Mer! miu -~ seles of 
i oe me! ylinders 
ei feneeree Gane — Rtter lndat ve uD 8 2: 7. 08 a) ory Meats at sales | _ 
Lcd (Sato Batter . . 
k Sv) (s@.Sz), — 
Femtame flee ‘see 180). 
| - Dematewe De, (te ERB ow. + — 
'Secte Ooime- Gabi n nh) (Sag) ent ctere AT ales OFT 7 
eile fey see ad yore 
tools 
. aad Sareety upress lie \a “| — ature wd sales o 
x Lagenag Gane +t wenets & te n ns bad x D pecs aeorting tye ! 
init {>t} tics materiale 5 
Seyo lodus tries Electric ts ° tee “ ue Ls 4x 7) ee mmo of us. 7 
Deutsc lant Geter ‘7 7) ae Llhectrac 
_Jrating Co, bté (22.28) | = eee a © ___+- _ a ne 
Sedo Cresicels Devts< shland| ote Seasiaet s (@9z) $1 9) « mi i 210) Memtectove of wetsuits agusts Gobe (SIS) 
2 — - - — ->—— —~-—e—— > — —- ——- 
este Gott = Produktion Seiboete 1087 uo 1] sc 44°35) Memo ectorme ant sales of 
ter or inters | 
- —_--—— —>— ——— 2 — -—_—“e _ ——_——— —— -—_—-—- —_——_————}>— _—_—_— 
ico Sys teas Geschiren ‘ite Industries. ite eve forming machines 
Service acting 
toi co Gor Debate be (1088 $ mS « p) Hawt acture wd cales oF) 
- ~ A in oh <> ~__specting mechres 0 
Shomete Evrose Got Dumere Mee actu ing Co re) n 97:4) Marefacture, sales, anc 
line (aT) 8M of mwalwyrecs fa 
— —EE ee —>————_—___—_-© _ — —~»— - Pas) Ss — — — -- -—- —-+ 
S intos Electronic Vista te _  t¢é Saw octe e of ice 
techlanc Geb ex ce ders | 
Setemshita Wwremhita Ulectric tgs, ps mom <imo. sue ail amieeaa 
ieaens oe ae inoustries, (t¢ (252) 88 18. 179 ene S aoe. Siewens AG (50) 
— nts Cant § _* sumhite Liec Parts Ce J 252) _i vemantiede _ Leute ee 
Sieflesx Biukoe Mett-onm (487) erthle carcart ts 
= —_—_—_4+—— - ‘ ; ; - —_— > 
S:eres Gobet Mt at “o té 7% 12 * iz 1511) tamefacture and sales of Car] Frendenberg 
(482) ax wenice oes 4 & ‘eeR) 
Sony vege Produktion Gam co tee (immer) 5 S 21H SOS) Mrwfacture of color Tue) 
a medic @eaers 
. Logo Electric ‘Schremt! Swmmatome Electric $1 1 18 — ™ aii) ere ori rit tube _ 7 
te cane Industries te be see or protecting 
Of ce | pads of electric cables)) —_ 
loa © Electric Swmitome flectric Ly us Sa ? Mrwfacture of aper 
taetel | fede is a Industries (1882) hw 4 ia . 
— —- —->— - — - —_ —_— +--—- +-— ~—---—2+ ———--- - —_—_— -—-—— _ —| 
ye noe ‘Chee * abr [Garni ron ‘ob Ohewoce! $0 Merofactore of lates fer 
| Indust ves ite arpet textiles, papers 
-< aes er 
i_uaion _——— —— —-——— ~ e---— + —_——-e—_— —} ~ = ~ Tec > 
Renufectur ins c { ) as as 1 790 740 mst acture of elec 
Pe. tschland 1m “co Ltée (Leer | renic sorte od 
-_—— > —2. — —- - -—_ e — lrecerds oe <= 
me Electronic Gere Gone tlectric Co. itd LS Lo | 278, 1145) Meref ac tore of printers 
= —— — -- — ——e- —- . ; . — = -_———_  -® - —-+-- — --— 
Tokede ‘Cssice Industries om eeraneeet i cals. aa! - - 
td Frankfurt @ ente-| | ‘Lo parweceuticalse 
tive Office Europe Resear 
ch ant Dewrloceen’ Centre 
_——_—  — + -————_ -— + ——— * = - — ——-————_ --- — 
Takeds "heres Catt laxeda Pharmaceuticals, 8; 12 aL i2 |. 0 nN Predation and sales of Grumenthe! Geb# 
a itd (S@2 prharwecenticals (3m) 
——>—. ——__ — ——__—__—_—— —-- ——_-—_—_———_>—_— +> ~ + — ———+ — —— 
Texisews Deutschland Geb [akisme Irerarts. Inc 3) Olin! 05 we 10/10) | lectwical _— for _ 
c + -t . 
EEE o —E capetec . —EEE —— “ “ —EE 4 
Toa: Seiki Gabu Tokai, Inc (1067) &2 8) ) #0 1 (2) Men’ a ture end sales of | 
= a “a — ijdaapesable .igiters 
_ — + 
f ( ‘wre © 
Tosh be “ensue Products leghiba. Inc. (1087) ; ee | 87? 03 4m 4 tore! x e of WSs 
Sune | ee + ~ — = - 
Toshibe Europe GebH : $03 69°03 6. 578 215124) “reduction of personal 
lowhibs. Inc (100%) | las cantare 
Ee + —__-} — | cee 
Tosh oe Seaiconéuctor Gath loshabe blectrenice @212' 62 12 1 (Rc (5) Merefectuce of aemery 
turape, Inc (188) mite and Os logics 
































{continuation of list] 
Germany (5) 





of = _ ecal joint ven- 
loyees iness con ture re OH 

(Japakese) (stockho ding i) 

16(1) | Cutting tools 


Mame of local Name of Ee 
affiliated company ~ pores 


~~ Tungaloy (Europe) |Teshiga Tungalloy (1687) 

















Toyocos vebr Toye Telecommmicat ian 75.03) 75.03 42 4(1) Manufacture and sales of [Frank and 





























































































































































































Equipment Co.,Ltd. (98. 12] jeynthetic crystals Schulte (9. = | 
: Went acture and sales of) 
jon Specie! Gabi dui, Ltd. (1082) 01.01) 343 (0) undo tal omeurg mechan 
; j Liquid cr ld Adorf 
w Mort Schindking AG | Gptlecs aa Etec ereductinn of Schindking AG 
Fal Chemicals Gabi |ttako doves | (1082) 14.06) 83.11 120} 194) Pharmaceuticals 
ingut St. Michael W 89 8s 200 1241) |p of 
ingut Reichsrat Von Buh! Spirits Co.. y By - (1) | Pretertion and sales 
Sanyo Electric soamang 
uate ace 
[Beingut Wobert weil MC [Suntory Co., Ltd. Production of wines 
ee + = a 
- } 
i tate Seblenel ons ¥ Co.. Ltd. (26.92) 1885 4 730 480 (0) ~ aaa and sales of 
Yoshida (eutachiand) Gabl|'S9>}‘Yoshide Retherlandy ©7| = 72/1. 008) 186(7) Manufacture and sales of 
V. (a eubsidiary of asteners 
Yoshida Industries) (32) 
The Netherlands (1) 
Mase of local Name of ao Japanese [Date of earting apital Pasber of Local joint ven- 
cent of estab- date of Business content t 
affiliated company caine onal tment ) lisheent ati wileer [lepakese (stockhe ding a) 
, Jacon ( ation Inc. ] 
iemans Industries 8 V. ito, 73 M 324 86 (0) atest f ote wv LM (46 $4) 
tam Shoji Europe craft, such as galleys | 
te Sz) 
Broc ades Pherae BV. ‘ampuchi Pharmaceuticals.,| Pharmaceuticals 
Isanic Exheust Systems ([Calaonic Co., itd. (1887) Be 8S 300 2710) Manufacture of car 
Vv. auffiers | 
_ 
lasine BV. loso Co.. itd. (582) ui) 7 2, 6 43(0) |Manufacture and sales of Akzo Salt and 
ethyl enamine Basic Chesical 
BV. (SOR) 
|Dyneeme of t—~—~tS pa beer i (Stantna) Ti ac tare and sales ot] 
' itte Industries, Ltd ture and sales of 
| Precision 8. an; —S sa aes — 
JEs ion BY. Set te Chemical Indus 7S 7S ca 28()) (Manufacture and sales of 
rage. Lid. U0GZ) — Sees inyl chleride pipes | 
feurope Hoyo BV. Koyo Seiko, Ltd. (108%) | 72.63] 72.03] = 1,300] 40(3) Parufacture and sales of 
Fuji Photo File BY. Fu Photo Film Co.,Ltd. a w 24 400! 1. 060(60) acture and sales 
\ a 
teann internations!  Dainihen Ink Chenical % of | 
V. we. Ltd. iprinting inks | 
+ ——_ — 
itachi sf Construction 72 632 134 (6) (Manf acture and sales of | 
pie (Europe) 8 ia (952), titegeehi whydraul ic shovels 
Hokushin Industries, | td Manufacture and sales of 7 
in Europe BV (oe, inte Sas. 87 La 220 37(2) demise ele od 
somone itd. ( ie — pplaten rollers t 
land Seeetener Company lose a9 Ltd. “(Sen & a 11, 660 78(2) |\Menufacture and sales of |DS#(30%) 
zeper tame 
————_—_____— -— 
Pantene Sires Howat Micron Co, td, 190' 2203) ie one —_— al 
Internationa! 8 V | C682) i | |powade ecees | 
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[continuation of list] 
The Netherlands (2) 





























































































































































Name of lecal Mame of porent Japanese of Starting Lapite] of poset _— ven 
fj cent of eof Kin 16 08 loyees Business content 
eV sheeted campany capi Tal imvestasnt) lishnent boerat ierlGuilder } tockholding 2) 
ye Europe B Y. Hoya Co., Ltd. (1882) 89.06; 89.06 $70|  29(10) acture and sales “an 
ehalon Industrie & Y. Chemacal indus- 73 n} soe} 2403) acture and sales of | ; 7 
tries, Ltd. (87.52) and | feed ay4 -- 
‘ teui Guesen Co (12.52 ge tee 
- Europe 8. V. Kuron Co., itd. (1082) 8s $} 2” 
inery Miteubishi Heavy Indue- | ~ 
Cormapatinn Sechinery tries, USA. Lid. (782). a7 87 ts] 
tewi Bussan USA (287). 
i Co.Ltd. (18%) 
olen Europe teubishi Heavy &. 07 $! ne 
Industries, Ltd. Acquasi- | Anti- 
ee BV. Aeahi Glass Co, itd ” 63 5, 8 650 (0) |Marufacture and sales of |Slaverbel S.A. 
(482) sheet glass (JW suppor ted 
fisahi Glass 
acture and sales of 
foes Company BY Mitebishi Rayon Co. 89.06] $1.01) 2, S00 (artablen' (an adstiv Atoches (S08) 
— or v 
IWitsutoyo Nederland BV. Piteuteye Co, Inc.(1062f gg] 88] 1,180] 19(8) |Precision instruments 
Namascor 8 V. Miteubishi Shoji Co., 71 06 73 1,330 70 (0) |\Menufacture and sales of | insider (Italy) 
: 382). 
itd (162) iron and steel products (The itetho! Lends! 
(382), Klockner 
(Germany) (382) 
Nefcl BY ika Industries, Lt. 89 a9 w 23(3) |menufacture and sales of | 
= (sat), 7 Sho ji Co., copier parts | 
{Omron Manufacturing of The er on Electronics 88 01 8s 1, $00 100 (4) | Manufacture of FA 
Netherlands B. Y. turope B.V. (1882) controllers i 
‘allay MTD iteul Bussan and Co. | 
Plalloy MTD BY. ep (BE), Oainichi * Seike 89.05 ” 500 25(3) ponfostare and soles of | 
(252) . 
Sexisui Alveo BV. Sekisui Chemical 73 4 0 187 (1) Manufacture of expanded | 
Industries, Ltd. (188) polyolefin 
isu: Jushi BV. Sekisui Jushi Ce.. 74 4 260 50 (3) |Manufacture and sales of 
Ltd. (106z) packing straps 
it scasepsonsinenennamieneil 
in-Etsu Polyser Shin-Etsu Pol Co.. 88 06 Manufacture of awitches 
ther land B. ” ite. (1002). eels - = nm made rol silicon rubber 
4 electronic parte) 
in-Etsu Silicones Europe | Shin-Eteu Chenical as 90.08 283| (3) |Manwfacture and sales of 
v Induetries, Ltd (1082) | silicon resins 
Tokyo Electric Europe Eta ric Co., Ted. wee ye and sales of 
Ushio Europe BV. Ushio Electric Co., Ltd 83 8? 570 83(5) acture and sales of 
Yameda Europe BV Yamede Yuki Manuf actur 85.12} 86. 06 75; 101) Manufacturing of (Heson) 
ing Co., Ltd. (862) | diaphe age pumps [Netherlands 
Youngewa Electrofact BV [¥ Electric Co.. 
a te ras} 82 82 1,030 
—__—4 —___4— : 
oshida (Nederland) BV. aie Industries, Ltd. 64 64 360 
i i 
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[continuation of list] 
Belgium (1) 
Name of local Kame of goer 5 Japanese Date of [Starting F2P?t2* of esol joint ven- 
fii cent of estab- te of 18, 008 Loe) Business content 
affiliated company -, at lua a, yee 2 © Stetany D 
MI Europe SA Rishin fei 90. 1) mtr 30. 000 ARematic epeed 
- acture of time : 
Electric Europe. WV. |fmano Co., Ltd. (67%) 88 06 7.000; 55444) tore oo isderes- 
Nihen O&K, Ltd. (55x), acture and sales of 
CK Europe & V. ‘ Fuchi Chenical 87. 02 88 50, 000 131 (9) Lables eu sriated 
Industries, Ltd. (352%), | circuit board substrates 
item Bakelite ( i 
|Daikin Europe M. ¥. Daikin Industries, itd. = 2 73} 10,000} 165 (8) Pew facture and sales of 
[Deitube S.A anate Steel Pipe oo, | 8208) 8411) $.000] —48.(6) Manufacture and sales of 
[Dian Belgium SA-KY.  [Kanegafuchi Chemical 90. 08 2. 000 |erylic Silicon DuPont Co. (582) 
= KV. SA =| Toso Co., Ltd. (S82) 8406) 8406) 18882 20(1) Biochesical products or, 
|stocthelger (Ser) | 
-C Internationa! Corp 6-C International, Inc. 71 .*) 3(1) |Manufacture and sales of 
an Branch (1062) dental fillers 
Glaverbel SA Aeahi Glass Co., Ltd. 61; 1808) 440,820) 2. 220(0) -_—y war coles fae ivi. 
(75.12) laminated glace and eral stock 
de 
Mitsubishi Jushi, Ltd. Stare and sales o 
‘ : les of — 
: ; acture sales o 
Itonda Belgium XV Hode ti Ss) 63) 50,000) 50002) Forts for tuo and four- 
_ ar led vehicles Wear 
ading Co., Ltd acture sales 
J-S-T. Europe & V. _ atthe ang 77.08 78 13, 200 28(3) | an ap pee teed 
uchi Chemical In- acture sales of 
- Belgie ¥. ¥. Kanegal uchi goad ” 73) $0,000) 161 (4) Doe cine and drag 
fisto beigiua KV. Muto Industries, Ltd. 90. 09 7, 000 acture of informe 
———- — — -+ 
V. Chiyode Europa SA pit Grebie Printing 86 86 10, 254 100 (1) |Printing of dressing 
Inc. (1062) papers 
JGK Baudour S.A Mikes ia Co., Ltd. 77.03} 77.03} 71,000) 110(5) Manufacture of insulators 
j i Gaishi Co.. Lt 
fe Ceramics Europe S.A Miho Go, 88. 01 wil 83, 000 
tto Belgiua XV. ta Denko Co., Ltd. 4 7S; 25, 000 
‘ ws — (1082) 
' ihon Parker izing (Parker 
arker Industries of fone (st), Parker 88. 04 $2 2, 300 
— ae weg (28%), 
Parker (Arrester)’ Gen) 
JPvitips Matsushita Battery bateushita Electric 70 70} 10, 000 Philips Gloeile- 
Corp AV. Industries, Ltd. (S8Z) 7, abrieken 
( 
ienser Electronics Mfg [Pioneer Co., Ltd. (1082)) 7412 76 8 000 
Rotary Nozzle Internatio |Mihon Kokan fe. 76.11} 7611] 8,000] 281) Manufacture and sales of |Nepwerth Refrac 
ISA (252), .- ire resistant aaterials | tories Bergius) 
ihon eetary Nozzles (S2I |. SA (S08) 
; - acture of pharma- = 
SA Quniches & V. Ajinomoto Co., Ltd. 8 fequi- 67, $73 350 icals and agricul- 
— sition 
[Sol intex SA feahi Glass Co., Ltd. Automotive glass 
Sun Chemical N.V./S.A  —|Daiinihon Ink Chemical Printing inke 
TCH Europe SA oye te 90.05; 90.06 2, 000 5(3) |Forklifs 
Tanabe Europe S.A anabe Pharmaceutical ay RED on drugs 
Cat 7 a ed 4 
Nerumn Europe S.A Terumo Co., Utd. (ex) | 71 76| 139,000)  $50(6) Mewfecture and sales of 
Toyota tintor Corporation j[Teyeta Motors (1067) | 8s [Design centers for cars | 
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[continuation of list] 

































































































































































Belgium (2) 
Name of local a a Date of [Starting Fapital of Local joint ven- 
cent of estad- te of 18, 688 Business content ture c 
affiliated company camany foe investaent ) lisheent poerati Eoete) (stockho ding z) 
(382) 
i Dainihon Ink Chemical WaT actors and sales of 
Wisol, SA Ltd. 125 lpr inting inks 
Yamauch tion KV. IY. i Co. facture of c 
amauchi Corporation ay Co., itd se 88 5, 060 $4 (2) te for URs or all 
—_—_———__+—- ——__—— - —-—— —— 
Yamazaki Mazak Europe WV. |Yamazaki Mazak Co., Ltd. ine-tools 
Yamazaki Nissho |vei Yamazaki Mazak Co., Ltd - 
Europe RV. /S.A Machine-tools 
Noshida (Belgiua) XV. {YEE Europe 8.V- (67. 2%) 70} 70} 4,000) 32 (2) [Manufacture of fasteners 
Luxembourg 
Mame of local Name of get Japanese [Date of (Starting tg of ; local joint ven- 
P¢ t of tab- te of i920 _ 18, 088 jaan) | Business content t 
affiliated company perees © : —_, (stockhelding 2) 
GE Fanuc Automation Europe Fanuc Co., Ltd. (562) 87 al 41380 12(3) |Mamuf acture and sales of USA GE (56Z) 
SA numerical controllers 
TOK Recording Media Europe TOK Co., Ltd. (1082) 89.09) nnei- 91) 130,500)  600(40) |Audio, video cassette 
S.A i cipated tapes 
Ireland (1) 
Mame of local ‘Mame of qos Japanese [Date of Starting [Capital of ; Local joint ven- 
li c ent of lestab- date of |{in 10,000 bap) Business content ture c 
affiliated company [capttal_investaent lishment pperation!” pound) (Japanese) (stockholding Z) 
Mil Belting Company,\td Mitsubishi Belt Co.. itd) 9201) 92.05 110 20 (0) | Power belts + eal 
(562) NG (50%) 
lacwe Inks Ireland Ltd Sakata Inks Co., Ltd. & Printing inks 
fir Electrical Ireland Alpe Electric Co., Ltd. | 88.03 88 338, —-225(0) |Manufacture of keyboards 
Ltd \! Electric USA)( 1082} and mouse aa 
Meri Manufacture and sales of related banks 
rklow Pottery Ltd |Moritake Co., Ltd. (882) \4 3 200 204 (5) acture saies 0 (Foir Teoranta) 
i ichinaeere (192) 
1 Soinni |Asahi Chemicals, Ltd. 7 7 30 79(3) Manufacture of acrylic | 1 DA(I5%) 
= Sinks Urcia® (65.52), C. Itoh Co. (19% . tentile fibers” 
= + 
shi Synthetic Fibres Asahi Chemicals, Ltd. 14 77 750 | 213(8) Manufacture of acrylic | 1 DA (15%) 
(Ireland) Ltd (852) | fibers oe 
tari Games | relend | memako, Inc. 78 8S 300) 70|Video games 
, acture and sales of 
ue ion of aval Date Corporation 82 7 Seputer pregren dhipe 
ther Industries 88 89 200 250(12) (Contract production of 
(ireland) lta Prsiier Industries, ltd : electronic equipment parts 
ta Products (Dublin) [Hitachi Koki Co., Lt 91. 06 Clectric tools 














TOS Fujikura Internatio |Fujikura Cables (492) 40 400 (1) Electronic cables for jETOS Interna- 
val, Ltd 
























































|computers tional (512) 
lemming Gab \- Sg rf H Diagnostic equipment 
— eae ™ 7 

Fujicawe Pharmaceuticals, 9. 09 _R line; 10|)Mew of immunity 
ujisewe Ireland Ltd ct ps ca Rint 1 anti aol ba 

' cipated jcipated ao 2 il 
ujitsu Isotec Ireland Fujitew Ieetec Co.. Ltd. 89 89 5% 176 (8) acture and sales of 
td 342 ), Fujiteu Corpere- ‘components for computer 

tion, Ltd. (162) printers 
7=T ; : . _ 8! 860 °250(6) Monet actore of semicon- | = 
ether Wicroelectronics hen Corporation, mf 80 l ; . ntegrated al | 
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[continuation of list] Ireland (2) 

























































































































































































Kame of ent Japanese te of |Starti tal of Local joint ven- 
aff iltated company Epercent of tab-_|date of ts employees | Business content ture F. 
capital investment } lishment pperation |r pound) ) (stockholding 2) 
; ; ; Hitachi Manuf actur 
task - ons ag Hitachi “eg ieez) ing 83. 04 0 (Basic R ch) 
linge Pharee & Co Branch|fujisae Pharsaceuticals 7 12 128 (0) Mamfacture and sales of Klinge Stift 
Co., Ltd. ), jpharmaceut icals (pharma- 
P f Wfinge Wares Gabe Fujisawa Helland B.V. (23%) egntseote end fing a Holding Kc 
| enicals) 
| v- 
(a S. Ireland KILLS. soca — ronald gE 
: : teul Metals ini Manufacture o 
ae Denaan (Ireland) Co., Ltd. (72), Miteui” 73.08 76 880 106 (2) trolytic andinelleal 
__Bussan Co., itd. (282) j 
Manekata Ireland Ltd ata Co., Ltd. (S82) g7 94 90 200]  30(9) Design, manufacture, and 
} Tohoku Munekata Co., Ltd. ales of extrusion metal imolds 
(Manuf acture and sales of 
= Plastronix Ltd. hanckate Ireland Ltd 84. 06 ml. L200] 360(4) (Rane arte ane aanee orde and 
liances for tic use 
NEC Seaiconductors Ireland|WEC Co., Ltd. (1062) 14.07 16) 170] 3164S) : sanuf actur ing 
em | Pree —_ aon : ae! Sane 
Gishina Industries, Ltd. "Wenufacture and sales of 
Onshima Ireland Ltd (962), Yamato Electro- 88 83 30 25(4) es and rv ° 
lytic Co., Ltd. (S8Z) ‘ presses | 
Savafuji Ireland Ltd. Suwafuji Dynamics Co. Thin speakers | 
Sumicea Opto-Electronics [Sumitomo Cement Co.,Ltd. ge 88 75 5(2) Manufacture and sales of 
(Ireland) Limited (1062) couplers and VLD modules 
Sam Chemical Inks Dainihon Ink Chemical 2 ‘Manufacture and sales of 
(Ireland) Ltd. Industries, Ltd. printing inks 
Toho Ireland Company Ltd |Unicef Co., Ltd. islet hp = _—* 
Yamanouchi Ireiand Co. . Yamanouchi Pharmaceuti- 87 87 31(3) ‘Manufacture and sales of 
Ltd. cale Co., Ltd. pharmaceuticals (famoti- 
Diatron Dia Electric Co. H 
dona (1) 
Name of local —_ of es t Japanese ; Local joint ven- 
Fat t of Business content ture c 
affiliated company capital investwent (stockholding 2) 
A P. Amortiguadores, S.A iomte ladustries, Ltd. Manufacture and sales of |Arvin Indusries, 
(25%) k absorbers Inc. (75%) 
AMR Re fractarios. S.A Kurosaki Refractor ies, 89. 10 600 110(0) Manufacture and sales of 
Ltd. (662%), Mitsui fire-resistant materials 
Aceites Esenciales Y Takasago Perfume Indus- 88. 11 25 201 47(1) Part acture and sales o 
erivede ete) wee Todi pea air flees 
: ‘Wisshin Steel Co., Ltd. : 
Acerinox,S. A (9.66%). Nissho Iwai 70.03; 75.05 §, 700 1, 810| Stainless steel teneate, et al. 
= (7.7%) —— : 
A Vinos, Suntory Co., Ltd. (1682) 0) (Manufacture and sales of 
looholes Y Vinos, S A ory Co 69 69 205 34(0) Sede aa cael 
Chacott International, S.A |Chacott Co., Ltd. (106%) 87 87 80 20(1) ty and sales of 
; ku Refineries (52), 
Chemical Waxes, S.A on ; (SD, og | 2408) 84.08 236 44(0) Manufacture and estes of fergie 
in Miteui Buesan Co. rare Scr /Acidek ti 
trucciones Margarit [Tomen, Inc. and ro) 9 49.5 180 (4) |Manufacture of 
L. iNippon Seiko Co. extrusion machines 
trucion De Inoxidable | Toto Co., Ltd. (342) 89.08; 90.04 400 30 (0) \Marufacture and sales of |ACERINOX S.A 
A stainless sashes et al., (66%) 
IEbro Kubota, S.A poee, lee. 86 87| 4, 400] 40020) |Manufacture and sales of 
Aisean Motor, iberica( 401) nn eee 
Egurkie-WHK S.A Nihon Spring Co., Ltd. 80 ri 369 60(3) Menufacture and sales of lquiies Y Balles- 
(487), cos I f tas Hispano Ale- 
Nissho Iwai (182) stabilizers for aanas, SA (50%) 
Esteban, Ikeda. S.A Ikeda Bussan Co., Ltd. 90. 03 90 $21 130(1) Vehicular seats verery fee of 
(48%) German Acter 
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[continuation of list] 



































































































































































































































































Spain (2) 
Name of local Name of qoremt Japanese of ; Local joint ven- 
fF ili percent of Business content it 
affiliated company ! a (steckholding 2) 
E K E : acture and sales of 
nase akagawe Europa Wahogne Denke Sangyo, 1200) Polnctric renee tin 
turntable 8, cloth 
Tradl retrigerators 
jEurotron, S A fe At AG ms | 75 78 50 121 (0) acture of color TV 
IFelguera-I.H1..SA Ishikaojima Harim =i 277 Various types of tanks, |§ it Duro Felgue- 
Industries (IMI), Ltd. | troleum storage reGsl 
(462) plants 
ats 
| le Credo! (a $4) 
Firestone Hi ; | acture and sales of 
res spania Bridgestone, Inc (1082) 2 2 5, 400) 5, 710(12) tire tubes, wheels, and 
: es 7 acture be 
Fujitsu Espana, S.A Fujiteu, Ltd. (682) | 73 75 8, 000 700 (6) gh oh nny Telefonice SA 
|Hebron, S. A lOhteuka Chemicals | 89.11 7 101] 77() Merwfacture and sales of 
[tpsokaea Wicron Espana Hosokawa Micron Co. 86; 89.08 Powder equipment 
j Canon E H.V. (The 
oie de Reprografia, \Nether lande (52), 69 69 216 144 (0) tamfestwre and cokes of; Others (18%) 
tt ee Cosponen(s 
(262), ice machines 
— Epanie S.A. tan) 
Iberica de Suspensiones /Wihon , Ltd. (48%) 88.11 $1 2, 0 35 (3) | Automot i i BIA 
SA Mishe teal i82) i 6 meni des (on) 
Ibermemury, S.A Mitsubishi Shoji Co., 87 87) 325 12(0) | Manufacture and sales of | Iberofon (67%) 
Ltd. (332) amen Ge 
Intermedios Organicos, S.A Dainich Seika Indus- 89 65 (0) acture and sales of 
ST E i Manufacture and sales 
JST Espana S.A. Jst Irating Co, (208) 85. 06 x1) 10(1) connectors, conti ’} 
Kanafiex Espana, S.A Totaku Industries, Ltd. 83. 0S 83 45 15(2) Manufacture and sales of 
(1062) jplastic and rubber hoses 
|Kanase Espana, S.A lKanase Industries, Ltd. | 79.07) 81.02 94 20 (0) |2ynthetac resin button 
: acture and sales of 
. Corporation, S.A Kaw Co., Ltd. (1062) 87. 08 11 7,420} 320(7) Ponufacture and sal 
fumes, Floppy disks, 
Laboratorios Grifols, S.A [Alfa Co., Ltd. (a sub- 82. 09 82 636;  500(0) acture and sales of |Grifols Family 
Grupo Grifols sidiary of U.S. ¢ drug reagents (S0%) 
Laboratorios Miquel. S.A ‘o> emenanenene 79.06) 79.06 202 (0 farmers sales of 
Suzuki Co., Ltd. (42%) q 5 Manuf act and sales of 
Land Rover Santana, S.A —, tots | 85.03 6 234) 3, 345(10) ore se oe es 
Manufectura Moderna de Sanou Industries, Ltd. 78. 04 1, 750 20(0) |Piping components for 
tales S.A (080 (402) the autos 
: iehi iteubishi Metals Co., —_ yy 3) aru . t and sales of 
— Wetel Espane, ite. (9.$70, ‘Mitesh 4 4 500 $4(3) ~ re ° 
filontesa Honda, S.A iken Industries, | gg 07 86 766| — 210(4) Menutacture and sales of jayrg (17%) 
|Nachi Industrial, S.A Fujikoshi, Inc. (1082) 16 7 1,500} —190(4) Penufacture and sales of 
-— Wotor Iberia SA |Niesan Wotors, Lt. ) 55, 800] 6, 755(26) 
— 672) 
silding Co. 
Paceco Espana SA (AED, By. sates = "9 88. 11 89 35 26(0) | 
. 
Pacific Noterio. SA Pacific Induatries, Ltd. 68 32 450 102 (1) |Manufacture and sales of |”. Spanish 
(98. 332) tire valves and pedals 
Panasonic Espana, S.A —_—~ Electric Co., 73 75 1. 000 wacum clesre's ee 
Papelera de Castille SA |Setteu Co., itd (49.7)| 90.11] (3) Manufacture and sales of 
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[continuation of list] 
Spain (3) 


Name of local Name of oe Japanese [Date of Starting Capital Phaber of Local pit wane 
aaa ompany cent of iestab- te of |(in 16,088 eaployees Business content 
wVslietes « capital ime investaent ) lishaent [Clepaxese) tetockhe hoidin ding 1) 


ea Electronics Espana |Pianeer Co., itd. (882) 86.07 120 Facture and sales 




















amplifiers and cansette 



















































































































































































[Prisma SA Bainihon Ink Chemical | 427 acture and sales of 
: ,as -—_—_— 
e ° ° and l f 
[Res inas Sinteticas,SA qosnenen Sek Chenical _j Reed 7 obet ie > wtih 
Riken Espana S.A Riken Inc. (100%) 81 83 15 10 (0) pany ortare aad golee of 
i 
kate Inx Espana,S.A _|Sakata Ink Co.,Ltd. (922) 80 88 3900]. 21.(z) |Menutacture and sales of 
= and sales of 
Sanyo Espana, S.A Senge Trading Co., Ltd. 69 69 205; 832(10) color TVs, VCRs, and AV 
Seike Electronics Indus- 1 
sa Instruments Espana jeries, Ltd. (862), (Nasteq) * 97 . . 6D umper cables) 
Sharp Co., Ltd. (98.5%), 1 Manufacture and sales of individual 
ere Electronica Espana, Sharp ie ad 86. 04 Be 1,908} 600(14) mo wtig > appl pa ae oe 
Shoes Manufacturing Co., facture of shockabsorbers 
|Showa Europa S. A acturing fo.,) 99.04) $1.01 250} 1000) [por tas-uneeled vehicles - 
Manuf acture and sal f 
Sony Espana, S.A Sony, Ltd. (106%) n a2 710} $00(11) color TVs and hifi. ° 
—__——+-_—___}+— ; , 
Sovitec Iberice. SA Asahi Glaes Co., Ltd. Microesferas de vidrio 
Suzuki Motor Espana,S.A | Suzuki, Ltd. (1082) 87 49 473] 318 (6) [erwtacture and sales of : 
Svift Adhesifs S.A Dainihon Ink Chemical ‘ : — 
ee i 
Teikishe Espana, S.A laikisha Co., ara (1062) 87.1} 6811 5 7(4) [Construction of automo 
——- a od — —-—_--_—_—_4— : 
Terasaki Espana, S.A Sevenshi Electric Indus - 87 200 200 Hy oow of indus- 
tries, Ltd. (1082) rial breakers 
: (circusl breakers) 
tile Celra,.S.A Kondo Bosekisho Co. itd. 87 48 400 100 (5) |Manuf act and sal f 
ton puloeain . (862), Marubeni (202) . cotten epiening yorea 
Toho-Polywer Europe. S.A The Polyaer Co., Ltd. 83 04 83 90) —120(1) Pout acture and | sales o 
rubber k 
Tokai Vesta Hispania S.A a be. — 87.04 87 300 60(2) Pamvtacture a se ¢ 
Toval Japon, S.A 83. 10 90.01 10 20 (0) |Manufacture and sales of |lir. Fransisco Val 
ieegine pulp 4 decorative laminat Rios (10%) 
Irading tage [boards Sve CemEneTC 
4 —_—-- -> — ~ ——+ - eae OY 
Toyo Jozo, SA Toyo Breweries, \td.(85z) 807 89 100 140) | end peter and nd sales of federsen S.A 
ee food edditives _ —— 
VITRASA Viento Trading (100%) 88 87 6 15(0) acture and sales of 
S.A Nihon Denso Co., Ltd. 89.06). 91.09 1, 600 Manufacture of DL! 
(962) nti- coils 
+ - -—-4 -————— -+— oe _——~ 
Yamaha Motor Esoana.S.A | Yamaha Engine Co. , » td td. 81 82 1.580} 300 (10) |Manuf acture and sales of 
(282), Yameha Mo motorcycles and parts 
Europe W.V. (ear) 
Yazaki Mone! SA Yazaki Industries, Ltd. Ld 24 180 437 (5) IManuf acture and sales of 
(512) — wire harnesses for cars 
Yoshida Espanola, S.A Yoshida Industries, Ltd. 70 6 300! =. 206.(14) Manufacture and sales of 
(1082) slide fasteners a 
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[continuation of list] 














Italy (1) 
Name of local Mane of parent Japancce ocal joint ven- 
t of business content tur 
eTiniated company [eSREal cesta ttseliataily 
icantere SPA Toray Co., Ltd. (492) 











acture and sales of |Enichesfibre 
7 i artificial leathers (51%) 

} a a on a 
|Barbe’ s Diffusione SAL ‘Impact 21 Co., Ltd. ' 99.07 if 1, 080 1en and sales of 







































































































































































































































fine aen's ou 
ti Mecchine SPA a dy jot | ae le 4, 080 (50 |Conmtruction machines Fiat (Geotec) 
chi Construction Co., itd. 
Italian Fiat (Geotec To. 
ing, eanutacture, 
ill MAISERMAN S PLA Qreerd Kashiyame, Inc. as. 07 we . - ~ 
} 4 + bill Kaiserman) 
Bridgestone Firestone Bridgestone, Inc. 68 LY.) 27,000) 1, L16@) Manufacture and sales of 
Itelie SPA tires i 
‘Biken Industries | 
CIAP SAL. (1082), Mende Italia 88. 11 4a 200 70(1) \Manufacture and sales of 
(78.2%), Montessa Honda motorcycle 
fi in) (14.52). Honda (tranwai ss ion gears) 
(Belgium (3.632). and 
Honda France (3.632) } . i 
Confezione FG S.P.A Mitsubishi Shoji, Ltd. 85 85 2,500} 195¢)/°re" les of | 
(382) é lothing. | 
Ehara Italia SPA fore Memafactoring To. + oy 03] ga] a soo] 7 sales oT] 
Eeblew Europe S.P.A _ a ss; 88} 12, 000 |Snia Tecnopol ie 
any (SZ jeri( 
Fim GSS.P.A = Mahon Batteries Co.,Ltd” ag og) gg.06] 4.000] + -a0(1) Memtacture and sales of Fiae (S12) 
i i eries 
Fiat Hitachi Exscavators |Mstechs Construction Co. . 87, 87) 53,900) 7208) acture of Fiat Geotec (51%) 
Ltd. (442), Sumitomo : 
Galileo Vacuum Tec Ebara Manufacturing Co. 88 a8 1). 900! 190| Vacuum equipment Galileo Vacum 
Ltd. (282) iTech and Off i- 
icine Galileo 
Gito SPA ——t*«<“«~*«‘«~d ward éKahiyarma, Tn. w 2, 000 150 Women’s garments 
Honda Italia Industriale {Honda Giken Industries, 71 79 16000; 328(10) acture and sales of 
PA Ltd. (1062) 125 cc motorcycles 
Honda RED Italia - whenalensten | 87 16, 000 2(2) |RAD on motorcycles 
6.6 SPA Orsard Kashiyana, Inc 89.03) 89.03 &000)  267(i) acture of hi 
lJunior S.P.A Orsard Kashiyama, Inc. 88. 06 3, 000 21 |Men’s and women's (Pean-Paul Gorche) 
Capita geraents S.A (20%). Fuzzi 
tici- | S$ PLA (20%) 
Luciano Soprani $.P.A | Omaard Kashiyama, Inc. 86. 05 350 Prods tion | = of 
Mitsui Bussan Co., Ltd. ; : : 
rgera Butadiene S.P.A (33. 32). Nihon Xeon Co 85. 07 87 12, 000 24(0) pecan of butadiene ats Biee 
rao Design SAL Yoshida Industries, Ltd. 87? 60 Interior design and fur- 
(1082) mishing with cut stones — 
iteni SAL. Mitsubishi Shoji Co., 88.03) 89.1) 13,000 —-185(0) |Production and sales of |Eniches Synthe 
Ltd. (492) i | organic fluorocempounds {sis $ P.A (51%) 
om Europe S.P.A [Nikka Japan, Ltd. (492)/ 9602) 86. 02 ” 1(0) ome ice cream makers — |Lavate! i (378) 
| 
q ivetti Sanyo Industriale /(seys eee | 6@ 06 90.05} 10.000/ S40) Raatectare ant colee of ‘Olivetti (S18) 
livetti-Canon Industriale|Canon Co., Ltd. 87| 87.04 200 599 [Manufacture of copiers, [giivetti 
p PA (S@Z-one stock) fam machines, and laser | (sqa-) ) 
Piaggio Veicoli Daihateu Motors (362) 91.01). 92.12 3. 000 Manufacture and sales of |Piaggn VE. 
pat amell core [SPA (SIs) 
ip + 3+. —— = 
Prima Industrie S.P.A fmada, Inc. (492) 80. 09 | 8382) 1404) acture and sales of |p- igs Industrie 
~ et robots (KD and @ (51%) 
; teubishi Chemicals, if : acture and sales 
Resindion S. RL. itd (1687) | 89.02 | Ae) sc Wetacre od also 
Roland Europe $.P.A Roland Co., itd. (65%) | 87 76 1. 80010210) [Manufacture of music — |C. Lucarel li 
re dt _ | janetruments | SH) 
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[continuation of list] Italy (2) 
Mame of local Mame of poet Japenese ) of Local joint ven- 
ili t of ] Business content 
aT ilisted company ae cll see) (etockhelding 2) 
Rotoink SPA | - cal elure and sales 
[Shinto Italia SP. A ot industries, Utd 291) f and sales of \wi sano SPA(10%) 
Italie SPA ‘Semy, Ltd. (1062) 207(6) | Manufacture and sales of 
' audio cassette tapes 
| i 
Chesice!l Inchiostri, | Dainihon Ink Chemical 10, 720 Manufacture and sales of 
PA Industries, Ltd. inting inks 
lee Italia Farmeceutici | Takeda Pharmaceuticals, a 1, 956 10|Production and sales of |t¥anid !talia 
PA Ltd. (38.52) | phareaceut icals (Finf ares) (232) 
+ 
Tecdis SP.A LS 83) 16, 000 150(7) |Manufacture, sales, and | Tekmecoap SPA 
a = of LCDs (OR) Aeritalia 
SPA(7. 25%) 
Tessiture Tintorie Miteui Buesan Co., Ltd. 3) 74.03 2,500; 1040) |Production and sales of |Cabeco S P.A 
rie Achille Pinto | (14. 22) printed fabrics (38. 9%). liehewk 
?. Toray Europe (32.32) Ltd (14 6%) 
rucco SP.A Nitteuko “7 ri 2, 000 200 (0) | Menufacture and sales off tryce 
Yoshida Shoji Co., Ltd. : 
YuK Mersi SPA (3.51 $n). Yoshida | italia 1% 82 3, 740 21(3) Srensaning and sales of 
Yamaha Musica ‘Yamaha, Ltd. (582) ©. 04 90. 07 a4 63(4@) peeves axis rte SP.A 
‘Yoshida Industries, Ltd. 
Yoshids Italie SP.A 193.52), Yoahida 64 01 2,000; 322(17) pmestere and sales of 
r e 
ida edi terraneo Yoshida Industries, Ltd.(5@Z) 77) 78 04 300 103 (8) | Parts for zippers 
PA Yoshida Italia SPA(25% 
mania Erase), ait (108) | 
179-AT*% We. Kazuki Nor ike [Dress design office | 
Finland 
tame of lecal [cepa Upeccent SP” fatso, date of | Gn 18,0 ployer a 
t - in ; 
of iliated capay aero s ae wed t Tisheent operat iodtarkka) poe mentees content (stockho ding %)} 
Lens Finland OY Hoya Co., | go.o2) 80.02 550| 36 (0) Manufacture, sales, and 
Ja Renkeat OY oe Tyres a tw (ok gk 10, 000 Menufacture and sales of |Nokia Corpora- 
with 86.7% i- : 
' ot ies ee, Sxeastennt of Suniteng —" ates tion (80%) 
Industries Rubber Ltd. ) .) (20%) | 
tWihen Beet C | 
oo Ltd tea ca, | 7 120 pone acture of paper |(Ranen) (58) 
+ . — $+ 
JSuomen Yoshida OY b tries, (td) agit] 79 OR) — eee! 
Sweden 
Name of local [_—T Date of [Starting [capital r of Local joint ven- 
li ent of estab- te of |lin 10,008pap) Business content 
affiliated company cepay fpr investaent ) lishment poerat ior Krona) anese) (atocthel ding ) 
refisk Ferg AB a’ quem Manufacture and sales of 
= bruk AB = Diamond Co., Ltd. | 8406) 84.06 800 Diamond tools 
[Mortara Flexo AB = Ink Chemical 100 Manufacture and sales of 
inihon hemical acture and sales of 
|Mertaann Tryckferger AB ‘lodwteies. bid 10 ' 
Optikslip AB Co., Ltd. (252), 8.02; 00.02 200 134 (0) |Manuf acture and sales of |Family Andersson 
| iNete Europe 8.V. (25%) RED of eyeglasses (30%) 
Yamaha Engine Co., Manufacture and sales of 
- Racing AB Venaho Eng 6 16 25] 10(0) [Mera acture and sales 
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(continuation of list] 
Denmark 
Name of local Name of Japanese [Date of ste of” ital of Local joint ven 
cent of estab- (in » & 008 prep icyees Business content ture c 
offilisted company = Celtal imvestamnt) _|lichnant ( ) (steckholding 2) 
Denmark A/S thats printing Co., 89 89) —T 170(5) |Pre jection IV screens 
DAP Research of Denmark Ieinihon Printing Co., 9. 1) | a8 RED on projection TV 
MS ‘Ltd. | ec reens 
Fuji Engineering AS Fuji Packaging Machines, +) ry o —— of pains OOHL MANN 
Ot tosan Manufacturing Co. T acture of contrat 
‘Ine. (Memateu UK and | tien machines 
1 tries, Ltd 
YK Denmark A/S (Sen), YeK (UK) Ltd. &2 a3) @o aad SN of ree 
(58%) = 
Austria 
Name of local Name of e of [Starting |Capital rpicy of hecal joint ver- 
ili ak of tab- of jfin 16,088 l Business content 
affiliated campany conttel ine investment) lishaent ati illing) i Ieetene? stockholding 1) 
: acture and sales o 
dustria Gabi pt Ses. Coe. 86. 12 87 22.000; 115(10) pay A be 
— wids for press brakes | 0 
Complex GabH Mazda, Ltd. 0.8 $1 $00/ aboutS0|Cer engine components to 
Spr ing boost engine power 
(pressure wave super - 
dargpre. [PWS “Complex"} 
mustrie Gabi Sony, Ltd. (1682) 66) 87 13.000] 400(4) [Mend acturs and sales © a 
acture and sales of 
pporothers Wareebehand|ung Parker Heat Treatment 79 3 70 ae 
Ferroéur Gebil Parker Heat Treatment ~T 86 30 20 (0) acture and sales © 
heat-treated aetal 
Co., Ltd. (166%) | ts 
fuji Metal iverede! Parker Heat Treatment 47 47 » 27(2) |Manufacture and sales of 
tabH a CONG lCo., Ltd. (1002) heat-treated eatal 
taann Druck? Dainihon Ink Chemical 1. 300 
er an oe Industries, Ltd. (1882) ~ 1 ayy ae € 
i 4 Ee | 
od Sportgerate Gabi §  [lomsteu Manufacturing Co’ gg 1,500/ $8040) [Skis and tennis 
OnC ——_ Iwai, and Ohzaee | rackets 
d Trading Co. ‘ Gen 4 | woul 
oriba Europe Gabil Hor ibe Europe (100%) 88.03) 89 110) ecture and eales © 
iederlessung Austrie j | _ 4s. eee” — 
ichhold Chemie Gabil Dainihen Ink Chemical | 7,000 Manufacture and sales a 
Industries, Ltd. (1882) | synthetic resins 
ISeaper it WL GebH iteubishi Belt Co.. a2 " 450 102) oats and sales ef] a — 
1 s 
eet oset su acturing Co. 
TYMOLIA Freizeitgerate issho lumi, and Ohrewe 08. 03 
oshida (Austria) GabH [Yoshida Industries, Ltd.) 75 77) 6,000! 
Fuji Seiki Co., Ltd if ‘| 
(62. 5Z) | 
| — a 
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[continuation of list] 
Portugal 
Name of lecal Name of qorent Japanese fet of ‘Starting |Capital of Local joint ven- 
t of tab- of | (in 10,600 pap) Business content ture 
aid company |Sempany [percent of feet ate of fin 18 00 ployee, isteckhoS ding 
Compamia Industrie! de Shin-Eteu Chemicals, itd. 0 62) 6 OO 2M(1) act ¢ and soles of |Free trading ta 
j (252) ch the stock 
msines Sinteticas, CIRES, L wal one | viny aria polymere [Oot 
Eapaco-fs © Teisan Industries, Ltd. | 0, | 60, 000 2730 (0) | Manufacture and sales of 
Fundiceo injected SA |(250) | diecast products 
FISIPE, Fibras Sinteticas i Shoji, Utd. n| 80-37, 0] 440(0) | Memufacture and sales of|Qusige! (65%) 
ide Portugal S.A ++ af, emmmataaiameate | acrylic fibers - 
Firestone Portugauesa, S.A |Bridgestone and Fire a8) 1S, 00 $58 (0) acture and sales of 
[eciee Inc. (96.9%) | tires 
- - — — 
Isobe Miure-Apere lhos ihen Kenko Zoshin 6388) 050] 2002) | amufacture and sales of 
“te we penny 3! — 7, ; | health equipment 
ec cos, sety 
[orien (bet) 
TRENA Sociedade Setteu Co., Ltd. (14.32) ry | geo 1(1) |Menufacture and sales of 
Industriel de Papeis SA | printing papers 
Mitsubishi Motors, Ltd. | Contract manufacture of [Individual st 
- —— 9) gaa ° (19.252), Miteubishi 6 4, 200 trucks, vans, and inolders (8.252), 
. 4 | - | 
Neanto Portugese! -Qieica Chem 89 $1 12, 0 20(3) |Mamufacture and sales of | | PE (15%) 
Fine LDA ee TD) | specialty pignents 
C-D.D. (Portuge!)Compo- |Darichi Electric Co. 88. 10 $1! 50,000) 755) Manufacture of magnet 
tes Elects ion LDA Ltd. (e subsidi of wires 
T | acture and sales of 
fSe\vedor Coetano 1.MV.T. |r es setors, Ltd. (272) 6H] BLOONS CO) odes, cor compen |fogtee Css. 18). 
Textil Tsuzwki, LDA Me | Ok It) 91.01) san ae]120¢e) | eretactare and sales o 
Textile Lopes da Costa, iteui Bussan, (td. ry 68151, 900) SS0(0) |Mamufacture and sales of |Commndo & Others 
SA (NC) Toyobo Co.. Ltd. | | acrylic staples 
azaki Saltano de Portugal! 8.07 86) 150. 00D) 2, 355116) | semufacture and sales of Se!tano Investi- 
Componentes Electricos ba Indvetries, Ltd. wire harnesses ‘aento E Gestao. 
a Avtompweis. LDA | i | 
Trdustries, Lid. Y T T _ 
oshide Portuguesa LDA (99.982). Yoshida $1.07 83 25, 000 (4) | Manufacture and sales of 
rance S.A. (0.012) | il Ventenave 
Switzerland 
lems of lecal ‘Mame of quest Japanese Date of Starting Capital of Lecal joint ven- 
percent of estab date of (in 10,008 paployees Business content ture company 
SV slietes eanpany ital investaent) i iort ranc ) (aparece (stockholding 1) 
=~ Batch Suitrerland [itizer Wetch Co.. itd. Ww isteatches 
ae _| _ 
| Preseure wave super - ABB lurbosystem 
Peerds. itd. (852) {am engine com iCo. (15%) ” ~ 
ponent to boost its 
= * 
inckh Druckferber AC Dainihen Ink Chemical @ Mand acture and sales of 
Industries, Ltd (1062) printing inks 
_ at 1 + oe Seen 
lHerteann Bruckfarben AG  |Dainihon Int Chemical 50 \Menuf acture and sales of 
Industries, Ltd. (1682) | printing inks 
sone A . leme. Inc. (S62) 002) 5 3(0) | Cardboard bes asking |Intercentainer | 
machines Ce. (S8Z) 
w lassale SA —— %| 76.01 100) 30(3) | Memufacture of watches 
Reichtold Chesie AG Dainiher Ink Chemical 4 161 | Manuf acture and sales of _ 
Industries, Ltd. (1082) | synthetic resins 
— . 
(Europe) international |Samye Electric Trading 77.08; 77.08 0 3(2) | Gesign center for Vike 
Ce., td. (1887) color 
oe hw A6 oye Freery Co. Tee on a7 0 Production end develop- ™ 
=e Nettle Weleiries, U7] >| ——_} —_— — 
Yoshida Schweiz AG (392). x sd Mether- 12% rr) 14(1) Fasteners 











[continuation of list] 
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Greece 
Rane of local Name of = Japenese of [Starting ey of local joint ven- 
‘hi of jestab- date of Cin 10.688 Business content ture 
effiliated company . capital imestannt) lighawnt pperat ion Or achas - 3 (stockhelding 1) 
Ilenic Stee! Company C. Iteh, Ltd. (29% 63) 67 a 765 (0) |Menuf acture and sales of [LIGA (Greek In 
cold relled sheets, oustrial Develop: 
| pleted set stale tae 
‘P 1. leest. 
(4.27), 
| ILVA (Italian 
tee] Public 
L—. oo Sectier (french 
Helles ALC Teeeh Co., Ltd. (652) 13 US $83) —-174(3) |Menufacture and sales of 104) public 
Mitewbishi Shoji, Ltd electrolytic aanganese 
(Br) dion ide 
ide Welles ABE YEE Group (108) a 86 7 3701) acture and scales 
Iceland 
ame of local Name of oot sepgreee te of [Starting tal of local joint ven 
“i t te of j(i 18. 088 emp. Business content ture 
affiliated company ipercent of an —, lateckhetdiee 2) 
Icelandic Alloys, Ltd Sumitomo Sheji Co., 7S) 79 2.000 198.) acture of ferro Iceland 
(152) silicon ment (SST), 
Elke A/S (Mor- 
| way Oslo) (382) 
END - 
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